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Letter from the CEO
Based on our new management principle “NEXT 2030”,
we will continue to pursue profitable and sustainable growth
and accelerate digital transformation. We are charting
an ambitious path that will lead us to long-term values
and happiness for all stakeholders.

I sincerely thank our shareholders and customers for your unwavering trust and
support for Hana Financial Group.
Last year, Hana Financial Group continued to maximize shareholder value against
challenging conditions at home and abroad. We strengthened our ability to
generate core income by improving the earnings performance of non-banking
affiliates, one of our long-held aspirations.
The performance of Hana Financial Investment (HFI) was particularly impressive
– having bolstered its fundamentals with a capital increase in 2018, HFI posted
KRW 280.3 billion in net income, a sharp increase of 84.3% YoY. The cost-cutting
and loan-loss reduction measures employed group-wide also proved effective,
contributing to the increase of its 2019 net income by 7.1% to KRW 2,391.6 billion,
a record high in its history.
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Also continued were our endeavors to go digital and global. Business processes using robotic process
automation (RPA) technology were adopted by all subsidiaries of Hana Financial Group, and the use
of digital channels increased to handle over 50% of new installment savings and household loan
accounts. In particular, “Hana 1Q Credit Loan”, a big data-based mobile-only product launched in
June 2019, recorded a year-end transaction volume of KRW 2.4 trillion, leading the digital finance
market in Korea. Moreover, our global mobile payment platform, Global Loyalty Network (GLN),
commenced its service in Vietnam, after entering Taiwan and Thailand; and our equity investment
in the Bank for Investment and Development of Vietnam (BIDV), the No. 1 bank by assets and one
of four major state-run commercial banks in Vietnam, will serve as a touchstone for development of
overseas markets.
Our transformation will continue into a data-driven information company. Having set up a
big data-based decision-making process, first with Hana Bank, in 2019, we will embrace the
government’s “My Data” project by building a financial data-based asset management and
consumption expenditure platform in 2020 as well as by strengthening data protection systems.
In addition, we will further develop growth drivers by expanding HAI banking services, APIbased partnership, blockchain tech adoptions, and other AI- and big data-based digital business
ecosystems.
Hana Financial Group has established the new management principle “NEXT 2030” in preparation
for the coming decade. As value takes the center stage in place of income in the decade, we will
“Reset” our business principle in the direction of enhancing the values of not only our shareholders
and customers, but also other stakeholders as well, based on trust and humanity. To this end, we
will “Rebuild” our work process with a focus on efficiency through collaboration diversity, digital
adaptation, and creation of new business models.
In 2020, the business environment is forecasted to be challenging – the pressure will intensify
to develop new income sources and to seize on the Fourth Industrial Revolution technologies
for financial innovation amid a global economic downturn triggered by COVID-19. Based on the
spirit of trust and humanity, however, we will strive to enhance value for all stakeholders, and also
establish a new platform of business as a game changer. Taking on new challenges on the path of
NEXT 2030, we ask for your continued support for Hana Financial Group going “For the One Goal
– Happiness for All”.
Thank you.

Kim Jung-tai
Chairman & CEO, Hana Financial Group
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e-volving
to enable digital future
AI-powered services and systems to
empower the future

Cloud platform to increase synergy and
accelerate innovation

Blockchain-based platform that
connects people worldwide

Data that matters ― big data for
better customer experiences
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AI-powered services
and systems to
empower the future
Digital technology is one of Hana Financial Group’s strengths as well as a tool we use to better
understand customers and to provide solutions to various customer needs. With digital technologies,
we manage time more efficiently by allocating more time to customer service. In 2019, we upgraded
“HAI”, an AI-based banking assistant service, and expanded the application of “HANABOT”, a robot
solution developed to assist employees, thereby enhancing customer experience and building
efficient processes based on advanced digital technologies, all in preparation for the future.
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Enhancing customer experience through
digital technology

Improving work processes through
digital technology

Hana Financial Group has been improving its work process and
building customer data management systems ever since the Group
declared digital transformation in 2018. To this end, we have been
identifying individual customer needs and striving to deliver a
customer experience optimized to each need, while enhancing our
work efficiencies, by using so-called “ABCD” technologies – artificial
intelligence (AI), blockchain, cloud, and big data – key components
of the Fourth Industrial Revolution. Of these technologies, AI is an
especially important factor which can multiply our strengths in the
era in which collaboration between people and robots is emerging
as a competitive edge.

Hana Financial Group increases work productivity and accuracy
based on RPA solutions that are optimized for the financial industry.
In 2019, in particular, we attracted industry attention when we
ramped up RPA applications. In March, Hana Bank implemented a
number of work process innovations, raising the proportion of the
work process automated by robots to 94% of ten units handling seven
areas, including loan management, foreign exchange, and product
investment. This was followed by a project involving a bank-wide
application of RPA under the motto, “realizing solutions to employeerobot collaboration”, with the project successfully completed in May.
A total of 34 HANABOTs were employed in 19 types of banking work
and 22 processes, including calculation of loan interest rates through
an automatic update of the credit ratings of 8,000 companies, realtime confirmation of major derivatives trades, and automatic data
compilation with respect to high-risk money laundering groups.
The automation of the work process amounting to 80 thousand
cumulative hours, the most of its kind in Korea, is expected to bring
about a cost-cutting effect of KRW 3.2 billion per year.

We have upgraded the HAI banking service in 2019 to further
improve the banking experience that customers can appreciate
through interaction with AI robots. The AI-based service assists
customers by replying to their voice, text or image requests for
particular banking services in a format most pertinent to the nature
of requests. Unlike conventional transaction or balance verifications
services, the multitalented banking assistant pinpoints what
customers need through a one-on-one interaction and guides them
through the process, including purchasing. Released in November
2016, HAI was rebuilt as a chatbot in November 2018, and its user
interface was further improved through an upgrade project carried
out in September 2019, thereby establishing a foundation for its
application to customer-specific marketing. As it continues to go
through upgrades and becomes smarter, we will further increase
collaboration between our employees and the AI assistant “HAI” in
order to deliver a distinctive customer experience.
P. 36

Hana Financial Group also improved risk management by
adopting robotics and machine learning technology. Financial risk
management requires an analysis of a high degree of accuracy.
In October 2018, we became the industry’s first to apply RPA to
actual work, including data verification for credit risk-weighted
asset calculation and preparation of various reports for submission
to the Financial Supervisory Service, thereby proving our digital
competitiveness once again. Progressively expanding the range
of work, we have been leading the industry in digital innovation.
Drawing on the wealth of such experience, we will apply RPA to all
Group operations and take the lead in Korea’s financial AI sector.
P. 60
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HANABOT

¶	Cost reduction effect of around
KRW 3.2 billion realized through
the automation of processes amounting
to cumulative 80 thousand hours

HAI Banking

¶	Awarded the Grand Prize in
the Best Automated Chatbot Initiative
Category by The Asian Banker
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Blockchain-based
platform that connects
people worldwide
We can stay ahead of the curve by planning ahead of others. Having recognized that going
digital and global is essential to being competitive in the race for sustainable growth,
Hana Financial Group has been making preparations ahead of others, and created tangible
outcomes in 2019. In particular, we successfully opened the Global Loyalty Network (GLN),
a blockchain-based overseas payment service platform that we have been preparing over the
past several years, creating a crucial turning point in our digital transformation drive. Going
forward, we will take on new challenges in the global market by combining the distinctive digital
advantage we have developed and the industry’s most extensive global network of ours.
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Korea’s largest
global network

GLN at a Glance
¶	Forming a global alliance of
GLN across industries and
around the globe
¶	Gaining access to robust local
networks and infrastructure
through GLN
¶	Sharing benefits, including locally
offered deals and discounts,
for customers worldwide
¶	Enabling the payment, transfer,
exchange, redemption and
earning of digital assets across
borders
¶	Implementing the latest
technologies, such as blockchain
technology

Global launch of GLN service
In the Fourth Industrial Revolution era when physical and digital spaces
are as indistinct as industry boundaries, bold innovations that defy
conventional practices are crucial to staying ahead of the competition.
This global trend is also prevalent in financial service business,
which is why Hana Financial Group has been bolstering its digital
competitiveness at the center of which stands the GLN.
GLN is a network hub that connects financial institutions, distribution
companies, and point business operators across the globe. It is
a blockchain-based overseas payment service platform enabling
people with a mobile devise to conduct cross-border financial
transactions, including remittances, payments, and ATM withdrawals,
from anywhere and at any time. Customers can conduct such
mobile transactions by using the app of a GLN partner of their
choice with ease as relevant exchange rates are automatically
applied on a real time basis, without having to install an additional
app to use GLN services.

CORPORATE RESPONSIBILITY
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Globally-connected
IT enterprise

Conceived in 2015, the GLN project began its global move in April
2019, starting in Taiwan, and expanded into Thailand and Vietnam
shortly afterward. This means that GLN has emerged a viable
global network hub by connecting financial institutions, distribution
companies, and point business operators across the globe and thus
establishing a seamless financial service community transcending
border limitation. In Thailand, GLN services are available at 3 million
Prompt Pay merchants, including department stores, shopping
malls, town markets, and supermarkets as well as the Bangkok Mass
Transit System (BTS). We also expanded the scope and strengthened
the competitiveness of GLN services by forming partnerships with
various companies, including the mobile payment service of SK
Group and the mobile remittance service of Viva Republica. Going
forward, we will continue to develop new income sources by
strengthening service connections in cooperation with big tech and
fintech companies.
Since the 2019 global launch, GLN has established or is in the process of
forming partnerships with 71 companies in 23 countries and regions
as of April 2020. In addition to bolstering digital competitiveness, we
expect GLN to take the lead in our efforts to increase our presence in
the global market. Moreover, we will position Hana Financial Group
at the forefront of the nation’s digital innovation drive by leveraging
GLN, Korea’s first global payment hub.
P. 39
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Cloud platform to
increase synergy and
accelerate innovation
The need for new digital infrastructure is rising with the rapid progress of digital
transformations and digital innovation. Even financial institutions, known for their
relatively conservative stance as stability and security are extremely important
components to them, are embracing cloud computing. Hana Financial Group is taking the
lead in cloud computing as well. We established a cloud network for internal use in 2018,
an industry first, and improved the stability of the network in 2019, thereby upgrading our
work process. In addition, we launched an open API platform, and thus took a step closer
to building a fully integrated financial service platform to enrich everyday life.
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Synergy creation through
a group-wide cloud platform

Open innovation through
open API platform

Evolving into a daily life
financial service platform

Integrating cloud strategies at the Group level
Hana Financial Group establishes and implements cloud strategies
throughout its subsidiaries at the Group level. In particular, in
step with our aim to increase overseas income in proportion, we
are pushing forward such key tasks as establishing a standardized
banking system for global business support, defining cloud-based
operation methods, and fostering global IT specialists. At the center
of the Group’s cloud innovation drive is the Hana Financial Group
Data Center, completed in 2017, with the IT affiliate Hana TI being
the spearhead.
We established “Hana Cloudia”, a cloud platform for internal use
within Hana Financial Group in May 2018, and all Group affiliates
have been sharing their IT outputs through the platform, thereby
driving their IT costs down while IT competitiveness up. We will
continually upgrade the cloud platform to keep up with market and
technology developments in order to enhance our work process,
optimize consumer experience, and identify new product and
service opportunities.
P. 36

The year 2019 marked the coming of an open banking era and
witnessed the introduction of Hana Financial Group’s advanced
open API platform to the keen interest of the market. Launched
last November, the platform is an in-house development, led
by Hana TI working with six Group affiliates – Hana Bank, Hana
Financial Investment, KEB Hana Card, Hana Capital, Hana Life, and
Hana Savings Bank. The platform is unprecedented in that group
subsidiaries with varying business models and customer channels
participated in construction of an open API platform; and very rare
in that a solution was developed in-house using open sources.
With the launch of an open API platform as a starting point, Hana
Financial Group plans to accelerate its pace of open innovation.
We will apply our “One Company” strategy to the digital channel
as well to strengthen collaborations among the Group affiliates,
while increasing customer contact points by forming a win-win
alliance with external platform service providers. Furthermore, we
will transform the open API platform into a daily life financial service
platform by enabling finance to seamlessly converge with healthcare,
travel, automobile, and other common daily life content.
Entering a period in which openness is an integral part of innovation,
we expect our open API platform to serve as a catalyst for financial
companies to start opening their closed service policies. Going
forward, we will continue to form a win-win alliance with promising
platform businesses at home and abroad, based on which we will usher
in an era where financial services become an integral part of daily life.

Digital transformation in the
way of working and thinking

Hana Open API Market

Introduction of the Hana Open API Platform

The Only and the First

¶	Established a group-wide
cloud platform for the first time
among financial groups in Korea
¶	Established an open API platform
through the participation of all
Group affiliates with a customer channel,
for the first time in the financial industry
in Korea
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Data that matters –
big data for better
customer experiences
How to collect, use, and turn the massive amounts of data, being generated in hyperconnected information society, into an asset has become a major topic for top companies
of late. Accordingly, Hana Financial Group is implementing big data-based efficient
business strategies, thereby creating new customer value and sustaining its stable growth.
In 2019, Hana Bank built “Hana Big Data Platform”, an industry first of its kind, to analyze
and use big data. Hana Financial Investment also unveiled “Big Data Pick” service in early
2020, thus contributing to realizing Hana Financial Group’s digital transformation into a
“customer-centric, data-driven information company”.
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The Hana Big Data Platform is unique in that it enables longterm collection and storage of diverse data, ranging from internal
structured/unstructured data to external public data, including social
media data, which had been impossible with the previous relational
database management system (RDBMS). In addition, such chronic
issues of exiting operating systems as overload as well as risks of data
deletion and distortion can now be precluded thanks to the sandbox1)based analysis environment. Another distinctive strength is that it
provides independent analysis space and tools for data analysts. In
addition to providing advanced data analysts with a data analysis
environment, the platform minimizes entry barriers to big data analysis
for general employees and beginner analysts, thereby contributing to
expanding the base for big data analysis. Going forward, we will add
to the scope and depth of big data use by further upgrading the Hana
Big Data Platform and fostering competent data analysts.

Thorough risk management based on big data
Hana Financial Group is also taking the lead in applying big data
technology to credit evaluation and loan management. We developed
a machine learning-based retail credit evaluation model in preparation
for marketing non-face-to-face loan products, including mid-interest
rate loans. In addition, we included real estate and diverse data in the
credit evaluation process in order to sort out the creditworthy among
thin filers. We also applied big data technology to an early-warning
system and built a commoditized early-warning system, for the first
time among financial companies in Korea.
The Only and the First

¶	Hana Bank has built an integrated
big data platform, an industry first
¶Hana Financial Group has applied
big data technology to building a
commoditized early-warning system,
a Korea first

Generating distinctive big data-based customer value
An in-depth understanding of customers is required to deliver a
distinctive customer experience in the digital era where the trend
of financial consumers is changing rapidly. Hana Financial Group is
therefore focusing on competently analyzing and effectively using
the massive amounts of customer data being generated by diverse
channels. As a case in point, in July 2019, Hana Bank built the industry’s
first integrated data infrastructure, “Hana Big Data Platform”, that
enables analysis and use of big data with ease.
P. 35

The so-called “ABCD” technologies – artificial intelligence (AI),
blockchain, cloud, and big data – which represent the essence of the
Fourth Industrial Revolution also are important topics in financial circles.
Although used mainly in limited areas of asset management, financial
services, and user verification, they have unlimited potential for wider
application. Hana Financial Group is increasing the scope of ABCD
technology application to include synergy creation, open innovation,
risk management and GLN, in a bid to lead the industry in digital
finance innovation.
1)

Security software that operates only within a secured area
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OVERVIEW
Founded in 2005, Hana Financial Group is growing into a global
financial group, taking full advantage of its global financial network,
the largest in Korea. Furthermore, aiming to lead the future of finance,
Hana Financial Group is transforming itself from a leading financial
company to a data-driven IT enterprise.
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2019 Highlights in Numbers
Management Principle
In December, 2019, Hana Financial Group declared a “NEXT 2030
Management Principle” as a way to prepare for the next decade,
where the value system and technology are expected to progress
at an unprecedented pace and boundaries of business categories
to all but disappear. We have been focusing on trust and humanity
rather than on technological innovation with the goal of growing in
a sustainable manner in an era where rapid changes are part of a
normal life. Accordingly, we re-established the Group’s management
principle in the direction of enhancing value for all stakeholders.
Highlighted by “Reset, Rebuild and Game”, the new management
principle aims to “Reset” our value system to be stakeholdercentered, and “Rebuild” business models and processes toward
social value creation. To this end, all employees at Hana Financial
Group will focus on creating more value for all stakeholders, and will
realize the Group’s mission, “Growing Together, Sharing Happiness”
by enjoying the value creation process like playing a fun “Game”
through immersion, communication, and execution.

NEXT 2030

REVIEW OF OPERATIONS

CORPORATE RESPONSIBILITY

MD&A

015

INTRODUCTION

GROUP OVERVIEW

REVIEW OF OPERATIONS

CORPORATE RESPONSIBILITY

MD&A

016

For the One Goal –
Happiness for All
Management Slogan
Hana Financial Group adopted a new management slogan, “For
the One Goal – Happiness for All”, where the word “One” is a
homophone of “Hana”. Replacing the previous “For the One Goal
– Happiness for Customers”, adopted in 1991, the new slogan
reflects the progression of the times with our intent on becoming a
financial company that raises the satisfaction level of all stakeholders,
including employees, shareholders, and social communities, in
addition to customers.

RESET
Establish a value system that creates
more value for all stakeholders
rather than simply pursue profits

The new slogan also represents a “Reset” of our goal in the
direction of enhancing value for all stakeholders based on the NEXT
2030 Management Principle. It signifies a “Rebuild” of our stature
as a premier financial group that develops new business by leading
digital finance innovations, through which the Group supports the
financially marginalized, and contributes to the innovative growth
of the nation by establishing innovative financial ecosystems.
Accordingly, we have defined our 2020 management keyword as
“Happiness Management”. Going forward, we will fulfill not only our
economic but also social responsibilities and achieve sustainable,
happy growth with stakeholders.

GAME
Reset & Rebuild like playing
a fun game through immersion,
communication and execution

REBUILD

BUSINESS

PROCESS

PEOPLE

Create new business models
that resolve social and
customer issues

Build efficient processes
through collaboration and
digital technology

Foster open-minded talents
who can immerse themselves
in their work and communicate
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Growth Indicators
Consolidated net income / NPL ratio

2,391.6

Consolidated net income (Unit: KRW billion)

KRW billion

NPL ratio (Unit: %)

Robust Growth

2,233.3

In 2019, Hana Financial Group increased its consolidated net income
by 7.1% YoY to KRW 2,391.6 billion, the largest in its history. The
record net income performance was led mainly by an increase in
non-interest fee and overseas incomes, a direct result of robust
collaboration among the Group affiliates and overseas network
expansions – part of our mid- to long-term strategies that we have
pushed forward. Core earnings continued its solid performance:
Fee and commissions income rose 1.5% to KRW 2,256.5 billion
as we steered collaboration among the Group affiliates toward
strengthening the competitive advantage of IB operations; and
asset quality stayed stable as we employed stricter risk management
practices across Group operations. In 2020, we will continue
expanding our networks by diversifying overseas advancement
strategies, systematizing the “All Hana” collaboration matrix, and
upgrading our risk response system, as well as through other
distinctive steps we have taken over the years.

2,036.8

1.27

0.92

1,330.5

0.78
909.7

P. 65

0.59

0.48

Consolidated net income exceeds
KRW 2 trillion for three consecutive years

3

years in a row

2015

2016

2017

2018

2019

%
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Net income
Bank

In 2019, Hana Financial Group strived to bolster its distinctive
competitive advantage in IB, WM, overseas business and other key
areas by leveraging the “One Company” collaboration system. As a
result, non-banking earnings increased substantially in proportion to
net income, so that the net income contribution soared from a mere
16.8% in 2017 to 21.9% in 2019, making our goal of reaching 30%
by 2025 all the more realistic. Hana Financial Investment (FHI), the
biggest contributor of non-banking incomes, recorded a net income
of KRW 280.3 billion in 2019, a YoY rise of 84.3%, thus positioning
itself at the center of the One IB matrix being pushed forward at
the Group level. In 2020, we will continue to pursue organic and
inorganic growth in the non-banking sector by enhancing the
competitiveness of HFI emerging as a mega-size investment bank,
and by carrying out a value-centric M&A focused on increasing
shareholder, customer and corporate value, thereby strengthening
the Group’s foundation for a stable income flow of the future.

MD&A

511 (16.8%)

(Unit: KRW billion)

Balanced Growth

CORPORATE RESPONSIBILITY

Non-bank

KRW billion

2017

2,532

656 (19.7%)
KRW billion

2018

2,668

P. 77

798 (21.9%)

1)

KRW billion

Net income contribution by non-banking subsidiaries
reached 21.9%, bringing our vision of reaching 30%
by 2025 closer to reality

21.9

%

2019

1)

Based on the pre-tax income of 2019 year-end business results (separated)

2,845
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Overseas Network
(Unit: Branch)

Global Growth
Hana Bank achieved a noteworthy performance overseas in 2019,
contributing greatly to increasing the Group’s overseas income in
proportion as well as in actual amount. The Bank’s global network
comprised 202 branches across 24 countries at the end of 2019.
In addition to network expansion, it carried out M&As and equity
investment as part of its efforts to develop new growth drivers
overseas. The Bank acquired a 15% equity stake in the Bank for
Investment and Development of Vietnam (BIDV) in November,
becoming the second largest shareholder. As a result of the Bank
becoming a strategic investor of the largest bank in Vietnam, Hana
Financial Group’s overseas business has considerably grown in size. In
2020, we will make continuous efforts to expand our global network
by diversifying overseas advancement strategies, strengthening the
digital connectivity aspect of overseas operations, and increasing
joint advancements among the Group affiliates. In particular, we will
build an Asian financial belt linking Southeast Asian countries in a
bid to realize the “2540 Project” aimed at raising the proportion of
overseas income to 40% by 2025.

202
Branch

183

China
Hong Kong
Indonesia
Myanmar
Japan
Philippines
Vietnam
Singapore
India
Australia
Asia-Pacific

29
3
71
56
4
1
2
1
2
1

170

160
U.S.A
Canada
Mexico
Panama
Brazil
Americas

P. 38-40

UK
Germany
Russia
Netherlands
Czech Republic
France
Turkey
Bahrain
U.A.E

Plan to generate more than 40% of profits
from overseas businesses by 2025

2540

Dec. 2017
Dec. 2018
Dec. 2019

(As of Dec. 2019)

Europe &
Middle East

8
10
2
1
1

22
1
1
1
1
1
1
1
1
2

10
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Shared Values
Social value creation is emerging as a new requisite for corporate
survival and growth. As corporate social contribution has become
an important criterion for consumers in search for products or/and
services to buy, so have environmental, social and governance (ESG)
and other non-financial factors for investors looking for stocks to invest.
Hana Financial Group has long been practicing ESG management. In
2019, we attracted various coveted recognitions for our excellent ESG
performance, including an A grade in the ESG evaluation conducted by
the Korea Corporate Governance Service (KCGS), and an inclusion in
the DJSI Korea index.

Integrity
In 2019, Hana Financial Group acquired both ISO 19600 and ISO
37001 certificates, the international standard on compliance and
anti-corruption management. The acquisition of both certificates,
an industry first, testifies that we have built and effectively operated
sustainable management systems to global standards. The achievement
is also a combined result of the diverse Group-wide efforts we have
made in order to have compliance management take root as part of
our corporate culture, and of a firm anti-corruption mindset that all
our employees have cultivated over the years. We will continue to
practice sound and responsible management, and thus become an
industry role model in the compliance and anti-corruption areas.

P. 59

Zero

1)

Violations of Electronic
Financial Transactions Act

Link with UN SDGs

1)

Based on figures of Hana Bank

12,616

1)

No. of employees who have
completed ethical management and
anti-money laundering training

First
Simultaneously won
ISO 19600 and ISO 37001 certificates,
an industry first
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Sustainability
Hana Financial Group pursues sustainable finance. We regularly
maintain a register related to sustainability bonds. Hana Bank issued
sustainability bonds worth USD 600 million in January 2019, thereby
successfully procuring funds for its green construction project. This is
a measure to expand the base of investors to include ESG investors,
as well as an effort to comprehensively enhance the sustainability
of the Group through inclusive, responsible finance. Hana Financial
Investment bases its investment decisions on their projected longterm effects on the environment as well as society. In particular, we
are expanding the scope of socially responsible investment based
on the policy of investing more in new/renewable energy and new
technology companies with the potential to not only grow but also
make positive impacts on the environment and society.

P. 61

Link with UN SDGs

Overview of Bond Issuance
Type

144A/Reg S

Amount of bonds issued

USD 600 million

Date of issuance

Jan. 30, 2019

Stock market

Singapore

Spread

3T+87.5bp/5T+102.5bp

Bond maturity (type)

3/5 years, Dual trench

Date of maturity

Jan. 30, 2022 / Jan. 30, 2024

021

INTRODUCTION

Responsibility
Practicing the newly-established NEXT 2030 Management Principle,
Hana Financial Group is allocating resources to create social value more
than ever. We have also made public our social value management
philosophy through the adoption of a new management slogan,
“For the One Goal – Happiness for All”, and are carrying out diverse
activities with the goal of realizing “Happy Finance”.
Childcare support, job creation, and support for the disadvantaged
are our key social contribution programs. As part of our efforts to
provide childcare support, in particular, we help construction of
childcare centers, in order to address the low birthrate issue, maintain
a work-life balance, and promote gender equality. Through this
program, commenced in 2018, we plan to establish and operate a
total of 100 childcare centers, including 90 public and ten workplace
childcare centers totaling around KRW 150.0 billion of investment in
the next three years. We also produced a “Bad Mom, Busy Mom”
video in 2019 that tells the story of working mothers struggling to
maintain a sustainable work-life balance, in a bid to identify with
resultant social issues and find solutions with the help of the general
public. The video has struck a common chord among the many,
recording more than 10 million views and 3,000 comments in 50
days after its release.

P. 62
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Key Financial Figures
Globally-connected IT enterprise

Financial Summary

(Unit: KRW billion)
2019

2018

General operating income

8,227.2

7,558.4

Operating income

3,258.7

3,152.2

Consolidated net income

2,391.6

2,233.3

ROA (%)

0.60

0.61

ROE (%)

8.72

8.87

EPS (KRW)

7,898

7,360

Cost to income ratio (%)

50.71)

52.2

Total assets2)

421,506.1

385,008.6

Total sales

323,163.4

291,163.5

(Total deposits)2)

273,331.6

249,060.2

49,831.8

42,103.3

0.48

0.59

112.51

107.00

0.30

0.37

BIS capital adequacy ratio

13.95

14.93

Tier 1 ratio

12.67

13.52

Common equity tier 1 ratio

11.96

12.86

92,192

84,761

Profitability (Unit: KRW billion)

202

* As of Dec. 2019

Hana Financial Group runs 202 points of
operation in 24 countries and is in the
process of forming a global partnership
with various companies in 20 countries
and regions through GLN

2,391.6

Business Volume (Unit: KRW billion)

(Consolidated)

(Sales of beneficiary certificates)

Net income grew 7.1% YoY to record KRW 2,391.6 billion,
the best performance since the establishment of
Hana Financial Group in 2005

Asset Soundness (Unit: %)
Substandard & below (NPL) ratio
Substandard & below (NPL) coverage ratio

50.7%

Delinquency ratio

0.48 %

(Cumulative)

(Cumulative)

Cost to income ratio improved 1.5%p
YoY to record 50.7%

NPL ratio improved 0.11%p
YoY to record 0.48%

Capital Adequacy (Unit: %)

BPS (KRW)
1)
2)

* As of Dec. 2019

48.9% in case of excluding peak salary ERP in 4Q 2019
Total assets exclusive of trust assets
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Key Non-financial Figures
Number of employees at the end of 2019 stood at
12,754. Number of female employees counts for
60.2% of total employees

Employee
(Unit: Person)
2019

2018

12,754

13,165

Executives

24

26

Managers

1,405

1,733

Assistant team managers

4,092

4,255

Staff

7,233

7,151

11,973

12,456

Unlimited contract workers

123

128

Contract workers

658

581

Male

5,079

5,467

Female

7,675

7,698

Unit

2019

2018

TJ

1,380

1,413

tCO2-eq

68,957

70,417

No. of box

69,053

74,164

13,950

12,626

21,156

19,752

1,045

576

2019

2018

KRW billion

126.8

109.1

Person

14,926

18,681

Hour

54,715

78,592

Financial donations1)

KRW million

90,290

58,070

In-kind donations1)

KRW million

86

97

Total employees

12,754

By position

Regular workers
By employment type
(except executives)

* As of Dec. 2019; and Based on figures of Hana Bank

By gender

Global Awards in 2019

* Based on figures of Hana Bank

12

8

times

Environment
Energy consumption1)

times

Best Private Bank
in Korea

Outstanding RM training &
Development Programme 2019

(Euromoney)

(Private Banker International)

Greenhouse gas emissions1)
Paper consumption2)
100L
Waste discharge3)

50L

No. of bag

20L

4

times

77

th

Global Best Technology Solution
for Private Banks

The Banker
“Top 1000 World Banks 2019”

(Global Finance)

(As of Jul. 2019)

1)
2)
3)

Based on figures at Hana Bank HQ, sales branch, and affiliates in Myeong-dong building
Based on figures of Hana Bank
Based on the garbage bags purchased by Hana Bank

Society
Unit

Investment into social contributions
Employee participation in CSR activities
Volunteer hours

* As of Dec. 2019
1)

Based on figures of Hana Bank
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Stock Information
Market Capitalization

Share Price Changes

(Unit: KRW trillion)

(Unit: KRW, Point)

14.74

2017

10.88

2018

11.08

2019

2018

2017

2016

2015

High

40,050

55,500

52,000

34,500

33,850

Low

31,450

35,700

30,900

19,650

23,600

Year-end

36,900

36,250

49,800

31,250

23,600

2,197.67

2,041.04

2,467.49

2,026.46

1,961.31

KOSPI index (year-end)

Consistent Dividend History
Dividend per share (Unit: KRW)

2019

Stock Performance

Dividend payout ratio (Unit: %)

Hana Financial Group

KOSPI

22.5

1,550

2017

KRX Banks

150%

25.5

1,900

2018

2,100

2019

25.6

Share Ownership

Foreign

66.87%
Outstanding Credit Ratings

A+
S&P

100%

50%

(As of Dec. 2019)

Domestic

33.13 %

2012

2013

2014

2015

2016

Jan. 2012
Financial Services
Commission (FSC)
approved the KEB
acquisition

Dec. 2014
Newly
integrated
KEB Hana
Card, launched

Jun. 2016
IT system, integrated

(Hana Bank)

A1
Moody’s

AFitch

2017

2018

2019

0%

Jan. 2013
BoD approved the plan
to turn KEB into a 100%
subsidiary through
a share swap

Jul. 2015
HFG & KEB Labor Union
announced “The Bank Integration”
Sep. 2015
KEB Hana Bank, launched

Oct. 2018
Announced the
Digital Vision of
Hana Financial Group,
and defined 2018 as
the first year of its
digital transformation
Dec. 2019
Announced
the NEXT 2030,
a new management
principle of Hana
Financial Group
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Board of Directors

Kim, Hongjin

Heo, Yoon

Lee, Jung Won

Park, Won Koo

Paik, Tae Seung

Kim, Jung Tai

Yoon, Sung Bock

Yang, Donghoon

Outside Director,
Hana Financial Group

Professor, Graduate School
of International Studies,
Sogang University

Outside Director,
Hana Financial Group

Outside Director,
Hana Financial Group

Outside Director,
Hana Financial Group

Chairman & CEO,
Hana Financial Group

(Chairman of BoD)

•	CEO, Shinhan DS

•	Special Affair Professor,
Seoul National University

•	President, Korea Internet
Law Association

•	Professor, Graduate School of
MOT, Korea University

•	Professor, Yonsei Law School

•	President & CEO, Hana Bank
•	President & CEO,
Hana Daetoo Securities Co., Ltd.

Professor, Accounting Faculty, Professor,
Department of Economics,
Dongguk Business School
Ewha Womans University

•	Executive Vice President,
Management Support Division,
Korea Securities Depository
•	Head of Administration and
Planning, FIU, Ministry of Finance
and Economy

•	President, Korean Association
of Trade and Industry Studies
•	Dean, Graduate School of
International Studies,
Sogang University

•	Vice President, Shinhan Bank Credit
Analysis & Assessment Group

Outside Director,
Hana Financial Group
•	Committee Chair,
KICPA Deliberation Committee
•	CEO, KPMG Samjong
Accounting Corp.

•	President, Korean Accounting
Association
•	Associate Professor,
Accounting Faculty,
Dongguk Business School

Chah, Eun Young

•	Member of Financial
Development Committee,
Financial Services Commission
•	Chairman, Korean Women
Economists Association
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Corporate Governance
Highest standard of corporate governance is a key differentiator
of Hana Financial Group based on which we create long, sustainable value
for all of our stakeholders.

Board Committees
Committee

Composition

Purpose and Responsibilities

1 inside director,
4 outside directors

Deliberate and resolve on issues related to enhancing the
corporate governance structure, improving the operation
of the BoD and its committees, and other matters
delegated by the BoD

4 outside directors

Plan and conduct internal audits, including accounting
and business audits and other incidental audits, evaluate
audit results and follow-up measures, and recommend
improvements

4 outside directors

Establish, approve, and manage policies and plans for
handling various risks associated to the Group’s business
operations

3 outside directors

Establish and deliberate on Group compensation policies
and matters related to the performance evaluation of exe
cutives in holding company and its subsidiaries

1 inside director,
3 outside directors

Screen and nominate candidates for the position of
inside directors of the holding company (excluding CEO
& chairman and outside directors) and chief executive
officers of the Group affiliates when new appointments are
required for various reasons including tenure termination

Outside Director
Nomination Committee

4 outside directors

Establish guidelines for appointing outside directors, and
screen and nominate qualified outside director candidates
from various fields

Auditor Nomination
Committee

8 outside directors

Select candidates for the Audit Committee and nominate
them at AGM

8 outside directors

Set criteria for candidates for CEO & chairman of the
Group, and screen and nominate qualified candidates
according to relevant regulations and bylaws

Steering Committee of
BoD

Composition of the BoD
As Hana Financial Group’s highest decision-making body, the Board of Directors (BoD) approves the
holding company’s mid- to long-term management goals, strategies and business plans, and oversees
their executions. In supervising management, the BoD appoints or dismisses the Group’s CEO &
chairman, determines the remuneration of directors within a range set at the annual general meeting
(AGM), and approves transactions between directors and subsidiaries.

Audit Committee

The BoD consists of nine members, of which eight, or 88.9%, are outside directors. The experiences of
the outside directors do not lean towards a specific area and are diverse, including banking, economy,
law, and finance & accounting. This is to maximize various stakeholder value, including shareholders,
customers and employees, by composing the BoD with outside directors in various fields of expertise.

Management
Development and
Compensation
Committee

Risk Management
Committee

Hana Financial Group endeavors to render its business management more transparent, corporate
governance more stable, and operation of the BoD more efficient. We therefore operate eight
committees within the Board of Directors: Steering Committee of BoD, Audit Committee, Risk
Management Committee, Management Development and Compensation Committee, Group Executive
Nomination Committee, Outside Director Nomination Committee, Auditor Nomination Committee and
Group CEO Nomination Committee. We operate the Group Executive Nomination Committee pursuant
to the Act on Corporate Governance of Financial Companies. Outside Director Nomination Committee,
Auditor Nomination Committee and Group CEO Nomination Committee are formed with a focus on
expertise, for each holds different responsibilities within the governance structure and maintains a pool
of director candidates with different qualifications and expertise.

Group Executive
Nomination Committee

The BoD delegates some of its authorities to board committees within limits set by relevant laws and
regulations and the Articles of Incorporation. The committees engage in in-depth review and discussion
of major agenda items, such as improving corporate governance, BoD operations, accounting and
business audit, the management of various risks associated with business operations, and Group-wide
adoption and execution of compensation policies, as well as in nomination of the Group CEO, outside
directors and auditors. Hana Financial Group’s BoD and committees maintain organic relations, and
receive sufficient assistance from support organizations.

Group CEO Nomination
Committee
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Independence and Transparency of the BoD
As an important decision-making body of Hana Financial Group, the BoD comprises eight outside
directors and one inside director — the former constituting a majority to ensure the BoD’s abilities to
keep management in check, as well as to pursue the highest level of independence and transparency.
The BoD also plays the role of a multitalented advisor as it comprises industry experts in banking,
business administration, law, and finance & accounting. In addition, it is authorized by internal
regulations to consult third-party specialists if necessary.
Outside directors are selected among candidates nominated by the Outside Director Nomination
Committee after a thorough scrutiny of their qualifications under relevant laws and regulations in the
areas of independence, expertise, job fairness, ethical conduct and job integrity, in order to ensure
fairness and independence in the composition of the BoD.
The BoD publishes a report of its activities on a regular basis, in order to maintain close communication
with shareholders, investors, financial consumers and other stakeholders. Also maintained is the
transparency of the activities through detailed disclosure of remuneration schemes and the corporate
governance in the run-up to every AGM.

Board Organization

General
Shareholders’
Meeting
Auditor Nomination Committee

Outside Director
Nomination Committee

Risk Management Committee

Board of
Directors

Chief Risk Officer (CRO)
Risk Management Team

BoD Evaluation Process and Standards
Hana Financial Group conducts an annual assessment of the BoD’s past year activities to identify room
for improvement in the composition and operation of the Board, as well as its roles and responsibilities,
in a transparent and efficient manner. Every January or February, the BoD’s performance of the
previous year is evaluated through written questionnaires involving only outside directors to ensure the
objectivity of the assessment process.
The key criteria of the assessment process consist of the Board’s functions, roles, responsibilities,
operations, evaluation system, composition and qualifications. The descriptions of line items in the
questionnaire are detail enough to assess the criteria. The assessment process consists of three
evaluation types — by directors themselves, peers and employees — to maintain the objectivity of
the assessment of outside directors’ performance. Assessment is based on such evaluation criteria as
abilities and qualifications of individual directors, their responsibilities as outside directors of the BoD,
contributions to the Board, mutual collaboration and levels of trust they receive from their peers.

Risk Management
Sub-committee

Steering Committee of BoD

Management Development and
Compensation Committee

Chairman
& Chief
Executive
Officer

Affiliated Companies
Management Committee
Management Executive Committee
Management Strategy Committee
Talent Management Committee

Audit Committee
Chief Internal Audit Officer
(CIAO)
Audit & Examination
Team

Group Executive Nomination
Committee

Chief Compliance Officer (CCO)
Compliance Team

Management Support Office
Management Support Team

Group CEO Nomination Committee
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Risk Management
Hana Financial Group comprehensively and systematically manages
diverse risks inherent in its business activities by employing proactive
and preemptive risk management strategies.

Risk Management Organization
Board of Directors

Risk Management Committee

Hana Financial Group is fully aware of the paramount importance of proactive and systematic risk
management, and focuses on maximizing risk management capacity to effectively cope with a crisis of any
magnitude. Risks associated with credit, market, liquidity and operations are managed through detection,
measurement, monitoring, control and reporting in accordance with guidelines at the Group level.

Risk Management Status and Achievements in 2019
In 2019, Hana Financial Group improved delinquency rates and other asset quality indicators through a
continued balancing of high-risk portfolios, while maintaining both asset quality and capital adequacy
ratio high through portfolio optimization and risk management system upgrade. We also established a
Group-level risk management system that allows timely recognition and control of various risk factors
that arise in our operations.
RISK GOVERNANCE
Hana Financial Group has established and operates an advanced risk governance
system that comprehensively and systemically manages all possible risks. Our Board of Directors (BoD)
has set in place the environment and systems to manage risks in accordance with guidelines set for our
business strategies, and delegates a portion of its risk management authority and responsibilities to the
Risk Management Committee.

¶	Establish basic policies and strategies on risk management
¶	Set the maximum tolerable risk limits
¶	Approve adequate investment limits and maximum acceptable loss limits

Risk Management Sub-committee

Chief Risk Officer

¶	Manage matters delegated by the Risk Management Committee
¶	Handle excess limits regarding decisions made by the
Risk Management Execution Committee

Internal capital adequacy review
(Independent third party)
¶	Assess the internal capital adequacy
management procedure and operation
status

Risk Management Committee
of the Group Affiliates
Risk Management Team,
Risk Model Team
Planning and
policy

Adequacy
management

Risk Officer
of the Group Affiliates

Measurement and
monitoring

Risk Management Team
of the Group Affiliates

System and
infrastructure

Verification of
suitability

Meanwhile, we have fine-tuned credit limit management system at the Group level, and thus set
different credit limits by type of borrowers, in order to deal with such risk factors as the growing
protectionism across the globe and escalating uncertainties due to a slowing economy in major nations.
In addition, by setting credit limits by industry based on industrial credit ratings as well as by country and
region, we have diversified our portfolio, thereby minimizing potential risks resulting from counterparty
defaults.

The Risk Management Committee is the highest decision-making body of Hana Financial Group with
regard to risk management. Its main functions are to establish, approve and operate policies and master
plans at the Group level for managing risks inherent in business operations. It supervises and manages
Group-wide risk management through a command and report system between the holding company
and the Group affiliates.

MARKET RISK MANAGEMENT
Hana Financial Group has set limits on exposure, value at risk (VaR), loss
and other various market risks by product, division and other detail unit, in our efforts to preemptively
manage market risks. We measure and monitor the level of market risks on a daily basis and then report
the results on a regular basis, so that the overall level of market risk is under control at all times.

CREDIT RISK MANAGEMENT
Hana Financial Group has established an in-house credit rating system
and an independent risk management organization, as well as an early warning and other monitoring
systems, in our efforts to ensure comprehensive management of credit risks. We also operate such
risk management systems as credit rating and pricing models each differed by type of asset — retail or
corporate — to measure the likelihood of counterparty defaults.

In addition, we closely track a number of early warning indicators and internal management indicators on
a real time basis, in order to prepare for the possibility of another crisis originating from financial market
volatility. By doing so, we have set in place a system to detect signs of a crisis, and also have established
stage-by-stage response procedures to effectively minimize any potential losses through preemptive
countermeasure application.
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LIQUIDITY RISK MANAGEMENT
Hana Financial Group not only sets limits on major liquidity risk
management indicators, but also has an early warning system to identify a potential liquidity risk issue
arising in the financial market. In addition, potential liquidity issues are constantly monitored through
application of various liquidity stress scenarios, statistical analysis and capital amount simulations.
Contingency plans are also in place for various types of liquidity crisis.

STRATEGY TO REDUCE THE WATCHLIST
Hana Financial Group annually updates the list of our major
corporate borrowers or corporate customers that reach a certain number of credit transactions. In
updating the watchlist, we use an internally developed credit rating model, based on which we evaluate
the financial and non-financial information of member companies of a business group, including the
possibility of facing a liquidity crisis and their crisis management capabilities.

OPERATIONAL RISK MANAGEMENT
Hana Financial Group regularly measures the level of operational
risks following changes in the business environment or in the level of internal control, with the goal of
maintaining and controlling operational risks at a manageable level at all times.

We track key risk factors inherent in their business activities, changes in their credit ratings and the
progress of their rehabilitation for those under court-ordered restructuring, and thus preemptively
manage our exposures to business groups on the watchlist.

Each of the Group affiliates calculates the level of operational risks facing its business operations by
using a methodology that is in compliance with the guidelines set forth by its respective industry
authorities. The calculated levels are then reported to the Group’s Risk Management Committee and
Risk Management Sub-committee on a monthly and quarterly basis. The Group affiliates which are
not regulated by industry guidelines on operational risks also report the results of their monitoring of
operational risk-related losses and IT system disruptions to the holding company on a regular basis.

PREEMPTIVE RISK MANAGEMENT
Hana Financial Group regularly updates our industry watch list in
preparation for a global economic slowdown and possible industry risks, while early-warning systems
are employed to detect first signs of growing risks in all industries. Hana Institute of Finance regularly
evaluates the ratings in consideration of relevant industry-specific risks and industry outlooks, in order
to verify the independency and objectiveness of industrial ratings by agencies. The verified industrial
ratings are reflected in the Group’s compilation of industry watchlists, management of exposure limits
set by industry, as well as evaluation of the creditworthiness of corporate borrowers.

CYBER RISK MANAGEMENT
We effectively manage all cyber risks associated with Group operations
through the cyber security department of each Group affiliate and by operating managerial, physical
and technological prevention systems against cyberattacks. As for managerial measures, we identify
and monitor risks at all times in accordance with response regulations established in compliance with
relevant laws, and have in place an on-demand process of reporting cyber security issues overseen by
the Information Protection Committee. As for physical measures, we operate the industry’s largest IT
center: access to the center is controlled by latest technologies, including biometric authentication and
near field communication (NFC). Also, we have an Information Security Management System (ISMS)
certificate, a state-approved security certification program. Regarding the technological aspect, we
minimize cyber risks through network separation, smart office adoption, and operation of information
protection systems for network security, PC security, DB security, server security and other areas.
As for protecting personal information, we have in place systems that block unauthorized attempts to
store or transmit data. Whenever personal information needs to be stored or transmitted, encryption
is required of all data in order to render harmless any data leaked, intentionally or not. In addition,
the Group Integrated Security Control Center operates 24/7 to detect and frustrate all suspicious entry
attempts. As part of the effort to preempt cyberattacks, simulation training is held at least once a year,
and all cyber security systems go through a rigorous examination to identify possible vulnerabilities at
least twice a year.

Most of the industries currently experiencing a protracted business slowdown are on the Group’s
watchlist, and with regard to those expected to be in a similar predicament in the near future,
preemptive risk management measures are in place.

Core Risk Management Tasks in 2020
Hana Financial Group pursues the industry’s highest level of asset soundness. To this end, we will focus
on strengthening our crisis management abilities in preparation for an undue rise of uncertainty in
global financial markets and economic downside risks. We also plan to intensively manage key risk factors
in certain business sectors, while preemptively responding to toughening of global financial regulations
and other changes in the business environments at home and abroad.
Key Tasks in 2020
• Crisis management systems upgraded in preparation for financial market abnormalities
• Liquidity risk management strengthened in preparation for funding market disruptions
• Preemptive risk management engaged for potential high-risk portfolios
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Vision & Mission
Clear goal and bold choices, with a particular focus on long-term
value creation for our stakeholders, will enable Hana Financial Group to
become “The Trusted Premier Global Financial Group”.

Strategic Goals

BEST 2025
Best Bank, Expanding to Global, Stable Portfolio, Trusted Group

The evolving financial environments at home and abroad in the era of the new normal and the 2012
acquisition of Korea Exchange Bank have prompted Hana Financial Group to develop a new role to play
and to chart a new course. Accordingly, we have defined a new mission, a vision and strategic goals as
follows:

BEST 2025 represents Hana Financial Group’s strategic goals to
achieve qualitative development, beyond quantitative growth, by 2025.

Best Bank
We aim to become the best bank in Korea in terms of
profits by strengthening our customer base, improving
market dominance and thus further fortifying a basis for
profit generation.

Mission

Growing Together, Sharing Happiness
The mission of Hana Financial Group captures our will to fulfill social responsibilities by fully embracing
the demands and changes of the times. We aim to achieve “healthy growth”, in which we balance our
growth and social responsibilities, and we also carry out activities that enable all of our stakeholders
to work together and build a better society. We will actively help members of society pursue their
happiness by sharing the benefits of the growth with all stakeholders and creating shared values through
finance, while faithfully conducting our given roles.

Expanding to Global
In search of core growth engines with which to overcome
growth limitations in the domestic market, we focus
on global localization and staying ahead in the global
payment settlement market. By doing so, we aim to
generate 40% of our profits from overseas operations.

Stable Portfolio
We are focused on building a stable business portfolio and
offering genuine synergy-based total financial services.
By doing so, we aim to generate 30% of profit from our
non-banking sector.

Vision

The Trusted Premier Global Financial Group
The vision of Hana Financial Group embodies the pledge of our employees to start from customer trust,
which is the essence of financial business, and become a forerunner of change and innovation through
outstanding strategies and thus stay ahead. Also included is our ambition to compete not in the already
saturated domestic market, but with top-tier global financial institutions in the international arena
backed by Korea’s largest global network. Moreover, we aim to be a financial group offering financial
services that transcend business boundaries and meet diverse customer needs.

Trusted Group
We aim to improve our brand image at the Group level
and strengthen financial consumer protection by reflecting
trust, the core basis of our key differentiators, in our
strategic goals.
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Major Tasks in 2020
Hana Financial Group will continue its diverse efforts at growing into “The Trusted Premier Global Financial Group”. We will also continue to fulfill our social responsibilities and roles as a Korea’s leading financial group
to earn customer trust and loyalty and to help all enjoy happiness through finance, based on the humanity-centered management that generates happiness for our customers and employees.

Generating new
innovation-based values

Building an open
digital ecosystem

Advancing into
global top tier

Systematizing
“All Hana” collaboration

Upgrading risk
response systems

Hana Financial Group has chosen
generating new innovation-based values
as the foremost management goal for
2020. Accordingly, we will supply venture
capital and support innovative growth
to realize social values that enable us to
grow with all stakeholders. In realizing
customer values, we will increase
customer convenience and assets
by realigning all product and service
development processes to the customer
lifecycle. We will also move forward with
internal innovation efforts by revamping
performance evaluation systems, work
procedures and working environment, all
toward creating a happy workplace.

We will offer an open platform-based
daily life financial service by expediting
digital transformations at the Group
level, such as work process digitalization
and promotion of digital culture, and by
expanding the digital channel through
collaboration among Group affiliates and
cooperation with external platforms.
In addition, we will consolidate the
customer data of Group affiliates, and
maximize our data usage capabilities to
turn the data into a strategic asset.

We will enhance our global business
capabilities by fostering professional
talent by region and strengthening the
infrastructure for headquarters support.
We will also diversify global business
strategies by expanding overseas using
digital networks or in cooperation with
relevant companies. Moreover, we
will expedite localization by delegating
more autonomy to the management
of local operations so as to hold them
accountable for their performance, and
thus will further solidify the Group’s
long-term income basis.

We will fully establish a customer valuecentered organizational structure by
adopting the matrix system at the Group
level, and build within the Group a
virtuous cycle of collaboration comprising
collaboration box1), platform, index and
brand to enhance customer experience
and to generate new values. In addition,
we will maximize the efficiency of
Group resources by facilitating sharing
of resources among Group affiliates and
increasing joint investments.

We will stay vigilant to preemptively
manage any risks associated with
financial market uncertainties, and
strengthen internal controls concerning
money laundering prevention and highrisk operations. Furthermore, we will
expand the units in charge of protecting
financial consumers and enhancing
financial credibility and bolster their
functions.

1)

	A system that has collected Group affiliates’
individual customer and institutional client
data for cross-transaction and internal
performance evaluation purposes
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Number of Digital Banking Customers (1Q Bank Users)
(Unit: Million persons)

10.6
9.4
8.0

2017

Digital Banking
Hana Financial Group is evolving into a customer-centric,
data-driven information company by expanding digital channels,
enhancing competitiveness, and digitalizing work processes.

2018

2019

Digital Governance & System
In 2019, Hana Financial Group set up digital councils and
committees at all of its affiliates, chaired by the respective
CEO, to facilitate effective digital transformations.
In addition, a systematic governance is established
designed to enable the Group affiliates to share major
agenda among themselves and to quickly resolve issues,
with Group Digital Unit performing a key role.

INTRODUCTION

We established the foundation for building big data
platforms and making decisions based on analysis of
diverse data, with Hana Bank taking the lead. As for its
role, the Bank collects and analyzes public and social
media data, in addition to its own internal structured
and unstructured data. Also, we are establishing a databased decision-making process that can be applied
to day-to-day operations by working together with
Hana Institute of Technology, a data analysis specialist
within the Group, on improving customer service, risk
management, and work efficiencies of the Group affiliates.
Also established is Hana Digital Culture Code that
uses five keywords — customer-centricity, challenge,
collaboration, execution, and initiative — to define a
way of working and thinking appropriate in the digital
era. “Customer-centricity” means creating superior
customer experience based on data for customer
happiness, a fundamental value of financial services that
remains unchanged even in the digital era. “Challenge”
signifies accumulation of experience with passion for
challenge but without fear of failure to be ready for
bigger challenges. “Collaboration” centers on creating
new values through cooperation transcending all
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barriers and collective intelligence, while “execution”
means a quick start of projects through rapid decisionmaking and increasing their chances of being successful
through constant reflection of market feedback into
remedial measures. Lastly, “initiative” is essential to an
organization where all its employees are individually
dedicated to their work based on the authority
delegated to them in a fast-changing environment. The
Group is publicizing the Digital Culture Code through
various channels and sharing exemplary cases to
encourage all employees to internalize and practice it.

2019 Performance
The number of our digital banking customers grew at
a steady pace, reaching 10.56 million at the 2019-end,
a YoY increase of 12%. This is a collective outcome
of working with third-party firms, specializing in user
interface (UI) and user experience (EX), continued
improvements we made to customer convenience, and
of the brand PR executed in collaboration with social
media channels. The ratio of new non-face-to-face
customers has been on the rise as well, ending the year
at 23%, an increase of 6%p from the previous year.
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Hana Bank achieved excellent performance in loans,
deposit-taking, and FX operations. Hana 1Q Credit
Loan recorded KRW 2.4 trillion in sales in a mere six
months from its launch in June, 2019. The number of
accounts in digital deposit products rose from 1.31
million in 2018 to 2.03 million in 2019. In particular, the
ratio of installment-type deposits made through the
digital channel to total new deposits of the same type
increased sharply, from 37% in 2018 to 59% in 2019,
thanks to a rise in installment and housing subscription
savings deposits flowed through alliance channels. The
number of FX transactions handled through the digital
channel soared 145.8% YoY to 1.77 million. This growth
indicates that digital technology is serving as the means
of a viable sales channel.
In 2019, Hana Financial Group focused on three areas
to proactively respond to the expansion of big tech
and fintech digital financial offerings — introduction of
best process-based innovative products and services;
expansion of a new technology- and data-based digital
business ecosystem; and development of new markets
through expansion of digital banking overseas.
To lead the digital financial market with best processbased innovative products and services, we released nonface-to-face-only products focusing on convenience,
including Hana 1Q Credit Loan and Hana 1Q H2H, by
identifying that customers’ financial transaction channels
are fast going mobile. Hana 1Q Credit Loan is a creditbased loan product, available only through mobile
devices, that enables customers to find out their credit
limit and interest rates in just a few minutes anytime
and anywhere via a mobile phone with a certificate
verification registered under their own name. The
product is unique in that it keeps customers informed
of credit limits and interest rates optimal to their stated
income and asset status based on the data of their
employers, holdings of assets, and other diverse big data.

INTRODUCTION

Hana 1Q H2H, launched in October 2019 by Hana Bank
for the first time among domestic banks, is a global,
host-to-host-based fund management service. Targeting
companies with headquarters or subsidiaries located
overseas as well as multinationals operating in Korea,
the Bank offers transaction banking services that enable
global companies to manage the financial transactions
of their overseas subsidiaries using a main office system.
This has, in turn, enabled analysis of overall cash flows
as well as comprehensive management of liquidity
by overseas subsidiary. Through this service, Hana
Bank plans to attract capital flows of foreign-invested
companies or domestic branches of foreign companies,
and taking a step further, to expand its business scope to
include corporate credit card and employee transactions.
In addition, Hana Financial Group strengthened collaboration
among the Group affiliates by launching an open API
platform jointly developed by six affiliates — Hana Bank,
Hana Financial Investment, KEB Hana Card, Hana Capital,
Hana Life, and Hana Savings Bank — and expanded
customer contact points with financial services in a close
alliance with third-party platform businesses. It was the
first in the Korean financial industry for affiliates of a
financial group to simultaneously take part in building
an open API platform. It was also unprecedented for a
financial group to develop its own set of solutions using
an open source, thereby attesting the leadership of Hana
Financial Group in digital banking.
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Hana Bank, in particular, independently commenced an
open API service in February 2018 and has since been
actively establishing digital alliances with various external
platform businesses. The Bank launched FX Wallet, a
mobile FX service available to non-account holders in
November 2018, which exceeded 1 million in number of
transactions in just ten months. It further increased users
of the FX service by bringing on board diverse partners,
including KakaoPay, toss, PAYCO, and Jin Air.
To expand the new technology- and data-based digital
business ecosystem, Hana Financial Group actively used
new technologies, such as artificial intelligence (AI),
blockchain, and cloud computing. Hana Bank further
upgraded its HAI (Hana AI) banking service in 2019,
making it easier to use and more convenient, and laying
the foundation for more individual-specific marketing
by linking HAI banking to big data platforms. In the case
of blockchain, we started to apply blockchain technology
to all of our financial services, with Hana Bank taking
the lead, thus enabling Hana Financial Group to gain a
competitive edge in the coming race for blockchainrelated business. We took part in the Koscom project
building an over-the-counter stock trading platform
together with an SKT consortium working on a mobile
electronic certification pilot service, and built a datasharing system for Korea University’s student ID project
through distributed ledger technology. Leveraging these
various project experiences, we submitted applications
for patent on 47 blockchain business models. We are also
taking the lead in adopting cloud computing. We built
Hana Cloudia, a cloud platform exclusive for the Group
use, in May 2018, and applied a total of 21 types of
work to the cloud system in 2019, including anti-money
laundering, Hana PB, and a knowledge education portal.
Hana Financial Group strengthened the foundation for
global advancement in 2019 with the goal of advancing
into new markets through expansion of digital banking.
Global Loyalty Network (GLN), a global payment network
platform, commenced service in Taiwan in April 2019,
and launched a service in alliance with Siam Commercial

Bank (SCB), one of Thailand’s largest banks, in September.
“Global-to-global” business will soon be a reality, where
Taiwanese GLN customers shop at merchants in Thailand
for goods or services, as well as Taiwanese and Thai GNL
customers shop at merchants in Korea. In July 2019, LINE
Financial Asia became the second largest shareholder
of PT Bank KEB Hana Indonesia, with a 20% equity. As a
result, Hana Bank, that has the largest overseas network
in the Korea’s financial industry, has established a strong
base from which to lead Asian digital banking, supported
by LINE, a leading ICT company with stable growth bases
in Japan, Taiwan, Thailand, and Indonesia. Going forward,
we will launch a wide variety of financial products with
local characteristics based on the accumulated financial
competencies of PT Bank KEB Hana Indonesia while also
expanding the digital business utilizing LINE platforms’
local user bases, brand capabilities and digital content.
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companies are expected to contribute to increasing
low cost funding (LCF). In addition, we plan to continue
launching new digital products that satisfy market needs,
including mortgage loan products as well as bespoke
products jointly developed with partners, such as a Jeonse
loan product on which we signed an agreement with the
Seoul Metropolitan Government.
Hana Financial Group will move forward with a digitalbased global expansion into strategic base countries with
the goal of building new growth momentum. We will
expand alliance networks, from Taiwan and Thailand to
Singapore and Vietnam, with the GLN playing the main
role, and conduct various fintech business based on the
successful launch of LINE BANK in Indonesia. Also, from
Hana Bank’s position as a strategic foreign investor of the
Bank for Investment and Development of Vietnam (BIDV)
which the Bank acquired in 2019, we will explore digital
banking opportunities in the fast-growing market. On the
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domestic front, we will go beyond a saturating financial
market to create a new market. To this end, we will
participate in the consortium to launch an Internet-only
Toss Bank, and conduct various alliance projects between
the Group affiliates and Internet banks.
In response to the government’s policy related to
“My Data”, we will build a financial data-based asset
management and consumption expenditure-related
platform, and build a collaboration system with fintech
and data companies. With regards to the protection of
the vast amount of personal data that will be handled
in the My Data project, we will ensure the safety of the
data by further improving internal controls and processes.
We will also lay the foundation for launching competitive
business by building an environment for analysis and
model development and thus maximizing the usefulness
of the data.

2020 Plans
We will increase sales by improving the digital process
from the prospective of users and thus strengthening
the product appeal. Customer assets will be analyzed
through open banking based on which we will carry out
marketing for Hana 1Q Credit Loan’s loan refinancing
program, and move forward digitalizing work processes
for offline loans, including Jeonse and pre-registration
loans. In addition, Hana Financial Group will reform
products and services, placing the highest priority on
user convenience, such as “FX Gift” feature of the FX
Wallet, and thus implement the best process that leads
to tangible outcomes. Furthermore, we will continue
to expand customer contact points through active
pursuit of alliance with third-party in the interest of
openness. Card sales in alliance with third-party platform
businesses, marketing of quick pay-linked accounts, and
global transaction banking services for foreign-invested

23%

The ratio of new non-face-to-face customers
steadily increased, from 5% in 2017 to 17% in 2018,
and to 23% in 2019

First

An open API platform jointly designed by the Group affiliates
using its own ICT, the first among financial groups in Korea

2.4

Hana 1Q Credit Loan grew to KRW 2.4 trillion in sales
in six months since launch

* As of 2019 year-end
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Overseas Network
(Unit: Branch)

183

202

160

Dec. 2017 Dec. 2018 Dec. 2019

Global Operations
Hana Financial Group will achieve its goal of increasing
global income to 40% of total profits by 2025 by pursuing
both organic and inorganic growth overseas.

Overseas Business Performance
In 2019, Hana Financial Group recorded a net income of
KRW 267.5 billion from overseas operations; and as of the
year-end, our global network comprises 202 subsidiaries
and offices across 24 countries, an increase of 19
subsidiaries from the previous year. Hana Bank opened its
Gurgaon branch in India, and upgraded its Mexican office
into a subsidiary.
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based on their combined expertise and strengths. The
Bank’s local market-tested credit evaluation models will be
integrated with LINE’s advanced digital tech-based credit
evaluation models in the developing of new products and
services for the local market.

Hana Financial Group is actively expanding overseas
to secure new growth drivers. In November 2019, we
acquired a 15% equity stake in the Bank for Investment
and Development of Vietnam (BIDV), the largest by assets
and one of the nation’s four major state-run commercial
banks. With the investment, we have established a
foothold from which to carry out diverse business in
the fast-growing market. The investment is the largest
of strategic equity investments in the nation’s banking
history; and we plan to improve the performance of
BIDV’s corporate banking-centered business model
by sharing our risk management techniques and retail
banking-related know-how. In addition, we will expand
the Bank’s financial business models through diverse joint
projects with the Group affiliates.
The Group is pushing forward digital banking and Global
Loyalty Network (GLN) business as core overseas projects
with the goal of becoming a global digital financial group.
PT Bank KEB Hana Indonesia signed a share subscription
agreement with LINE Corporation in 2018 to advance into
digital banking business in Indonesia, which led to LINE
Financial Asia becoming the second largest shareholder
of the Indonesian subsidiary of Hana Bank in 2019. The
two companies are developing various deposit-taking
products, small loans, remittance settlement services and
other business models, with local market characteristics,

GLN business, a global digital asset platform, is another
core overseas project the Group has been focusing on.
GLN is an integrated platform that links Hana Members,
a mobile membership app, with partners businesses in
major overseas countries through blockchain technology,
enabling customers of Hana Members to exchange and
use mileage points, digital assets, and electronic cash
via mobile devises. We significantly improved customer
convenience of GLN by adding digital technologies to
our extensive global network and financial infrastructure.
As a result, GLN is steadily expanding its presence in the
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global market, and in the process of establishing itself as
a driver for the Group’s future growth.

Overseas Business Strategy
Hana Financial Group pursues channel expansion,
improving of network links, and localization as core
strategies to become more competitive in the global
market. As one of the efforts to expand channels
and bolster network links, Hana Bank is opening up
subsidiary branches in Myanmar and Indonesia, markets
with high potential, having added 23 new branches
to its Myanmar subsidiary in 2019. The Bank plans to
establish new branches in Taiwan and Myanmar to
better prepare for a widely-expected rise in demand for
quality financial services.

INTRODUCTION

Also, in a bid to compensate for its limited market
presence relative to local banks, the Bank plans to
expand the local customer base by bolstering its
non-face-to-face channel competencies with the
mobile channel 1Q Bank, mobile remittance platform
IQ Transfer, and Corporate Customer Global Fund
Management System (GCMS). Furthermore, it will gain a
long-term competitive advantage by regularly assessing
the operation status of overseas networks, examining
the strategic direction for network development,
and building a collaborative system with other Group
affiliates to generate more synergy.
In localization, our goal of customer localization will be
achieved by localizing workforce, products and services.
Other goals include penetration into the heart of local
markets and business expansion through shareholder
localization. For workforce localization, we will select
and foster top local talents, develop experts in loan
evaluation, risk management and other key areas,
and localize the sales force, while fully establishing a
performance-based compensation and promotion
culture. We will also establish a responsible management
system at local subsidiaries. To this end, Hana Financial
Group will assign more local employees to key positions
and give subsidiary heads more discretionary powers,
while implementing an achievement and performancebased evaluation system. Initially, retail and SME-focused
sales operations in China, Indonesia and Canada will be
expanded, with a focus on development of specialized
products that are differentiated by region. Moreover,
a next-generation global core banking system will be
adopted, with an eye toward improving customer
convenience, and it will enable us to proactively respond
to the fast-evolving digital environment.
In addition, Hana Financial Group is focusing on developing
talent for global projects. We opened Hana Global
Campus, an employee education facility, in the Cheongna
International City in 2019, as part of our efforts to foster
employees of the Group affiliates into key global talent. As
a global education hub, the facility has built a global talent
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pool of 2,000, developing international financial specialists
through systematic training support.
Our global strategy will be pursued in two tracks – organic
and inorganic growth. For stable organic growth based
on the use and expansion of our global bases, we aim
to facilitate cooperation between the Group affiliates
and their global networks and actively push forward
globalization of the organizations at headquarters. To
achieve these, we will assign various global functions to
organizations at headquarters, and thus facilitate changes
in them that will contribute to providing support to
global sales forces in many ways. We will also facilitate
cooperation among the Group affiliates in their global
operations through our cooperation council. In pursuing
inorganic growth for new global advancement, we are
pushing forward M&A, equity investment, and establishment
of joint ventures, with a focus on banking, consumer
finance, microfinance and digital banking sectors, primarily
in the Asian market. By implementing these strategies, Hana
Financial Group will develop new global growth engines
and generate synergies between different industries in the
global financial market.

267.5

Furthermore, in step with the Fourth Industrial Revolution
and other financial environment changes, we will continue
our efforts aimed at securing sources of future income,
including the establishment of an Internet-only bank,
investment in fin-tech businesses, and digital transformation
of our global network. We will also pursue the strategy
of future finance localization through partnership or
collaboration with local leaders in ICT, and develop new
growth business by investing in local fin-tech firms.

Total profits generated overseas,
including equity investment

KRW billion

19

Number of overseas networks of
Hana Financial Group newly established
in 2019

40%

Plan to increase global income to 40%
of total profits by 2025

* As of 2019 year-end
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KRW Household Loans
(Unit: KRW trillion)

114.8
99.1

2017

106.4

2018

2019

Customer Base

Retail Banking
Hana Financial Group sets a new standard for
retail banking by leveraging its digital competitiveness
to offer more customer-centric products and services.

Retail customers of Hana Bank totaled 20.60 million
in 2019, a 720,000 or 3.6% increase YoY, the highest
growth rate among major commercial banks for the
fifth consecutive year. The increase is an outcome of
strengthened marketing directed at those who regularly
conduct salary transfer, settlement-type transfer and
other active transactions, in addition to a steady growth
in sales of long-term products including housing
subscription accounts. In addition, non-face-to-face-only
products, such as Hana 1Q Credit Loan, were launched to
attract customers to non-face-to-face channels, which
have evolved into an independent sales channel doing its
share of contribution to the overall growth of the Bank.

INTRODUCTION

In 2020, growth of interest incomes will likely be limited
due to changes in the financial system, such as the
emergence of open banking and “My Data” industries
amid the continuing low-growth and low-interest rate
environment, while the industry competition for
customers is expected to further intensify. In response,
Hana Financial Group seeks to maintain its growth pace
by employing a two-pronged strategy of rebalancing
its retail banking portfolios more profit-focused and
increasing the number of customers banking primarily
with Hana Bank.
In household loan, the Bank will strengthen loan support
for low-income classes in need of Jeonse funds as well as
financial support for end users; and enhance profitability
and stability by increasing quality credit loans, with Hana
1Q Credit Loan and refinance loan playing the main role.
In addition, it will increase support for the financially
underprivileged as part of its efforts to help realize
the social values of finance, and strengthen financial
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support for youth, newlyweds, and those starting their
economic lives, in cooperation with various partner
organizations. To increase core customers, the Bank
will expand its marketing activities targeting salary
transfer and card settlement accounts, and will develop
a simpler subscription process for in/outflow accounts
of customers such as merchants and public pensions, as
a way to steer them into choosing Hana Bank as their
primary bank. Moreover, it will build product line-ups
by phase of customer life and offer optimal products
and services by customer segment, in order to satisfy
more diverse financial customer needs.

funds continued. Also, 390 thousand new apartment
units came on the market in 2019, and accordingly,
Jeonse loans and loans for completing apartment
purchases rose KRW 4.4 trillion and KRW 6.6 trillion
YoY, respectively. Credit loans increased KRW 1.3
trillion, mainly attributable to robust sales of Hana 1Q
Credit Loan launched in June. Household loans growth
was also helped by the rollout of such products in the
goal of accommodating wider customer segments as
“Foreigner-exclusive Jeonse Loan” for the financially
marginalized, “Jeonse Loan for One Parent Family” for
single-parent families, and “Monthly Rent Loan for
Military Official” for soldiers.

Household Loans

The downswing of the mortgage markets is expected to
continue in 2020, as the government is to maintain its
rigid real estate policies in line with its stance on financial
consumer rights protection, amid the low growth, low
price, low interest rate trends. In addition, competition
among banks is forecasted to intensify fueled by the
scheduled implementation of open banking, a growing
My Data industry, and revision of “three main data
privacy laws”1). In response to such unsettling market
forecasts, Hana Bank plans to make all loan products
available via the mobile channel under the keynote,
“Mobile First”. In addition, the Bank will further improve
Hana 1Q Credit Loan and develop a mid-interest rate
platform, while expanding the scope of non-face-toface business as a way to cut costs. It will also focus
on creating social values through finance by launching
new loan products exclusive for new employees, return
guarantee by Korea Housing-Finance Corporation to
ensure return of Jeonse deposits, and Jeonse loans for
newlyweds and youth in support of government policy
on inclusive finance.

Household loans rose KRW 8.3 trillion or 7.8% YoY to
KRW 114.8 trillion in 2019, mainly attributable to the
growth of housing-related loans and credit loans.
Mortgage loans decreased owing to stricter regulations
on the housing market, but the demand for Jeonse

1)

	Personal Information Protection Act; Act on Promotion of Information and
Communications Network Utilization and Information Protection, Etc.; and
Credit Information Use and Protection Act
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Household Deposits
In 2019, Hana Bank strived to attract new core customers,
with a focus on holders of accounts with active inflow/
outflow transactions such as salary and account transfers.
As a result, core household deposits grew 13.0% or KRW
3.9 trillion YoY to KRW 33.9 trillion, while time deposits
increased by KRW 1.3 trillion to KRW 35.3 trillion.
The launch of diverse new products developed to
meet customer needs as well as to market trends also
contributed to the growth of household deposits. For
the first in the financial industry, the Bank introduced
a travel-related installment savings product that offer
airline mileage, named “My Trip Installment Savings
Deposit”. Also new trend-leading products include
“Flexible Installment Savings Deposit” that allows
customers to set amount/maturity/transfer interval;
“Salary Monthly Compound Interest Installment Savings
Deposit” for young people starting their careers; “Hana
Children’s Allowance Installment Savings Deposit”;
“Military Official’s Installment Savings Deposit” for career
soldiers; and “Stop Smoking Clinic Installment Savings
Deposit” developed in collaboration with the Ministry of
Health and Welfare.

Hana Bank is also carrying out support programs for the
financially underprivileged in cooperation with staterun organizations. It supports the Ministry of Unification’s
program helping North Korean defectors settle down and
build a stable life. The Bank has also been participating in
the Ministry of Health and Welfare’s program commenced
in 2010 to help low-income classes become selfsubsistent. The welfare program aims at boosting lowincome people’s willingness to work as well as basis for
self-reliance by matching fund from the government
to participants’ contribution to their designated bank
accounts. Hana Bank has been supporting the program for
10 years, signing an memorandum of understating (MOU)
on the 4th bank account operation program in 2019.
The Bank plans to keep its growth pace in 2020 by
introducing a wide array of new products in line with latest
trends and customer needs. In particular, with a focus
on mobile channel-specific products, it will attract new
customers by developing products in alliance with partner
companies, through which it can secure diverse channels.
In addition, the Bank will develop various financial products
for young customers in step with the government’s youth
support policies, thereby expanding inclusive finance and
at the same time, further widening its customer base.

Low Cost Funding (LCF)

86.8

(Unit: KRW trillion)

77.3

2017

78.3

2018

2019

Private Banking
Hana Bank is an undisputed leader in asset management,
carrying on its reputation as the first to introduce
private banking (PB) to Korea in 1995. The Bank
garnered all four of the most coveted global PB awards
in 2019 as well. Named “Best Private Bank in Korea” and
“Global Best Technology Solution for Private Banks” at
the PB awards organized by world-renowned financial
magazines, Hana Bank has proven again its leadership of
the Korean PB market in the area of asset management,
and of change in digital asset management through
the preemptive response to the fast-evolving digital
financial environment. Other contributing achievements
include professional asset management services tailored

to the wide-ranging needs of ultra high net worth
(UHNW) individuals, asset management services tailored
to the unique preferences of the Millennial and next
generations, diverse products and services developed in
a strengthened collaboration with the Group affiliates,
FX and other services satisfying the uncommon needs
of foreign customers, and an undisputed leadership in
digital innovation.
Hana Bank plans to further upgrade its services for
UHNW customers in 2020 as part of its strategy to
strengthen its competitiveness as a private banking
leader. After launching “Club1”, a premium brand, in
2017, the Bank has been achieving tangible outcomes
in the UHNW market. With a new premium brand
channel in 2020, the Bank will secure a position of
advantage in the market catering to UHNW individuals
with assets worth KRW 3 billion and higher, and cut
costs by improving personnel and spatial efficiencies.
Also, it will strengthen digital capabilities of PBs through
improvement of Hana Private Banking System (HPBS),
and develop distinctive customer-centered services. In
particular, tablet-based product information and the
video counseling system for asset management services
are expected to help improve work efficiencies.

INTRODUCTION

Furthermore, Hana Bank strives to increase the scope of
its PB services by expanding asset management services
overseas. As the industry’s first to set up PB overseas in
2005, the Bank plans to operate PB services in Vietnam,
the Philippines and other Asian nations, in step with the
Group’s execution of overseas advancement strategies
as well as in consideration of the growth potential of
the local markets. The Bank currently offers PB services
through its Hong Kong and Indonesian subsidiaries.
Meanwhile, the Bank will help domestic customers
diversify their asset portfolio by keeping them well
informed of overseas investment opportunities, and
provide overseas customers of Korean nationality with
tax and PB services for efficient management of their
domestic assets, all in a bid to proactively respond to
diverse needs of customers at home and abroad.

Investment Funds
The domestic and overseas stock markets sharply
dropped due to concerns over a possible economic
downturn in the second half of 2018, but showed an
upward trend in 2019 in response to the US Federal
Reserve’s quantitative easing policy and a prevailing
optimism about ongoing US-China trade negotiations.
In particular, the US stock market, including the
Dow Jones and S&P 500, ended the Year 2019 at
record highs. Despite a rebound in risky asset prices,
lingering concerns over an economic downturn led
to a downward trend in global government bond
rates. In addition, as the year neared its end, an inflow
of investment capital became more prominent to
domestic/overseas fixed-income products, real estate
REITs, dividend funds, and other earning assets.
Amid such uncertain business conditions, Hana Bank sought
to proactively respond to market changes by subscribing
to overseas public hedge funds and other investment
vehicles that have alternative asset characteristics, as well as
domestic/overseas fixed-income funds, in preparation for
the possibility of an increase in market volatility. Also, the
Bank focused on supplying structured and other specialized
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Hana Bank’s Private Banking Sector Awards in 2019
•	Best Private Bank in Korea 2019
(Euromoney, 12 times)
•	Global Best Technology Solution for Private Banks
(Global Finance, 4 times)
•	Best Private Bank in Korea 2019
(The Banker/PWM, 7 times)
•	Outstanding RM Training & Development Programme 2019
(Private Banker International, 8 times)

products to realize additional returns against the backdrop
of a lower expected rate of return reflecting the low interest
rate/low growth trends, resulting in an increase in beneficiary
certificate commission. However, overall performance of its
investment fund business fell in the second half of the year,
as the depth and speed of global interest rate decreases
exceeded to an unprecedented level, causing sizable losses
to some structured products.
Notwithstanding, Hana Bank’s new fund sales in 2019
reached KRW 11.0 trillion, a substantial growth from KRW
9.7 trillion in 2018. In fact, the sales performance exceeded
the KRW 10.0 trillion mark for the first time in the Bank’s
history, serving as an opportunity for further development
of its investment product sales capabilities. In particular, new
funds sold online recorded KRW 650.0 billion, confirming
the growth potential of online channels and attesting to
the effectiveness of actions the Bank has taken online in
response to changes in product channels.
As the market volatility is expected to continually increase
in 2020, Hana Bank will strengthen its risk management
and stabilize operations with a focus on relatively lowrisk products, such as publicly offered funds and real
estate. Regarding publicly offered funds, the Bank will

concentrate on expanding the line-up of income funds
that generate a steady inflow of interest or dividend
incomes, and asset allocation-type products that disperse
risks by asset and benefit from a market increase, as
part of its strategy to steadily accumulate attainable
investment returns. In addition, the Bank will strive to
expand the base of relatively low-risk alternative asset
products, such as high-stability assets from among
domestic and overseas real estate and principalguaranteed derivatives-linked bonds (DLB).
With the newly established Investment Product Service
(IPS) Division playing the central role, Hana Bank will further
upgrade customer asset management by shifting its
investment paradigm from product-level investment to
portfolio management which covers the whole investment
process, from asset allocation to product strategy and
rebalancing. The Bank is also expanding the scope of target
customers for investment products, currently mainly consisting
of HNW seniors, to include younger generations, building
an easy-to-use and convenient digital asset management
platform for the new target groups. Furthermore, it will
pursue both qualitative and quantitative growth in the
institutional asset management sector, which has room for
improvement, by offering one-stop support services.
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Monthly Converged Premiums of
Protection-type Insurance Products
(Unit: KRW billion)

5.5
4.8
4.4
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As a result, Hana Bank recorded bancassurance sales2) of
KRW 34.7 billion in 2019, a significant rise from KRW 7.8
billion the year before, and profit also improved to KRW
50.8 billion, a YoY rise of KRW 3.2 billion. New subscriptions
made through the mobile channel reached 26,655 — 177.7%
more than the initial target of 15,000. The number of
bancassurance customers reached 626,256 at the end of
2019, a YoY increase of 22,391. The Bank plans to carry out
diverse business based on the expanded customer base.
The appeal of savings-type insurance product is expected
to weaken in 2020 as interest rates further decrease and
the importance of sound financial management increase
for insurance companies. However, the need for efficient
management of the elderly’s assets will likely grow
bigger, as the population is rapidly ageing along with
increasing market volatility overall.

2017

2018

2019

CORPORATE RESPONSIBILITY
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In response to such challenging forecasts, Hana Bank
will stay focused on customers, and at the same time,
on business expansion by presenting a creative and
efficient insurance portfolio that accurately reflect
market conditions and trends. It will construct a portfolio
of long-term and stable assets comprised mostly of
pension and variable insurance, while also moving
forward with diverse joint projects with retirement
trust and healthcare businesses, and thus will go
beyond the limits of traditional products to generate
new values. In addition, the Bank will explore a wide
array of opportunities in order to expand the mobile
bancassurance channel from a simple product channel
into a digital platform business.

1)
2)

Based on initial premium income
Based on monthly converged premium

Bancassurance
In bancassurance, Hana Bank grew significantly in 2019,
thanks to the mobile channel taking root, profitability
improving on increasing sales of deferred annuities, and
growing protection-type insurance sales in proportion.
The mobile channel recorded 26,655 cases of new
sales in its first year, the most in the industry. It is
increasing its distance to the second place through
expansion of the product line-up and an additional
launching of innovative products. In the case of deferred
annuities, sales amounted to KRW 65.9 billion1), owing
mainly to a portfolio diversification including monthly
benefit payment-type variable insurance and US dollar
insurance. As for protection-type insurance, which
carries high profitability yet a slight financial burden
on the insurance company, the Bank recorded sales of
KRW 5.5 billion2), a YoY increase of KRW 690 million, thus
further solidifying its long-term income base.

20.6

Number of retail customers with highest growth rate
among commercial banks in Korea

million

12
No. 1
* As of 2019 year-end
3)
Based on the cases of new sales
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Best Private Bank in Korea 2019
(By Euromoney, 12 times)

Mobile bancassurance achieves the industry’s
No. 1 position3) in its first year
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KRW SME Loans
(Unit: KRW trillion)

87.9
79.7
73.0

2017

2018

2019

SME Loans

Corporate Banking
Hana Financial Group supports SMEs, the backbone of
the nation’s economy, as well as innovative companies which will
lead future economic growth of Korea, as their reliable partner.

In 2019, SOHO loans grew at a rate slightly lower than
the year before, as lease business owners reduced their
demand for loans in response to the government’s
real estate stabilization measures. Hana Bank however
strengthened financial support for small & mediumsized enterprises (SMEs), venture firms, and start-ups in
line with the government’s emphasis on the productive
finance, directing a large part of its financial support
toward SMEs with a technological edge in the material/
component/equipment business categories.
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As a result, the Bank’s SME loans amounted to KRW
87.9 trillion at the end of 2019, a substantial increase
of KRW 8.2 trillion, or 10.3% from the year before. The
number of SME borrowers also grew by 21,822, or 7.1%,
to 322,132. New SME customers for 2019 numbered
67,152, an increase of 9,807 or 17.1%. The Bank’s core
SME deposits averaged KRW 21.2 trillion in 2019, a YoY
increase of KRW 2.2 trillion, buttressing the Bank’s robust
net interest income performance.
The Bank’s SME loan operations cater mainly to primary
clients who conduct most of their banking transactions
through the Bank. For this reason, the collateral coverage
ratio of SME loans has continued to increase, from 76.0%
in 2017 to 79.9% in 2018 and 80.9% in 2019 — improving
13.7%p over the past five years, a clear indication of the
Bank’s steady improvement on asset quality.
Hana Financial Group seeks to contribute to sustainable
development of society through finance. Accordingly,
the Group launched “Innovative Finance Committee”
in 2019 to support growth of new venture firms. Also
created under the Council are “Corporate Loan System
Improvement Committee”, tasked with implementing
the comprehensive collateralization system and
Loans to Corporate
(Unit: KRW trillion)

2

2

3

3

96.2

103.6

2018

2019
1

1

1 SMEs

79.7 (82.9%)

1 SMEs

87.9 (84.9%)

2 Large Corporates

14.6 (15.1%)

2 Large Corporates

13.6 (13.1%)

3 Others

1.9 (2.0%)

3 Others

integrating technical and credit evaluations; and “Startup & Venture Investment committee”, increasing the
supply of venture capital through direct and indirect
investment and formation of funds. Through these
organizations, the Group plans to supply KRW 20.0
trillion over the next three years by leveraging its
funding know-how and capacity for innovation finance.
As part of the Group-wide effort, Hana Ventures
established “Hana Digital Transformation Fund” worth
KRW 100.0 billion in June to support start-ups, and is
actively looking for investment targets.

2.1 (2.0%)

Hana Bank built up the basis for expanding the customer
base as well as for supporting the government’s policy
of promoting productive finance by expanding support
for SMEs and venture firms. In November, the Bank was
named “Voluntary Win-Win Cooperation Company” by
the Ministry of SMEs and Startups, and subsequently,
signed an MOU with the Innobiz Association. It has since
been taking part in establishing a win-win ecosystem
by identifying and supporting SMEs carrying out winwin efforts on their own. In addition, the Bank is
strengthening ties with local governments and regional
loan guarantee institutions, and making continuous

efforts to increase financial support for start-ups and
small businesses. As a result, Hana Bank ranked first by
the Financial Services Commission in its technology
financing evaluation for the first half of 2019, and
received Gold Prize in the 2019 Efma-Accenture Financial
Innovation Awards.
Due to the Bank of Korea’s two base rate cuts in 2019,
profitability of banks has been declining. In response, Hana
Bank will focus on qualitative growth as a way to increase
profit. Specifically, it will provide financial consulting
services and bespoke financial support to new SME clients
with the goal of becoming their primary bank. And later
on, it will perform the role of a financial partner by guiding
them throughout their corporate lives. It will stand by
all of their key financial transactions, from depositmaking and loan applications to FX, overseas trade,
and corporate succession, which in turn will lead to
the improvement of Bank’s long-term income base. It
will also strengthen ties with third-party organizations
for smooth support and expansion of movable assetbacked loans, including those backed by intellectual
property, and seek to maintain growth momentum in
the technology financing area as well.
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financial services either by developing new platforms in
collaboration with leaders of industries in which SOHO
clients are interested, or by participating in the business
of the industries through alliance. In addition, it will
adopt a non-face-to-face process for SOHOs in order to
substantially improve their access to loan products.

SOHO Loans
SOHO loans rose KRW 3.3 trillion, or 7.9%, to KRW 45.1
trillion in 2019. The growth of the sum and rate is slightly
less than it did the year before, owing to a significant
decline in loan demand among individual lease business
owners. The proportion of SOHO loans extended to
real estate and leasing rose 0.9%p to 54.4% at the end
of 2019. Collateral coverage ratio of SOHO loans rose
0.3%p YoY, mainly attributable to expanded guarantee
certificate-based policy loans, thereby improving the
Bank’s asset quality. The number of SOHO loan customers
went up 19,654 or 7.4% to 266,710, and new customers
continued to grow, recording 56,544 at the end of 2019,
up 5.5% from the previous year’s 48,288.
In 2019, Hana Bank developed and adopted robotic
process automation (RPA) to expand policy funding
for SOHO as part of innovative finance initiatives. The
adoption has made more precise product matching
possible and also reduced work-processing time. Also
accomplished are IT upgrades to make the win-win
cooperation loan more seamless.
Hana Bank seeks to increase new customer contact
points amid intensifying competition among banks
and a decreasing number of branches triggered by the
industry-wide adoption of non-face-to-face channels.
To this end, the Bank will offer convenient and effective

CORPORATE RESPONSIBILITY

KRW SOHO Loans

10.3

41.8
38.3

2017

2018

SME loans grew a record 10.3% YoY
to KRW 87.9 trillion

%

13.7

%p

No. 1
* As of 2019 year-end
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45.1

(Unit: KRW trillion)

Hana Bank is also continually increasing loan support
through contribution to regional credit guarantee
foundations, with the goal of efficiently supplying lowinterest loans to SOHOs. In February 2020, the Bank signed
an MOU on developing a non-face-to-face process with
the Seoul Credit Guarantee Foundation and Gyeonggi
Credit Guarantee Foundation. Going forward, it will
build a one-stop service system covering from handling
applications for loan guarantee to extending loans. The
system is expected to increase the supply of low-interest
loans to cash-strapped entrepreneurs facing unfavorable
conditions at home and abroad, due to the US-China
trade conflict, deteriorating Korea-Japan relations, and the
spread of COVID-19; and to serve as an opportunity for
the Bank to considerably expand the customer base.

+

MD&A

Increase of collateral coverage ratio for
SME loans over the past five years

Ranked first by the Financial Services Commission in its
technology financing evaluation for the first half of 2019

2019
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Business Volume
(Unit: KRW trillion)

62.5

2017

65.6

2018

67.2

2019

2019 Performance
In 2019, the card industry’s low profit margin was further
lowered by a regulatory reduction of fees that card
merchants pay. In addition, following the full opening of
the financial payment network to other industry players
and the revision of major data-related laws, the business
structure of the payment settlement market has started
to shift to fintech in earnest.

Credit Card
KEB Hana Card will continue to grow at a stable rate by enhancing
the competitiveness of its main business, expanding digital competencies,
and extending its global reach.

In a market where both crises and changes co-exist, KEB
Hana Card focused on innovating the profit structure of its
credit card business while also strengthening its overseas
business and digital capabilities as a new growth driver.
As a result, despite continued difficulties in the business
environment compounded by reduced merchant fees
and strengthened regulation on sales and marketing, the
company surpassed its 2018 processed transactions by 2.5%,
ending the year 2019 at KRW 67.2 trillion. The number of
customers1) also grew 2.2% YoY, to reach 5.8 million.
1)

Individual customers of credit, check, and other card services

INTRODUCTION

Overseas processed transactions rose KRW 1.0 trillion, or
17.8%, to KRW 6.7 trillion, while the number of digital
customers1) increased by 0.5 million, or 24.0%, to reach
2.6 million, reflecting the company’s strategic focus on
overseas and digital tech-based operations. In particular,
2019 overseas card purchases rose 31.0% YoY to KRW 4.2
trillion, a positive endorsement of the company’s effective
overseas expansion strategies. In addition, its digital
payments, including mobile payments volume, amounted
to KRW 9.3 trillion, a YoY increase of 25.0% from KRW
7.5 trillion the year before, thereby contributing to a
qualitative growth foundation for creating new income
sources.
KEB Hand Card achieved a good performance in external
awards as well. It was selected as “Outstanding Call
Center” in the Korean Service Quality Index (KSQI), for
the second consecutive year, and received “Best Mobile
Web Award” at the KIPFA Web Award Korea 2019. These
awards represent a reaffirmation of KEB Hana Card’s
excellence and distinctiveness.
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in the financial settlement infrastructure, the company
is exploring the new digital business opportunities of
the financial regulatory sandbox of the Financial Services
Commission seeking to facilitate innovation in financial
services; and pushing forward SOHO Credit Bureau (CB)
and My Data businesses. Leveraging its know-how and
competitive advantages in credit card business, the
company is pursuing strategic alliance with fintech and
digital platform businesses, based on which it plans to
nurture new growth drivers and break away from the
merchant fee-centered business model.
KEB Hana Card also seeks to enhance business efficiency
by reinforcing the entirety of its value chain with digital
technology: As a preliminary step, the company has
devised a set of four strategic focus points — income
innovation, process innovation, sales-centered organization,
and strengthening of IT investment — and accordingly is
implementing key tasks for 2020.

CORPORATE RESPONSIBILITY

67.2

2019 processed transactions reached
KRW 67.2 trillion, a YoY increase of 2.5%

17.8

Overseas processed transactions reached
KRW 6.7 trillion, a YoY rise of 17.8%

KRW trillion

Following the regulation change that allows small
deferments for mobile payment and the raising of the
amount that can be loaded for future mobile payments
in 2019, policies to promote fintech business and the
revision of the Electronic Financial Transactions Act are
slated for 2020. In addition, once “My Payment” business
and integrated payment business take hold, barriers to
the payment settlement market, exclusive domain of the
credit card industry, are expected to come down further.
KEB Hana Card is proactively responding to changes
related to system and regulation of the card industry, in
a bid to turn change in the payment settlement market
into a growth opportunity. In line with policy changes

2.6

%
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Looking to diversify income sources, the company will
develop new revenue sources in future key areas of
overseas operations, subscription economy, and data.
In overseas operations, it will expand overseas bases for
purchase business with an eye to becoming a global
payment company, and at the same time, will strengthen
marketing with a focus on “Global Must Have”, a mobile
platform specializing in overseas services. Regarding
subscription economy, it will form a professional
organization to prepare a new service line-up attuned
to diverse customer lifestyles. In the area of data, the
company is proactively pushing forward new business in
step with the revision of three main data privacy laws.
Through these efforts, KEB Hana Card will generate new
incomes from various new business areas in 2020.

2020 Plans
In 2020, the profit margin of the credit card industry is
expected to remain low, and regulation on card sales and
marketing activities to tighten further.

MD&A

Digital customers1) rose to 2.6 million,
a YoY increase of 24.0%

million

* As of 2019 year-end
1)
Individual customers of credit, check, and other card services
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IB Assets
(Unit: KRW trillion)

9.9
8.0

2017

8.1

2018

2019

Investment Banking

IB & Asset Management
Hana Financial Group is strengthening the foundation for long-term growth
by facilitating collaboration and maximizing synergy among the Group affiliates
as “One Company”.

In early 2019, Hana Bank created Global IB Department
within its IB Business Group, and achieved outstanding
results in infrastructure, aircraft, real estate finance, and
overseas investment-related derivatives operations.
The number of overseas deals the Bank closed in 2019
totaled 18, including the London Silvertown Tunnel
and Road Construction Project that received 2019 Best
European Project of the Year Award from the Project
Finance International (PFI), a global financial journal.
The deals were consummated through sell-down after
underwriting, and significantly contributed to increasing
the Bank’s commission incomes.

INTRODUCTION

IB Operating Income

306

(Unit: KRW billion)

227

* IB performance of Hana Bank

2017

239

2018

2019

In particular, in the case of overseas infrastructure
finance, the Bank arranged financing for road and power
plant construction projects mostly in advanced countries,
including Europe, Australia, and the US. As a result,
it was able to enhance its presence in the overseas
infrastructure finance market. Based on its know-how
and arranging capabilities in acquisition finance, one
of its fortes, the Bank successfully accomplished several
deals, including arrangement of some KRW 1.0 trillion
for Hahn & Company’s acquisition of Hanon Systems,
thus further solidifying its leadership of the domestic
acquisition finance market. Bolstered by the deal, Hana
Bank’s IB assets grew to KRW 9.9 trillion in 2019, a 24.1%
YoY increase, while IB operating income went up 28.0%
to KRW 306.0 billion.
Hana Financial Investment (HFI) recorded an operating
income of KRW 312.6 billion in 2019, a record-high
YoY increase of 86.4%. HFI’s big deal performance also
improved not only in qualitative but in quantitative
aspects as well. The number of a big deal with the price
tag of KRW 10.0 billion and higher increased from two
in 2018, amounting to KRW 33.6 billion, to four in 2019,

GROUP OVERVIEW
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totaling KRW 48.2 billion. KRW 5.0 billion-and-higher
big deals increased from three amounting to KRW
33.5 billion to 14 totaling KRW 112.3 billion in the same
period.
What drove HFI’s record-high IB performance were
big deals related to domestic and overseas alternative
investments. Having led the industry in overseas
alternative investment over the years, in 2019, HFI
concentrated on improving its earnings performance
in the real estate, infrastructure asset, and blue-chip
real asset markets in major advanced countries. And
accordingly, it implemented a strategy to diversify
assets, regions and structures. As a result, the proportion
of overseas incomes exceeded 50% to total IB operating
income; and HFI further strengthened its market
leadership in the overseas alternative investment area.
On the domestic front, the company also strengthened
its big deal performance by carefully selecting largescale projects involving urban, port, and logistics
center developments, thus breaking away from project
financing (PF) mainly for housing.
In recognition of its excellent performance, HFI was
designated by the government as a comprehensive
financial service provider in July 2019, and accordingly
started its new role as a corporate credit provider.
This has enabled HFI to enhance the competitiveness
in corporate banking and to solidify the foundation
for growing into a mega-size investment bank (IB).
The company actively implemented the Group’s
“One Company” strategy, in addition to collaborating
with Hana Bank under the keynote of “One IB”,
and strengthened its role as a CIB control tower.
By expanding compound transactions with the
Group affiliates, HFI also contributed considerably to
creating new income sources and to expanding the
customer base of the Group. In addition, the company
strengthened the foundation for long-term growth by
improving the ability to manage risks and by enhancing
productivity and profitability through recruitment of
global talent and organization expansion.
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In 2020, competition will more likely intensify among
financial institutions in IB, while uncertainties increase
in the real estate market. Accordingly, key issues will be
differentiation strategy based on organic cooperation
and development of new growth drivers from new
business. In addition, the demand will become stronger
for the ability to greatly enlarge and expand overseas IB
and financial investment business. For customer needs
are diversifying, and traditional competition among
securities firms is going beyond industry boundaries and
transforming into a system of competition among all
players of financial business.
In response, Hana Financial Group adopted the matrix
system for its IB operations to facilitate collaboration
among the Group affiliates and to maximize synergy in IB
operations. Going forward, we will expand collaborative
relations to include not only Hana Bank and HFI but also
Hana Life, Hana Capital, Hana Asset Trust, and Hana
Alternative Asset Management, thereby redefining the
realm of our business areas with a focus on customers. We
will also further strengthen our competitive advantages
by facilitating collaboration at each step of business
and implementing strategies consistent in objectivity,
guided by the Group control tower. In particular, by
leveraging our unmatched overseas network to expand
the collaboration, we will increase overseas incomes in
proportion to total.

INTRODUCTION

IB Operating Income
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312.6

(Unit: KRW billion)

167.7

94.2

*	IB performance of
Hana Financial Investment

2017

Brokerage

2018

2019

In addition, we will create new income models by
focusing resources on new business ventures based on
the IB operations system. As part of these efforts, we will
make entries into the markets led by financial investors for
public offering of REITs and funds through collaboration
among the Group affiliates; expand blind funds that can
lead to dividend incomes while enabling us to gain a
competitive edge in arrangement; and diversify portfolios
by region based on our global network. HFI, preparing a
paid-in capital increase in 2020 for its plan to become a
mega-size IB, will further strengthen its core competencies
by expanding business operations and generating new
incomes based on its business foundation as a mega-size
IB. The company will make continuous efforts to enhance
its capabilities in overseas alternative investment, including
SOC, infrastructure, and real investment, in all of which
it enjoys a distinctive advantage. It will also expedite
income growth and build a sustainable growth base by
focusing resources on large-scale development projects,
such as domestic SOC projects, project competitions and
proposals.

In 2019, volatility continued in the financial market due to
the ongoing US-China trade dispute, Korea-Japan trade
conflicts, and concerns over a global economic slowdown.
The Korea Composite Stock Price Index (KOSPI) went up
7.7% YoY, but the Korean Securities Dealers Automated
Quotations (KOSDAQ) dropped 0.9% YoY. The average
trade volume of the Korean securities markets substantially
decreased from the previous year, making it difficult to
generate profits in the securities brokerage business.
In order to overcome such market challenges in Korea,
HFI made various efforts, including launching contract
for difference (CFD) business, expanding overseas
equity portfolios, and overhauling overseas equity
units in addition to personnel increase. In overseas
securities commissions, the company made performance
improvements compared to the previous year. In financial
product sales, HFI recorded a 9% improvement, mainly
due to an increase in specialized private equity fund
sales and in overseas fixed-income sales, made possible
through a diversification of products and an application
of distinctive sales strategies. Sales of specialized private
equity investment products went up by around 20% while
private equity-related upfront commission rose 50%. In
fixed-income sales, HFI realized a YoY increase of 32% in
profit performance. Also, under the “One WM” strategy,
HFI engaged in a close cooperation with Hana Bank in
selecting wealth management experts and expanding the
composite channel, and built the foundation for growing
into a best wealth management-specializing house.

HFI’s 2020 key strategies for the WM sector are to expand
overseas securities brokerage, to increase overseas
portfolios, and to create an Investment Product Service (IPS)
organization and thus enhance product competitiveness,
and strengthen the collaboration foundation for increasing
synergies with other Group affiliates.
In response to the stagnation and increasing volatility in
the domestic stock market, the company will increase
overseas equity assets in proportion, foster overseas
equity experts, build a trading-related specialized
system, and take other measures that help strengthen
overseas brokerage-specialized capabilities. For overseas
portfolio expansion, it will conduct marketing activities
based on strategies specialized by region and product,
and strive to increase the sales of overseas fixed-income
products. In addition, the company will establish asset
allocation and portfolio strategies by upgrading its IPS
unit, and increase such activities aimed at enhancing
product competitiveness as the proposal of model
portfolio and recommended product matrix, as well
as post-sale management services. It will strengthen
the collaboration foundation by significantly increasing
branch-in-branches with Hana Bank, and by establishing
a branch-in-branch business model that makes the most
of branch characteristics, and thus enhance synergistic
effects among the Group affiliates.
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affiliates increase profits. The ratio of ELS/ELB and DLS/DLB
issued by HFI in 2019 to its equity capital is the industry’s
highest, at 342%. In recognition of this record-breaking
performance, HFI was selected as the Korea House of the
Year in the Asia Risk Awards 2019 for two consecutive years.
In the trading sector, HFI considerably increased trading
gains by accurately forecasting interest rate moves and
the credit spread of corporate bonds, in the face of
US-China trade disputes, wild stock market fluctuations
across the globe, growing bond market volatility, and
increasing instability in the FX market in 2019.
Following the “DLF incident”, the case of a DLF linked to
overseas interest rates that occurred in the first half of
2019, a lack of investment appetite for non-principalguaranteed products caused a downswing across
the market, but soon led to a growing demand for
principal-guaranteed products. This new trend placing
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In particular, in sales of KRW quanto index-linked products,
HFI became the first in Korea to develop a distinctive index
and related products, that were marketed through Hana
Bank. The joint marketing resulted in sales of KRW 1.4
trillion in 2019, substantially contributing to HFI’s market
competitiveness, in addition to helping the two Group

86.4
2

years
in a row

9.9

KRW trillion

* As of 2019 year-end

%
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importance on the stability of investment products is
expected to continue in 2020. However, regulation
on the ELS/ELB and DLS/DLB market will likely cause
ELS/ELB and DLS/DLB issues to decrease compared to
the year before, which in turn will put pressure on the
profitability of financial investment companies.
Accordingly, HFI will adopt a business strategy focusing
on competitiveness and overseas expansion, and actively
manage risks associated with fund operations. Special
attention will be paid to specialized business catering to
individual investors, product competitiveness, overseas
operations, and diversification of trading income
sources. Specifically, the company will seek to grow at a
stable rate even in a volatile market by introducing a CFD
service, developing an equity options market-making
system and a euro medium-term note (EMTN) program
to attract overseas investors, creating an arbitrage team,
and expanding the FX business area for securities firms.

Sales & Trading
In the sales area, HFI increased its market share and
enhanced profitability in 2019, on the strength of a rise
in the sales of equity- and derivative-linked securities,
which totaled KRW 11.5 trillion. Major sales channels
are Hana Bank’s trust and WM services and corporate/
institutional investors. The company also focused on
developing and marketing high-margin products based
on a strategy of supplying products specialized by sales
channel, and as a result, it generated more operating
profits.

MD&A

HFI recorded an operating income of
KRW 312.6 billion in IB, a YoY rise of 86.4

HFI honored “House of the Year, Korea”
in the Asia Risk Awards 2019
for the second consecutive year

IB assets grew KRW 1.8 trillion YoY
to reach KRW 9.9 trillion
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Balance of Retirement Pension Contributions
(Unit: KRW trillion)

15.6
12.6
10.7

2017

2018

2019

Retirement Pension

Pension & Trust
Hana Financial Group is continuing to grow in retirement pension
and trust markets by proactively responding to market changes
and proactively meeting customer needs.

The retirement pension market grew 16.3% YoY in 2019
to KRW 219.0 trillion. Hana Bank’s cumulative retirement
pension contributions amounted to KRW 15.6 trillion at
the end of 2019, a YoY net increase of KRW 3.0 trillion
and the 23.8% growth — the highest among financial
groups. Individual retirement pension (IRP) also recorded
the highest growth rate, at 50.1%, or KRW 1.0 trillion,
while defined contribution (DC) and defined benefit (DB)
posted a net increase of KRW 0.8 trillion and KRW 1.2
trillion, respectively.
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Trust

ELT Trust Commissions

115.3

(Unit: KRW billion)

106.8
88.6

*	Performance of Hana Bank
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2017

2018

2019

In particular, Hana Bank increased the supply of
competitive products through alliance with the Group
affiliates and other institutions, and focused on sales
of target-defined funds (TDF) that grow assets over a
specified period of time for a targeted goal. As a result,
the Bank took the first place among commercial banks in
return on investment in DB, an improvement from 2nd
place in 2018. In addition, by climbing two rungs to the
2nd place in DC and three rungs to a 3rd place in IRP,
the Bank made impressive ROI improvements in 2019.

In line with these market forecasts, Hana Bank will
provide competitive retirement pension products by
strengthening the product supply lines from the Group
affiliates and other financial companies, and prepare
products that can help improve profitability based on
the diversity of base assets. It will also launch exclusive
products developed to the characteristics of each plan
in a bid to widen the product selection as part of its
product development strategy of responding to a
greater diversity of needs.
To improve rates of return on customer assets, the
Bank will reduce unmanaged assets through expansion
of the customer management center opened in May
last year; and steer customers toward rebalancing
their portfolios with respect to maturing products,
thus encouraging them to get more involved in
their portfolio management. In addition, will further
facilitate the qualitative growth of mutuality as a way
to improve service for corporate clients of DC plan
and their employees. To further expand the customer
base, activation and cancellation of pension payments,
transfers between pension accounts and other related
features will be made available on non-face-to-face
channels, in addition to adding portfolios recommended
by experts regarding product management.

In 2019, despite the US Federal Reserve’s policy shift back
to quantitative easing, securities markets across the globe
underwent adjustments due to uncertainties stemming
from intensifying US-China trade disputes. Under these
market conditions, Hana Bank continued to grow in
the trust sector on the strength of a timely launch of
competitive products developed to customer needs and
of a stable business of assets under management (AUM).
It reduced the probability of loss through low barrier
structure, and expanded the proportion of ELT products,
with the exclusion of the Hang Seng China Enterprises
Index (HSCEI), while focusing on supplying various
investment-grade overseas bonds.
Also, in cooperation with Hana Life, the Bank launched
an insurance-linked care trust, an industry first designed
to ensure the stable management of insurance payments
and other funds in the event the beneficiary becomes
unable to conduct her normal daily activities; and
proactively responded to changes in social trends by
grafting a travel service onto a funeral trust launched
in consideration of an aging society, increasing single
households, and other demographic changes. As a result,
Hana Bank recorded KRW 71.2 trillion in trust sales in
2019, a YoY rise of KRW 3.98 trillion, and KRW 223.2 billion
in trust commissions, a YoY increase of KRW 15.5 billion.

Breakdown of Retirement Pension Contribution
(Unit: KRW billion)

As most large corporations have already adopted
retirement pension plans, and the ratio at which
corporations are required to have their retirement
contributions managed by third-party administrators
is to remain the same in 2020, the retirement pension
market is expected to grow at 12%, a bit lower than in
2019, to KRW 245.0 trillion. DC and IRP are likely to grow
at a rate higher than DB’s; and in response to interest
rates remaining low and market volatility ever increasing,
investor interest will more than likely rise in ROI.

2017
Hana Bank

Total Contributions 1)

1)

Change
(Amount)

2018
Change
(%)

Change
(Amount)

2019
Change
(%)

Change
(Amount)

Change
(%)

10,713.0

1,412.2

15.2

12,629.6

1,916.6

17.9

15,631.5

3,001.9

23.8

DB

6,746.8

706.6

11.7

7,368.8

622.0

9.2

8,613.6

1,244.8

16.9

DC

2,634.3

458.3

21.1

3,268.5

634.2

24.1

4,095.3

826.8

23.6

Personal IRP

1,287.0

245.8

23.6

1,947.1

660.1

51.3

2,922.6

975.5

50.1

Including corporate IRP

INTRODUCTION

GROUP OVERVIEW

REVIEW OF OPERATIONS

of a global next-generation fund management system,
thus laying the foundation for globalizing its fund
management services.

In the business of fund management services, the
Bank recorded KRW 152.0 trillion in AUM in 2019, a
YoY increase of KRW 15.0 trillion. The growth can
be attributed to diverse efforts aimed at attracting
overseas investment funds and alternative investment
assets in accordance with market changes. The Bank will
continue to proactively respond to market environment
and institutional changes, with a focus on facilitating
quantitative growth in assets.
In particular, Hana Bank once again proved its
qualifications as a fund manager by being chosen by
the Korea Overseas Infrastructure & Urban Development
Corporation (KIND) as the trustee for the public
organization’s Plant-Infrastructure-Smartcity (PIS) Fund.
The winning of the coveted deal is an outcome of the
Bank’s improved ability to accurately identify urban
customer needs, expertise in managing funds, and
strengths in FX. The deal involves managing the PIS fund
for the next four years. As of the end of 2019, Hana Bank
manages investment assets totaling KRW 152.0 trillion of
around 200 institutions, including renowned public and
corporate pension services, asset managers, insurers,
and securities firms. In addition, the Bank supported
PT Bank KEB Hana in its development of a fund
management system, and completed the development

In managing trust funds, in 2020, Hana Bank will focus
on supplying products that satisfy needs of a fastageing population and on diversifying income sources
through pursuit of new business, while keeping up with
the market preference for low-risk funds in the face of
the ongoing global economic uncertainties. It will make
necessary preparations for an increase in consumers
in need of care and strengthen the mind-easing role
of trust products assuring a stable retirement life. In
addition, it will make continuous efforts to develop
products that offer benefits ranging from protection
from voice phishing and other financial frauds to
strengthened pension roles guaranteeing a worry-free
retirement life to even post-death inheritance. Barriers
to banking business are being lowered by regulatory
reforms and technological innovations, and traditional
banks can’t help lagging behind in the competition

CORPORATE RESPONSIBILITY

MD&A

if they fail to change. Fully aware of such challenging
developments, the Bank will adopt new business and
expand into new areas in the regulatory sandbox
reframed in line with government support for innovative
financial services.
In fund management services, Hana Bank will focus
more on attracting funds from investment institutions,
including government agencies and public and
corporate pension services. Specifically, the Bank will
maintain its focus on requests for tenders scheduled in
2020 to manage funds, through which it will build up
the foundation for growing into Korea’s leading fund
management service provider. In addition, the Bank
will allocate more resources and energy on expanding
its overseas custody network to create new income
sources. As part of this effort, it will complete the
development of custody business within its global nextgeneration system, and thus discover new overseas
networks for generating new custody income sources.

71.2

Trust sales recorded KRW 71.2 trillion,
a YoY rise of KRW 4.0 trillion

200 +

AUM totaling KRW 152.0 trillion
from around 200 institutions

23.8

The highest growth rate among financial groups
in cumulative retirement pension contributions,
with a YoY net increase of KRW 3.0 trillion

KRW trillion

* As of 2019 year-end

%
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At Hana Financial Group, sustainability concerns both
immediate and long-term consequences of business decisions.
Which is why we have combined economic goals with responsibility
for humans and nature. This fundamental approach is rooted in
our corporate culture based on which we pursue sustainable growth.
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Ethical Management
Hana Financial Group practices transparent and responsible management
in order to fulfill the social responsibilities of finance and contribute
to sustainable development of the financial industry.

Promoting Ethics
Hana Financial Group is fully aware of the importance
of ethical management, and accordingly practices
ethical management as its core management principle.
In 2016, “Code One”, a set of ethical standards, was
adopted which outlines how the Group employees
should make and carry out their business decisions. In
2017, “Expansion of Ethical Management” was selected
as a key management task and “Core 7” was devised
as an action plan, consisting of seven core principles of
conduct. The principles are composed in short sentences
to facilitate clear understanding and help employees
exercise their ethical responsibilities in their daily lives.
As a result of our efforts to instill ethical management
in our corporate culture, in 2019 Hana Financial Group
was able to acquire both the ISO 19600 and ISO 37001
certifications, international standards on compliance and
anti-bribery management systems. This industry-first
achievement has brought to the attention of domestic
and international business communities and our
successful operations of compliance and anti-bribery
management systems. Looking beyond the erstwhile
gratification of securing the certificates, we will try
harder to become a role model for the Korean financial
industry in the areas of compliance and anti-corruption
management.

Ethical and compliance management is a business
principle crucial for long-term sustainability of
corporations. We will therefore engage in diverse
activities aimed at blending Code One, Core 7, respect
for human rights, and compliance and anti-bribery
management systems into our daily operations. By
doing so, we will heighten employee awareness of ethics
and compliance and promote the culture of ethical and
compliance management.

Respecting Human Rights
The Group adopted “Declaration of Human Rights” in
December 2017, to meet international standards on
human rights management and to further strengthen
sustainability management. The declaration reflects our
mission of “Growing Together, Sharing Happiness” and
the ethical standard Code One as well as the UN Guiding
Principles on Business and Human Rights of United
Nations Human Rights Council, and the Guidelines for
Human Rights Management and Checklist of National
Human Rights Commission of Korea. Based on the
declaration of human rights, we are working to protect
the human rights of all stakeholders and to prevent
human rights violations.

ISO 19600 &
ISO 37001
Acquired international certifications on both
compliance and anti-bribery management systems
for the first time in Korea’s financial industry

Code One
A set of 25 ethics guidelines which governs decisions
and actions of all employees at Hana Financial Group

Core 7
The seven core principles of action for execution of
Code One and promotion of ethical management
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Human Resources Management
Hana Financial Group provides support and the best work environment
possible for employees in order to unlock their full potential and to thus
lead the Group’s sustainable growth.

Attracting and Retaining Talent

Creating a Great Workplace

Hana Financial Group considers dedicated employees as
our most important asset and accordingly supports their
efforts to grow into experts in their respective fields.
We provide a systematic career development training
to all employees, irrespective of their position, and
are making such efforts at fostering them into leaders
of the Fourth Industrial Revolution era as establishing
a program roadmap for fostering digital experts and
offering training programs customized by job category.

The Group pursues happy and healthy workplace, and
supports employees in their efforts to strike an optimal
work-life balance. We push forward various efforts to
build a corporate culture where employees communicate
and cooperate with another based on a philosophy
of humanity, including the operation of a two-way
communication channel in the Group portal. We also strive
to widen the scope of communication and cooperation
through a “Mobile Lab” in the “Hana Financial Hub”, an
inter-affiliate mobile channel. The Mobile Lab is a means
of communication through which employees express their
experience and opinions of new or pilot services prior to
rollout. It effectively reflects the Group’s customer-centered
management and stance on open communication.

In 2019, we provided coding training to all employees,
and established, for the first in the financial industry,
a data expert program (DxP) to train employees on
the skill of mining and modeling data. A data expertfostering program on par with data science master’s
courses, the DxP is offered to outstanding employees
of the Group affiliates chosen from among areas where
data-based income generation is realistic. Through the
program, we built a collaboration system between the
Group affiliates and Hana Institute of Technology, a
data-specializing research arm of the Group, based on
which we plan to identify tasks that can be applied to
actual business and to create new data-based services.

Furthermore, with a 52-hour work week system
implemented in 2019, Hana Financial Group sought to
reduce the work-handling time and help employees find
a work-life balance. Hana Bank conducted a “Hana-HanaHana (1-1-1)” campaign, which centered on making work
meetings to once a week, meeting hours to an hour or less,
and discussion materials to be distributed the day before.
Also implemented is a non-face-to-face report system
via the Intranet. Other Group affiliates also made efforts
to establish a work environment that allows employees
to better balance work and life such as a strict 8-5 work

schedule, PC-Off system, and a “Family Day” campaign. In
addition, work-life balancing was made easier through the
adoption of a “smart counter” system aimed at reducing
branch business hours, and of robotic process automation
(RPA) to automate repetitive work using robots. Hana
Bank significantly improved work efficiencies by applying
“HANABOT”, an RPA solution of Hana Financial Group, bankwide, envisioning a robotic solution in which robots work
side-by-side with employees.

Data Expert Program
Established a data expert program
for the first in the financial industry

29
Number of employees completed the DxP program

HANABOT
RPA solution brand of Hana Financial Group
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Sustainable Management
Based on the belief that sustainable management is a key
to corporate competitiveness, Hana Financial Group practices
“Growing Together, Sharing Happiness” and creates social value.

Promoting Sustainability

NEXT 2030

In 2019, Hana Financial Group declared “NEXT 2030”
management principle, making public its determination
to become a financial group that enhances social
value for all of its stakeholders, including customers,
employees, shareholders, and local communities. We
strengthened the stature and role of the committee
in charge of all social contribution activities of the
Group, in a bid to expand social value creation, and
changed its name to “Sustainability Committee” in early
2020. We also changed our organizational structure
to strengthen capabilities in environmental, social and
corporate governance (ESG). As a result, ESG functions
that were dispersed among the Group affiliates now
are consolidated under the direction of the committee,
subsequently systematized and actively deployed to the
management of social value.

In addition, as a corporate citizen of the global community,
we support the 10 principles of the UN Global Compact
(UNGC). In connection with the UN Sustainable Development
Goals (SDGs), we practice the Principles of Responsible
Banking (PRB) established by the United Nations Environment
Program Finance Initiative (UNEP FI), thereby fulfilling our
responsibilities as an enactor of, as well as a signatory to,
the PRB. In particular, we are making continuous efforts to
generate social value in diverse areas, such as job creation,
talent development, and well-being culture creation. We are
also working to develop a platform equipped with a cloud
funding capability as a way to practice inclusive finance
in connection with innovative technologies. In addition,
by supporting sports as well as culture and art, we will
work toward building a healthy society where all of our
stakeholders live together in harmony.
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Embracing Corporate Social Responsibility
In support of these Group-level efforts, each affiliate
is focusing on social value creation as well. Hana Bank,
Hana Financial Investment, Hana Life, Hana Alternative
Asset Management, and Hana Ventures adopted the
Korea Stewardship Code in 2019 to expand sustainable
growth and promote business transparency. Each
of them established its own principles of fiduciary
responsibilities to execute detail principles, and published
them on the Korea Stewardship Code website and its
own, with the goal of improving customer interests and
enhancing the mid- to long-term corporate value of
investment targets. By complying with and practicing
the stewardship code in a transparent manner, we will
enhance shareholder value and contribute to the spread
of social value.
As such, Hana Financial Group is strengthening the ESG
system, responding to climate change, and practicing
social value management reflecting global trends. These
efforts have resulted in honors – the Group was newly
included in the Dow Jones Sustainability Indexes (DJSI)
Korea in 2019; awarded the 2019 CDP Korea Carbon
Management Sector Honors; and received an A in the
ESG evaluation conducted by the Korea Corporate
Governance Service (KCGS). Also, in recognition of the
transparent disclosure of our non-financial performance
in the Group Sustainability Report, we won the Grand
Prize in the sustainability report category at the Global
Standard Management Awards (GSMA), for the second
consecutive year.

SOCIAL CONTRIBUTIONS
Following up on the
declaration of new management principles, we are
greatly expanding the scope of value creation through
social contributions, focusing on six major areas –
childcare support, preparing for Korean reunification,
social finance, support of the disadvantaged, global
social contribution, and social responsibility.
The Group is pushing forward projects that support public
day care centers, in order to help resolve low birth rate,
aging population and other related social issues facing
Korea as well as to lessen working mothers’ child-rearing
burden. With the goal of establishing 100 public and onsite day care facilities, we signed a support agreement
with government agencies, involving construction of 27
day care centers in 2018 and 24 in 2019; and opened four
on-site day care centers. In recognition of our efforts to
help women develop their career uninterrupted, increase
their economic participation, and improve birth rate
in Korea, we received the Minister of Employment and
Labor Award in December 2019.
In the area of social finance, we are supporting the
growth of social enterprises and social ventures through
“Hana Power on Impact”, “Hana Power on Challenge”,
and “Hana Social Venture Academy”. Hana Power on
Impact is a social innovation project that seeks to solve
job issues facing people with developmental disabilities,
through cooperation with various organizations,
including social innovation companies, government,
private sector, and civic societies. Hana Power on
Challenge offers diverse support to social enterprises
and social ventures, while the Hana Social Venture
Academy seeks to foster social innovation entrepreneurs.
The common goals of all of these programs are to facilitate
the social economy, realize social values, and support job
creation. In addition, having established “1Q Agile Lab”
in 2015, the industry’s first fintech start-up mentoring
center, Hana Bank steadily pursues win-win growth with
innovative companies and practices productive finance.
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ENVIRONMENTAL MANAGEMENT
Hana Financial
Group is committed to green management, minimizing
greenhouse gas emissions as part of its response to
climate change. The holding company and Hana Bank
adopted the ISO 14001, an international standard
environmental management system, together with
Hana Bank, in 2018, in order to systematically manage
our environment-related indexes and improve energy
efficiencies. We have since been making continuous
efforts to enable our employees to cultivate eco-friendly
business and daily life practices. For example, we run
the “Let’s Keep the Earth Healthy” campaign through
which we urge employees to cut electricity usage and
greenhouse emissions by setting office temperatures
at recommended degrees. We also conduct ecoawareness programs and campaigns related to water
and electricity conservation, and take part in global
anti-climate change initiatives, including the Carbon
Disclosure Project (CDP).
In 2019, the Group Chairman Kim Jung-tai participated
in the Plastic Free Challenge, a relay environmental
campaign organized by the World Wildlife Fund (WWF)
for the Earth suffering from disposable plastic wastes,
and thus publicized the Group’s efforts to protect
the environment. He also encouraged the Group’s
employees to participate in the challenge of freeing our
planet of plastic wastes, by reducing the use of plastics
and disposables, and using mugs instead.
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PRB of the
UNEP FI
Supporting the PRB as an enactor and signatory

DJSI Korea
Newly included in 2019

Carbon Management
Honors Club
Taking part in global anti-climate change initiative
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Management’s Discussion and Analysis
HANA FINANCIAL GROUP

The Group’s total assets grew around 9.5% in 2019, with SME and household loans leading the growth.
Total sales went up around 11.0% as deposits and beneficiary certificate sales increased 9.7% and 18.4%,
respectively.

I. OVERVIEW

The Group’s asset quality also improved. At the end of 2019, non-performing loan (NPL) ratio was 0.48%,
0.11%p lower than the previous year; NPL coverage ratio was 112.51%, 5.52%p higher than 2018; and
delinquency ratio decreased 0.07%p to 0.30%, all attesting to the Group’s sound asset quality.

In 2019, the Korean economy grew at the lowest rate since the global financial crisis of 2008 owing to
sluggish exports and investment affected by several unfavorable external factors, including a prolonged
US-China trade dispute and Japan’s export control of semiconductor materials, despite the Bank of
Korea’s successive interest rate cuts and expedited government stimulus programs. On the domestic
financial front, amid a vicious cycle of low growth leading to low interest rates prevalent mainly in
advanced countries, bond yields also formed a downward trend. In contrast to the Korean stock market,
which was bearish most of the year due to internal and external uncertainties, the US stock markets
stayed on a steep ascent reflecting relatively strong economic fundamentals; and the US Dollar stayed
strong as well. The Yuan increased in volatility as it remained weak in the face of an escalating exchange
rate conflict between the US and China. If the Yuan continues to weaken due to such variables as a
spread of a new virus in China, this will likely contribute to further increase global uncertainties.

The Group’s BIS capital adequacy and Tier 1 ratios recorded 13.95% and 12.67%, respectively, at the end
of 2019, both above regulatory guidelines set by industry authorities.
Going forward, the Group will stay focused on advancing risk management systems, creating innovationbased values, establishing open digital ecosystem, strengthening collaboration systems, and advancing
into a global top-tier echelon. In addition, we will continue our best efforts to enhance happiness for all,
such as increasing shareholder value and maximizing customer satisfaction, not to mention improving
our earnings performance.

Hana Financial Group recognized limitations in improving profitability based on traditional business in an
era of low growth and low interest, and thus focused on business expansion and creation.
The Group created the Innovation Finance Council, developed training programs to foster data
convergence specialists, advanced into the global settlement market on the back of Global Loyalty
Network (GLN), and made other diverse efforts to create new business areas. We also continued
to fulfill our corporate social responsibilities amid a difficult economic environment. Through the
daycare program on which we have been putting top priority, we opened worksite daycare centers in
Myeongdong and Yeouido, and “win-win” daycare centers in Busan and Gwangju. We also supported
national and public childcare centers in Seoul and in other regions in cooperation with local communities.
We signed a memorandum of understanding (MOU) on building account management systems for
childcare centers with the Korea Workers’ Compensation & Welfare Service-Korea Workplace Childcare
Center Association, and continually practiced the philosophy of win-win for the happiness of all.
In 2019, Hana Financial Group recorded a consolidated net income of KRW 2,391.6 billion, the largest in
its history. The Group’s net interest margin (NIM) decreased 9bp YoY to 1.75% mainly due to interest
rate cuts carried out by the central bank. However, its core earnings grew on an increase in assets and
non-interest incomes, and thus net income grew KRW 158.3 billion. Accordingly, the Group maintained
a near 9% return on equity (ROE) and a 0.6% return on assets (ROA), and cost to income ratio (C/I ratio)
improved 1.48%p to 50.74%.

Total Assets
(Unit: KRW billion)

421,506.1
385,008.6

9.5%

2018

2019
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II. SUMMARY OF BUSINESS PERFORMANCE

TABLE 1. Summarized Financial Information
(Unit: KRW billion)
2019

2018

YoY

%

General Operating Income

8,227.2

7,558.4

668.8

8.8%

Operating Income

3,258.7

3,152.2

106.5

3.4%

Consolidated Net Income

2,391.6

2,233.3

158.3

7.1%

Return on Assets (ROA)

0.60%

0.61%

-0.01%p

-

Return on Equity (ROE)

8.72%

8.87%

-0.14%p

-

EPS (KRW)

7,898

7,360

538

7.3%

50.74%

52.22%

-1.48%p

-

Profitability

Cost to Income Ratio
Business Volume
Total Assets

1)

Total Sales
Total Deposits 1)
Sale of Beneficiary Certificates

421,506.1

385,008.6

36,497.5

9.5%

323,163.4

291,163.5

31,999.9

11.0%

273,331.6

249,060.2

24,271.4

9.7%

49,831.8

42,103.3

7,728.6

18.4%

Asset Soundness
Substandard & Below (NPL) Ratio
Substandard & Below (NPL) Coverage Ratio 2)
Delinquency Ratio
BPS

7,558.4

668.8

8.8%

Net Interest Income

5,773.7

5,637.2

136.5

2.4%

Net Fee and Commission Income

2,256.5

2,224.1

32.4

1.5%

Gains on Disposition & Valuation

797.1

377.8

419.3

111.0%

-600.2

-680.7

80.5

-

General & Administrative Expenses

4,174.4

3,946.9

227.6

5.8%

Pre-Provisioning Operating Profit (PPOP)

4,052.8

3,611.5

441.2

12.2%

794.1

459.3

334.7

72.9%

3,258.7

3,152.2

106.5

3.4%

149.5

-2.4

151.9

-

3,408.1

3,149.7

258.4

8.2%

982.5

874.6

107.9

12.3%

2,425.6

2,275.2

150.5

6.6%

34.0

41.8

-7.8

-18.6%

2,391.6

2,233.3

158.3

7.1%

Other Operating Income

Provision

107.00%

5.52%p

-

Net Income before Income Tax

0.30%

0.37%

-0.07%p

-

Income Tax Expense

92,192

84,761

7,431

8.8%

Net Income
Attributed to Non-Controlling Interests

-0.85%p

-

11.96%

12.86%

-0.89%p

-

16.11%

16.25%

-0.14%p

-

13.87%

13.90%

-0.03%p

-

Common Equity Tier 1 Ratio - Hana Bank

13.79%

13.79%

0.00%p

-

Net Capital Ratio - Hana Financial Investment

1,021.73%

1,176.06%

154.33%p

-

20.80%

20.58%

0.22%p

-

201.33%

197.31%

4.02%p

-

14.08%

12.77%

1.31%p

-

Adjusted Equity Capital Ratio - Hana Capital

8,227.2

General Operating Income

112.51%

13.52%

Solvency Margin Ratio - Hana Life

%

Non-Operating Income

12.67%

Adjusted Equity Capital Ratio - KEB Hana Card

YoY

-

-

Tier 1 Ratio - Hana Bank

2018

-0.11%p

-0.99%p

BIS Capital Adequacy Ratio - Hana Bank

2019

0.59%

14.93%

Common Equity Tier 1 Ratio - Group

(Unit: KRW billion)

0.48%

13.95%

Tier 1 Ratio - Group

TABLE 2-1. Comprehensive Income Statement (Consolidated)

Operating Income

Capital Adequacy 3)
BIS Capital Adequacy Ratio - Group

The consolidated net income of Hana Financial Group in 2019 amounted to KRW 2,391.6 billion, up KRW
158.3 billion over the previous year. The increase is mainly attributable to a rise in core earnings and
one-off incomes, such as gains on disposition and valuation and non-operating income.

Net Income Attributable to Controlling Interests

General Operating Income
(Unit: KRW billion)

8,227.2
7,558.4

Note 1) Total assets exclusive of trust assets
Note 2) NPL coverage ratio in accordance with the Regulation on Supervision of Banking Business revised on December 14, 2016
Note 3) Based on Basel III standards

8.8%

2018

2019

INTRODUCTION

Interest income rose on uniform asset rises of major affiliates, including Hana Bank, and performance
improvements were made in such key fee income categories as IB-related underwriting and advisory
fees and trust-related fees. The Group’s general operating income rose by KRW 668.8 billion to KRW
8,227.2 billion, an outcome of a rise in gains on disposition and valuation of overseas equity investments
and others.
Details on fee and commission income, gains on disposition and valuation, and other operating income
are provided in Table 3. Non-Interest Income.
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The Group’s general and administrative expenses increased KRW 227.6 billion YoY due t o a rise in
expenses related to Hana Bank’s early retirement program.
Provision amounted to KRW 794.1 billion, a YoY increase of KRW 334.7 billion. Loan loss provision went
up by KRW 67.3 billion to KRW 518.6 billion as a result of the base effect of Hana Bank’s write-backs made
in 2018. Other provisions went up by KRW 254.7 billion to KRW 273.6 billion due to a provision set aside
in relation to a recent DLF issue.
As a result, the Group’s operating income rose KRW 106.5 billion in 2019 to KRW 3,258.7 billion.

Other operating income increased over the previous year due to such factors as a rise in dividend
income.

TABLE 2-2. Comprehensive Income Statement by Subsidiaries (Separated)
(Unit: KRW billion)

Hana
Bank

Hana
Financial
Investment

KEB
Hana
Card1)

Hana
Capital

Hana
Asset Trust

Hana
Alternative
Asset
Management

Hana
Life

Hana
Savings
Bank

6,013.6

796.8

629.0

290.0

128.9

32.1

67.2

45.2

7.8

5,020.3

248.0

-123.1

242.5

7.9

0.9

80.6

45.8

Net Fee and Commission Income

863.2

470.9

696.1

62.2

119.4

29.7

42.8

Gains on Disposition & Valuation

668.4

-4.8

38.5

0.5

0.8

0.0

-538.3

82.7

17.5

-15.3

0.8

General & Administrative Expenses

3,069.6

416.1

298.3

54.4

Pre-Provisioning Operating Profit (PPOP)

2,944.0

380.6

330.6

343.9

6.9

2,600.2

General Operating Income
Net Interest Income

Other Operating Income

Provision
Operating Income
Non-Operating Income
Net Income before Income Tax
Income Tax Expense
Net Income
Note 1) Consolidated

Hana
TI

Overseas
Affiliates

China

Indonesia

419.6

170.1

142.9

-7.8

347.0

138.8

127.2

1.7

0.0

43.6

16.2

8.3

17.4

0.1

0.1

32.7

13.2

12.0

1.5

-73.6

-2.5

15.4

-3.7

1.8

-4.6

35.4

16.8

36.3

24.7

6.5

235.7

93.1

69.9

235.6

93.4

15.3

30.9

20.4

1.3

183.8

77.0

73.0

253.6

74.3

5.0

0.0

-0.4

-0.9

0.0

80.9

64.5

14.4

373.8

77.0

161.3

88.4

15.3

31.2

21.3

1.3

102.9

12.5

58.6

228.3

6.2

-2.7

-0.7

0.2

0.3

-0.2

0.9

-0.5

-4.5

-2.6

-1.4

2,828.4

379.9

74.3

160.6

88.6

15.5

31.0

22.2

0.8

98.4

9.9

57.2

744.0

103.4

18.1

52.5

22.9

4.1

6.7

6.1

0.4

29.1

2.4

15.2

2,084.4

276.5

56.3

108.1

65.7

11.4

24.3

16.1

0.5

69.3

7.5

42.0
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To review the 2019 income performance in comparison with 2018’s by subsidiary, Hana Bank recorded a
net income of KRW 2,084.4 billion, KRW 140.1 billion more than the previous year. Interest income went
up on a rise in interest-earning assets despite decreased interest margins; and fee income also increased
overall over the previous year, including foreign exchange and other asset management fees as well as
trust-related fees. In addition, due to such one-off factors as increased gains on valuation of overseas
equity investments, general operating income increased by KRW 668.8 billion.
The Bank’s general and administrative expenses increased KRW 262.4 billion YoY to KRW 3,069.6 billion,
mainly attributable to a one-off early retirement program carried out during the year. Provision
increased KRW 243.8 billion to KRW 343.9 billion, owing mainly to the base effect of various write-backs
of the previous year and to a non-recurring provisioning of other provisions in 2019. On the other
hand, owing to a one-off increase in non-operating income contributed by substantial gains realized on
disposition of fixed assets, the Bank’s 2019 net income slightly exceeded the figure of the previous year.
Hana Financial Investment (HFI) generated KRW 276.5 billion in net income, a YoY rise of KRW 102.3 billion.
Despite a reduction in brokerage fees due to a stagnant stock market, M&A advisory fee and commission
income grew substantially as a result of its boosting of IB sales capabilities through capital increase, leading the
growth of overall fee incomes. Gains on disposition and valuation also grew over the year, boosting general
operating incomes. In addition, despite a rise in general operating income, a strict control of expenses led to
a relatively small increase in general and administrative expenses, which in turn improved C/I ratio.
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Hana Capital continued to improve its asset portfolio, thereby expanding the share of non-auto finance
and improving the quality of relevant assets. By increasing assets, it realized an increase in general
operating income, including interest income; and by keeping provisioning to a minimum through
proactive risk management, it posted a pre-tax income of KRW 160.6 billion, a YoY rise of KRW 17.5
billion. However, due to a supplementary payment of income tax and other issues as, the company
recorded KRW 108.1 billion in net income.
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Hana Asset Trust’s trust fee rose around 43.0% on a strategic expansion of REIT operations and improved
collaboration with the Group affiliates. As a result, the company recorded a net income of KRW 65.7
billion, a YoY rise of KRW 21.6 billion.
TABLE 3. Non-Interest Income (Consolidated)
(Unit: KRW billion)
2019

2018

YoY

%

2,256.5

2,224.1

32.4

1.5%

Credit Card

806.1

830.1

-24.0

-2.9%

Loan and FX-related

522.3

473.8

48.5

10.2%

Asset Management

667.8

663.9

3.9

0.6%

Beneficiary Certificates

142.8

149.7

-6.9

-4.6%

Brokerage

104.4

144.4

-40.1

-27.7%

Trust Fees

337.3

288.6

48.7

16.9%

37.4

33.2

4.2

12.7%

210.3

141.7

68.6

48.4%

50.0

114.5

-64.5

-56.3%

797.1

377.8

419.3

111.0%

-600.2

-680.7

80.5

-

224.0

119.8

104.3

87.1%

Contribution to the Credit Guaranteed Fund

-310.0

-262.7

-47.3

-

Deposit Insurance Fee

-353.5

-341.0

-12.5

-

Others

-160.7

-196.8

36.0

-

2,453.5

1,921.2

532.3

27.7%

Net Fee & Commission Income

Bancassurance
M&A Advisory
Others
Gains on Disposition & Valuation
Other Operating Income

KEB Hana Card recorded a YoY decrease in fee and commission income owing to unfavorable regulatory
changes, such as reduction of merchant fee. General and administrative expenses and provision both
grew, decreasing net income by KRW 50.4 billion to KRW 56.3 billion. Active users of KEB Hana Card
decreased around 230 thousand to 4.16 million, but total revenue reached KRW 67.2 trillion, up around
KRW 1.6 trillion over the previous year, maintaining its growth pace.
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Dividend Income

Total

Non-Interest Income
(Unit: KRW billion)

2,453.5
1,921.2

Hana Life recorded a general operating income of KRW 67.2 billion, a YoY rise of KRW 8.2 billion, an outcome of
continued efforts to reorganize its product portfolio around protection-type insurance products and to increase
partner banks. General and administrative expenses rose only KRW 2.3 billion, thanks to improved cost efficiencies,
and as a result, the company generate KRW 24.3 billion in net income, a YoY increase of KRW 3.9 billion.
Hana Savings Bank’s net income amounted to KRW 16.1 billion, a YoY decrease of KRW 0.1 billion, owing
mainly to the base effect of gains made on the sale of NPLs in the previous year, despite increased
interest incomes following an asset increase.

27.7%

2018

2019

INTRODUCTION

Hana Financial Group’s non-interest income rose around 27.7% YoY to KRW 2,453.5 billion as fee and
commission income, gains on disposition and valuation, and other operating income all rose.
To compare the 2019 non-interest income performance with 2018’s by sector, fee and commission
income rose on a substantial increase in M&A advisory fee and commission income, a feat repeated in
the both years, and on a moderate increase in trust, FX, and other loan and deposit-related fees and
commission incomes, despite a reduction in securities brokerage fee and credit card fee due to market
and regulatory influences. These robust performances can be mainly attributed to HFI’s strong IB business
and Hana Bank’s efforts to increase non-interest incomes.
The Group’s gains on disposition and valuation amounted to KRW 797.1 billion, up KRW 419.3 billion.
Although FX translation loss slightly rose due to high exchange rate volatility, a rise in trading income and
one-off gains on valuation of overseas equity investments led the substantial growth.
Other operating income comprises deposit insurance fee and other sales-related accounts, contributions
to the Credit Guarantee Fund and other business expenses, and stock dividend and other income
accounts. Dividend income rose KRW 104.3 billion YoY to KRW 224.0 billion, while contributions to the
Credit Guarantee Fund and deposit insurance fee amounted to KRW 310.0 billion and KRW 353.5 billion,
respectively.
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The Group’s general and administrative expenses increased 5.8% YoY to KRW 4,174.4 billion in 2019.
The increase is attributable mainly to non-recurring factors, including a rise in severance and retirement
benefits caused by early retirement programs of Hana Bank and other subsidiaries.
To review expenses in detail, salaries and employee benefits went up KRW 93.0 billion to KRW 2,008.7
billion. Severance and retirement benefits rose KRW 164.9 billion YoY to KRW 511.9 billion, mainly due
to the early retirement programs. Administrative expenses and depreciation and amortization expenses
combined to decrease KRW 45.3 billion to KRW 1,509.9 billion mainly attributable to continued costcutting efforts made Group-wide.
The year-end C/I ratio of 50.74% represents a YoY improvement of 1.48%p, a testament to the costcutting endeavors.
Hana Financial Group will continue its efforts of managing general and administrative expenses by
focusing on cost efficiencies.

TABLE 4. General and Administrative Expenses (Consolidated)
(Unit: KRW billion)
2019

2018

YoY

%

General & Administrative Expenses

4,174.4

3,946.9

227.6

5.8%

Salaries and Employment Benefits

2,008.7

1,915.7

93.0

4.9%

Severance and Retirement Benefits

511.9

347.0

164.9

47.5%

Administrative Expenses

956.1

1,106.8

-150.8

-13.6%

Depreciation and Amortization

553.8

448.3

105.5

23.5%

Taxes and Dues

143.9

129.0

14.9

11.6%

50.74%

52.22%

-1.48%p

-

Cost to Income Ratio

Cost to Income Ratio
(Unit: %)

52.22
50.74

1.48%p

2018

2019

INTRODUCTION

III. SUMMARIZED GROUP FINANCIAL POSITION
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To review asset growth by area, loans, which accounts for the highest share of interest-earning assets,
rose 8.4% YoY to KRW 283,109.4 billion. KRW loans went up by 8.0% to KRW 226,328.3 billion, mainly in
SOHO and household loans. Foreign-currency loans also rose 13.8% YoY to reach KRW 23,280.6 billion.

TABLE 5. Condensed Balance Sheets (Consolidated)
(Unit: KRW billion)
2019

2018

YoY

%

364,066.0

338,800.1

25,265.9

7.5%

Due from Banks

11,159.5

11,877.2

-717.6

-6.0%

Securities

69,797.1

65,739.3

4,057.7

6.2%

283,109.4

261,183.6

21,925.8

8.4%

Other Revenue Earning Assets

13,322.6

8,101.9

5,220.7

64.4%

Non-Revenue Earning Assets

44,117.5

38,106.6

6,010.9

15.8%

Total Assets

421,506.1

385,008.6

36,497.5

9.5%

Interest Bearing Liabilities

357,638.9

330,149.0

27,489.9

8.3%

273,331.6

249,060.2

24,271.4

9.7%

Borrowings

20,757.4

19,394.9

1,362.5

7.0%

Debentures

43,661.2

41,018.0

2,643.2

6.4%

Policy Reserve

3,340.2

3,432.8

-92.6

-2.7%

Borrowings from Trust Accounts

5,570.5

5,984.6

-414.1

-6.9%

Non-Interest Bearing Liabilities

34,882.5

27,751.1

7,131.4

25.7%

392,521.4

357,900.2

34,621.2

9.7%

28,984.8

27,108.5

1,876.3

6.9%

421,506.1

385,008.6

36,497.5

9.5%

Interest Earning Assets

Loans

Deposits

Total Liabilities
Shareholders’ Equity
Total Liabilities & Shareholders’ Equity

In 2019, Hana Financial Group generated assets of KRW 421,506.1 billion, surpassing the prior-year
figure by 9.5%, major subsidiaries maintaining their growth momentum. The Group is pursuing both
quantitative expansion and qualitative improvement through management of the asset portfolio and
associated risks. As a result, NPL ratio declined 0.11%p YoY to 0.48%, while delinquency ratio dropped
0.07%p to 0.30%, and other asset quality indicators also remained at satisfactory levels.

Total liabilities rose 9.7% to KRW 392,521.4 billion. Deposits totaled KRW 273,331.6 billion, a 9.7%
increase from the previous year, while borrowings increased 7.0% YoY to stand at KRW 20,757.4 billion.
In particular, the Bank’s deposits grew 9.5% to KRW 257,945.3 billion, of which core deposits rose 13.3%
to KRW 59,620.0 billion. The growth of core deposits is expected to contribute to funding cost reduction
and NIM improvement
Shareholders’ equity stood at KRW 28,984.8 billion, up 6.9% over 2018, as a result of retained earnings
increased by the strong consolidated net income performance and the issuance of hybrid securities.

Total Liabilities & Shareholders’ Equity
(Unit: KRW billion)

421,506.1
385,008.6

9.5%

2018

2019
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IV. ASSET QUALITY
TABLE 6. Asset Quality and Loan Loss Provision
(Unit: KRW billion)
2019

2018

YoY

%

286,479.8

263,892.5

22,587.3

8.6%

282,687.8

259,790.3

22,897.5

8.8%

2,428.7

2,545.0

-116.3

-4.6%

Substandard

708.0

765.3

-57.3

-7.5%

Doubtful

395.8

476.6

-80.8

-17.0%

Estimated Loss

259.5

315.3

-55.8

-17.7%

3,792.0

4,102.1

-310.2

-7.6%

1.32%

1.55%

-0.23%p

-

1,363.3

1,557.1

-193.9

-12.5%

0.48%

0.59%

-0.11%p

-

Loan Loss Allowance

3,612.5

3,587.7

24.9

0.7%

Loan Loss Reserve

1,533.7

1,666.1

-132.3

-7.9%

Credit Loss Reserve

2,078.8

1,921.6

157.2

8.2%

112.51%

107.00%

5.51%p

-

Total Credit
Normal
Precautionary

Precautionary & Below
Amount
Ratio
Substandard & Below (NPL)
Amount
Ratio

Substandard & Below (NPL) Coverage Ratio 1)
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Hana Bank, the Group’s major subsidiary, continued to improve its loan portfolio in 2019, thus recording
an increase of KRW 8.3 trillion, KRW 8.2 trillion and KRW 3.3 trillion, respectively, in household, SME and
SOHO loans (based on total credits). Accordingly, the Bank reduced the proportion of large corporate
loans by 1.2%p YoY from 17.3% to 16.0% at the end of 2019.
Hana Bank annually reviews its credit exposure to large borrowers to keep its watchlist up to date,
considering both financial and non-financial factors, such as the likelihood of having a liquidity crisis
and the ability to respond to such a crisis. To preemptively manage its exposure to borrowers on the
watchlist, the Bank is stepping up monitoring for early signs of a major risk factor, a credit rating change,
or a restructuring problem.
The Group regularly updates its list of industries at risk and closely monitors them to preemptively
manage industry risks that are sensitive to the ongoing US-China trade disputes and global economic
downturns. Specifically, with regard to industries that are particularly vulnerable economic fluctuations,
such as shipbuilding, construction, steel, shipping, and display manufacturing, the Group continually
monitors them to identify and manage companies at risk. As for corporate clients with large outstanding
loans in particular, the Group’s sales, credit evaluation and risk management divisions closely work with
one another in thoroughly ascertaining and analyzing their business status and risk tolerance.

Note 1) NPL coverage ratio in accordance with the Regulation on Supervision of Banking Business revised on December 14, 2016

Total credit increased 8.6% YoY to record KRW 286,479.8 billion at the end of 2019, of which NPLs totaled
KRW 1,363.3 billion. Precautionary and below loan ratio decreased to 1.32% while NPL ratio also went
down to 0.48%, reflecting the improvements made in asset quality. Despite the increase in assets, NPL
coverage ratio reached 112.51%, a YoY increase of 5.51%p, mainly attributable to the NPL reduction.
The Group is covering all the bases for preemptive risk management by preparing for the possibility of
additional losses.

Substandard & Below (NPL) Coverage Ratio
(Unit: %)

112.51
107.00

5.51%p

2018

2019
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HANA BANK

TABLE 7. BIS Capital and Ratio
(Unit: KRW billion)
2019

2018

YoY

%

25,131.9

23,743.4

1,388.6

5.8%

Additional Tier 1 Capital

1,491.6

1,227.4

264.2

21.5%

Tier 2 Capital

2,675.8

2,606.8

68.9

2.6%

29,299.2

27,577.6

1,721.7

6.2%

210,067.3

184,661.2

25,406.1

13.8%

13.95%

14.93%

-0.99%p

-

Tier 1 Ratio

12.67%

13.52%

-0.85%p

-

Common Equity Tier 1 Ratio

11.96%

12.86%

-0.89%p

-

Common Equity Tier 1 Capital

Total BIS Capital
Risk Weighted Assets
BIS Capital Adequacy Ratio 1)

Note 1) Based on Basel III standards

The Group’s total BIS capital stood at KRW 29,299.2 billion at the end of 2019, a 6.2% or KRW 1,721.7
billion increase from the previous year. Risk-weighted assets (RWAs) went up KRW 25,406.1 billion or
13.8% to KRW 210,067.3 billion. As a result, BIS capital adequacy ratio fell 0.99%p to 13.95%.
The Group’s common equity Tier 1 capital rose KRW 1,388.6 billion YoY, mainly attributable to the
including of net income to common equity Tier 1 capital. Additional Tier 1 capital increased KRW 264.2
billion, and Tier 2 capital also increased KRW 68.9 billion, YoY.
The Group’s RWAs rose KRW 25,406.1 billion to KRW 210,067.3 billion, of which credit RWAs, market
RWAs, and operational RWAs went up by KRW 21,415.0 billion, KRW 2,623.7 billion, and KRW 1,367.4
billion, respectively. As for credit RWAs, corporate RWAs increased KRW 7,664.1 billion as corporate
exposure rose KRW 7,902.2 billion, while retail RWAs went up KRW 1,671.7 billion, as retail exposure rose
KRW 13,554.2 billion. In addition, securitization, securities, overseas, and other exposures increased,
contributing to the increase in credit RWAs.

I. OVERVIEW
In 2019, Hana Bank achieved outstanding results in the global and digital areas despite challenging market
environments. In the global sector, the Bank acquired a 15% equity stake of the Bank for Investment
and Development of Vietnam (BIDV) in November 2019, the No. 1 bank in Vietnam by asset and one of
four major state-owned commercial banks, and thus became a second largest shareholder and strategic
investor. The equity acquisition has allowed Hana Bank to establish a strategic foothold from which to
make inroads into one of the target regions of the government’s New Southern Policy. The Bank will
engage in diverse activities with BIDV and generate synergies that will help both banks grow together.
In the digital area, Hana 1Q Credit Loan exceeded KRW 2.0 trillion in new transaction volume in a mere
six months from its launch. By making the big data-based process easy to use and convenient for all,
from loan application to approval, the Bank is leading the innovation of domestic digital finance.
In 2020, the banking environment is forecast to face more difficulties, including enforcement of open banking
and a regulatory stance increasingly leaning toward customer protection, in addition to the prolonged low
growth, low interest rates, and low margin. In response, Hana Bank will overhaul internal controls to achieve
sustainable growth and expedite the adoption of digital innovations and overseas expansions as a way to
lead a future financial industry. In addition, the Bank will continue to practice happiness management for all
stakeholders, including customers, employees, shareholders, and local communities.

Net Income
(Unit: KRW billion)

2,084.4
1,944.4

7.2%

2018

2019
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II. SUMMARY OF BUSINESS PERFORMANCE
TABLE 1. Comprehensive Income Statement (Separated)
(Unit: KRW billion)
2019

2018

YoY

%

6,013.6

5,599.0

414.6

7.4%

5,020.3

4,889.0

131.3

2.7%

Net Fee and Commission Income

863.2

812.5

50.7

6.2%

Gains on Disposition & Valuation

668.4

383.1

285.3

74.5%

-538.3

-485.5

-52.8

10.9%

General & Administrative Expenses

3,069.6

2,807.1

262.5

9.4%

Pre-Provisioning Operating Profit (PPOP)

2,944.0

2,791.9

152.1

5.4%

343.9

100.1

243.8

243.5%

2,600.2

2,691.8

-91.7

-3.4%

228.3

-23.4

251.7

-1,075.5%

2,828.4

2,668.4

160.0

6.0%

744.0

724.0

20.0

2.8%

Net Income

2,084.4

1,944.4

140.1

7.2%

Cost to Income Ratio

51.04%

50.14%

0.91%p

-

General Operating Income
Net Interest Income

Other Operating Income

Credit Loss Provision
Operating Income
Non-Operating Income
Net Income before Income Tax
Income Tax Expense
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Interest income grew 2.7% YoY to KRW 5,020.3 billion. NIM went down due to market interest rate cuts
and a rise in preemptive funding carried out in preparation for the coming of new loan-deposit ratio
regulations. However, interest-earning assets increased with loan assets, resulting in a YoY rise of KRW
131.3 billion in interest income.
Fee and commission income rose by 6.2% YoY to KRW 863.2 billion. Sales of beneficiary certificates went
down KRW 9.5 billion YoY due to a downswing of the investment product market in response to the DLF
incident. However, as a result of a rise in annuity trust and other sources of cumulative fees, as well as an
increase in domestic and overseas IB deals, fee and commission income rose KRW 50.7 billion YoY.
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Gains on disposition and valuation increased 74.5% YoY to KRW 668.4 billion. Marketable securities
income rose on an increase made in gains on disposition through selective swap as well as on valuation
resulted from a drop in interest rates. Also, an increase in the volume of FX derivatives trading on the
back of customer hedging needs led to a rise in branch gains on foreign currency transactions and FX
derivatives sales.
General and administrative expenses went up 9.4% YoY to KRW 3,069.6 billion, including KRW 299.8
billion for early retirement programs, despite a cut made through efficient management in salaries,
employee benefits, and administrative expenses.
Loan loss provision went down KRW 17.7 billion YoY to KRW 117.4 billion as credit cost was managed
at 0.5% through preemptive risk management and quick loan-sales/write-off of distressed loans. Also,
as other provisions were expanded in preparation for compensating DLF customers, total provision
increased to KRW 343.9 billion.
TABLE 2. Non-Interest Income (Separated)
(Unit: KRW billion)
2019

2018

YoY

%

863.2

812.5

50.7

6.2%

0.2

0.3

-0.1

-27.2%

486.5

444.9

41.5

9.3%

62.8

59.6

3.2

5.4%

Fees Related to Loans

254.0

229.2

24.8

10.8%

Fees in Foreign Currencies

169.7

156.2

13.5

8.7%

376.5

367.3

9.3

2.5%

102.5

112.0

-9.5

-8.4%

50.8

47.7

3.2

6.7%

223.2

207.6

15.6

7.5%

668.4

383.1

285.3

74.5%

-538.3

-485.5

-52.8

10.9%

69.8

48.0

21.8

45.5%

Deposit Insurance Fee

-336.5

-324.1

-12.3

3.8%

Contribution to the Credit Guarantee Fund

-309.6

-262.5

-47.1

17.9%

38.0

53.1

-15.2

-28.5%

Fee & Commission Income
Credit Card
Loan & FX-related
Fees in Acceptances and Guarantees

Despite difficulties in the internal and external environments, such as base rate cuts and a major DLF
collapse, Hana Bank recorded a net income of KRW 2,084.4 billion in 2019, a YoY rise of KRW 140.1 billion.
Despite an large-scale early retirement program, a consumer protection-related provisioning and other
substantial one-off expenditures, the Bank accomplished a record high performance on the back of an
increase in interest and fee and commission incomes, one-off gains on valuation, and non-operating
income.
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Asset Management
Sales of Beneficiary Certificate
Bancassurance
Trust Fees
Gains on Disposition & Valuation
Other Operating Income
Dividend Income

Others

The Bank recorded KRW 863.2 billion in fee and commission income, a YoY rise of KRW 50.7 billion or 6.2%,
and posted KRW 668.4 billion in gains on disposition and valuation, a YoY increase of KRW 285.3 billion or
74.5%, whereas its other operating income fell KRW 52.8 billion to a loss of KRW 538.3 billion.
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In the area of fee and commission income, the Bank achieved a YoY increase of KRW 50.7 billion on
the back of a KRW 24.8 billion or 10.8% increase in fees related to loans mostly from IB, a KRW 15.6
billion or 7.5% in trust fees, and a KRW 13.5 billion or 8.7% in fees in foreign currencies, despite a
decrease of KRW 9.5 billion or 8.4% in sales of beneficiary certificates caused by the DLF incident and its
repercussions on the investment product market.
Gains on disposition and valuation posted a significant increase of KRW 668.4 billion, a YoY rise of 74.5%.
This is attributable to a rise in marketable securities income resulted largely by substantial gains made on
disposition through a selective swap of securities as well as on valuation due to interest rate cuts, despite
a FX translation loss. The Bank’s performance in gains on disposition and valuation was further improved
by a rise in branch gains on foreign currency transactions and incomes from sales of derivatives for
hedging customers FX positions.
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TABLE 3. General and Administrative Expenses (Separated)
(Unit: KRW billion)
2019

2018

YoY

%

3,069.6

2,807.1

262.4

9.3%

1,445.8

1,412.2

33.6

2.4%

Severance and Retirement Benefits

465.7

313.5

152.2

48.5%

Administrative Expenses

659.7

796.8

-137.1

-17.2%

Depreciation and Amortization

392.7

189.6

203.1

107.1%

Taxes and Dues

105.6

94.9

10.6

11.2%

51.04%

50.14%

0.91%p

-

General & Administrative Expenses
Salaries and Employee Benefits

Cost to Income Ratio
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III. SUMMARIZED FINANCIAL POSITION
TABLE 4. Condensed Balance Sheets (Separated)
(Unit: KRW billion)
2019

2018

YoY

%

307,722.7

286,865.8

20,856.9

7.3%

4,763.3

5,611.8

-848.4

-15.1%

48,667.8

46,313.6

2,354.2

5.1%

254,291.5

234,940.4

19,351.1

8.2%

8,274.2

6,391.0

1,883.2

29.5%

8,274.2

6,391.0

1,883.2

29.5%

37,511.2

32,750.2

4,760.9

14.5%

Total Assets

353,508.0

326,006.9

27,501.0

8.4%

Interest Bearing Liabilities

300,813.5

279,998.9

20,814.6

7.4%

257,945.3

235,484.9

22,460.4

9.5%

Borrowings

13,823.8

14,198.0

-374.2

-2.6%

Debentures

23,274.3

24,172.7

-898.4

-3.7%

Borrowings from Trust Accounts

5,770.1

6,143.3

-373.3

-6.1%

Non-Interest Bearing Liabilities

27,944.9

21,896.4

6,048.5

27.6%

328,758.4

301,895.3

26,863.0

8.9%

24,749.6

24,111.6

638.0

2.6%

353,508.0

326,006.9

27,501.0

8.4%

Interest Earning Assets
Due from Banks
Fixed-Income Securities
Loans
Other Revenue Earning Assets
Stocks and Others
Non-Revenue Earning Assets

Other operating income decreased KRW 52.8 billion YoY, influenced by a rise of KRW 21.8 billion in
beneficiary certificate dividend, an increase of KRW 12.3 billion in deposit insurance fee, and a rise of
KRW 47.1 billion in contributions to the Credit Guarantee Fund reflective of increased loan assets.

MD&A
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Deposits

Total Liabilities
Shareholders’ Equity
Total Liabilities & Shareholders’ Equity

Total Liabilities & Shareholders’ Equity
(Unit: KRW billion)

353,508.0
326,006.9

General and administrative expenses increased KRW 262.4 billion YoY to KRW 3,069.6 billion.
Salaries and employee benefits rose KRW 33.6 billion or 2.4% YoY to KRW 1,445.8 billion, reflecting a
reduction in personnel following early retirement programs in 2018 and 2019, despite a rise in expenses
caused by such structural factors as hiring and wage increases. Severance and retirement benefits
increased KRW 152.2 billion YoY, with early retirement program expenses totaling KRW 299.8 billion,
including a year-end early retirement program.
Administrative expenses and depreciation and amortization expenses1) went up KRW 66.0 billion YoY,
an outcome of a rise in service expenses influenced largely by minimum wage increases, and a rise in
depreciation and amortization expenses related to the Cheongna Training Center and the lease involving
the Myeongdong Building.
1)

	In accordance with IFRS 16 adopted in 2019, applied administrative expenses and depreciation and amortization expenses are added up upon disclosure

8.4 %

2018

2019

INTRODUCTION

The total assets of Hana Bank grew KRW 27,501.0 billion YoY to KRW 353,508.0 billion in 2019. Increased
are interest-earning assets including loans and fixed-income securities, other income revenue-earning
assets including securities, and non-revenue income earning assets along with accounts receivables.
Interest-earning assets totaled KRW 307,722.7 billion, a YoY increase of KRW 20,856.9 billion. Corporate
loans, mainly SME loans, increased KRW 7,435.5 billion, while household loans also went up KRW 8,321.4
billion YoY, to result in a total YoY rise of KRW 15,756.9 billion in KRW loan. Fixed-income securities
increased KRW 2,354.2 billion.
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KRW loans totaled KRW 218,388.6 billion, an increase of KRW 15,756.9 billion. Corporate loans grew KRW
7,435.5 billion YoY, as SOHO and SME loans increased KRW 8,243.0 billion, while large corporate loans
decreased KRW 944.3 billion. Loans to households went up KRW 8,321.4 billion YoY, influenced by Jeonse
loans and pre-registration loans as well as the launch of new products, including Hana 1Q Credit Loan.
KRW deposits rose KRW 18,339.8 billion YoY to KRW 230,040.7 billion as a result of positive measures
taken in response to a scheduled regulation on loan-deposit ratio and to increase low cost funding. Core
deposits and time deposits rose by KRW 7,000.4 billion and KRW 13,446.1 billion, respectively.

Interest-bearing liabilities, comprising mainly deposits, rose KRW 20,814.6 billion YoY.
Shareholders’ equity went up KRW 638.0 billion YoY on the back of a solid net income of KRW 2,084.4
billion, despite an increase in retained earnings as well as a payment of KRW 886.8 billion in 2018 yearend dividend and of KRW 450.0 billion in 2019 interim dividend.

KRW Loans
(Unit: KRW billion)

218,388.6
202,631.7

TABLE 5. KRW Loans & Deposits
(Unit: KRW billion)
2019

2018

YoY

%

218,388.6

202,631.7

15,756.9

7.8%

103,620.3

96,184.7

7,435.5

7.7%

87,933.3

79,690.3

8,243.0

10.3%

45,067.4

41,765.7

3,301.7

7.9%

13,621.7

14,566.0

-944.3

-6.5%

2,065.3

1,928.4

136.9

7.1%

114,768.4

106,447.0

8,321.4

7.8%

230,040.7

211,700.9

18,339.8

8.7%

Low Cost Funding

86,754.7

78,274.1

8,480.6

10.8%

Core Deposits

59,620.0

52,619.6

7,000.4

13.3%

Money Market Deposit Account (MMDA)

27,134.8

25,654.5

1,480.2

5.8%

133,367.4

119,921.3

13,446.1

11.2%

Installment Deposits

7,021.8

7,422.2

-400.4

-5.4%

Core Deposits & Others

2,896.8

6,083.3

-3,186.5

-52.4%

KRW Loans
Loans to Corporate
SME
SOHO
Large Corporate
Others
Loans to Households
KRW Deposits 1)

Time Deposits

7.8 %

2018

2019

KRW Deposits
(Unit: KRW billion)

230,040.7

211,700.9

Note 1) Excluding foreign currency and trust deposits

8.7%

2018

2019
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IV. ASSET QUALITY

V. CAPITAL ADEQUACY

TABLE 6. Asset Quality and Loan Loss Provision

TABLE 7. BIS Capital and Ratio
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(Unit: KRW billion)

(Unit: KRW billion)

2019

2018

YoY

%

249,280.9

231,989.2

17,291.7

7.5%

246,719.7

229,053.4

17,666.3

7.7%

1,578.0

1,718.4

-140.4

-8.2%

Substandard

616.3

689.7

-73.3

-10.6%

Doubtful

253.6

356.2

-102.6

-28.8%

Loan Loss Reserve

Estimated Loss

113.2

171.4

-58.3

-34.0%

Subordinated Bonds

Total Credit
Normal
Precautionary

Precautionary & Below
Amount
Ratio

2019

2018

YoY

%

23,937.6

22,820.1

1,117.5

4.9%

23,791.6

22,643.3

1,148.3

5.1%

146.0

176.8

-30.8

-17.4%

3,870.9

3,863.9

7.0

0.2%

151.4

225.3

100.2

44.5%

3,694.2

3,618.9

75.3

2.1%

25.3

19.7

5.6

28.6%

27,808.5

26,684.0

1,268.0

4.2%

172,566.4

164,191.8

8,374.6

5.1%

Common Equity Tier 1 Ratio

13.79%

13.79%

0.00%p

-

Tier 1 Capital
Common Equity Tier 1 Capital
Additional Tier 1 Capital
Tier 2 Capital

Others
2,561.2

2,935.8

-374.6

-12.8%

1.03%

1.27%

-0.24%p

-

076

Total BIS Capital
Risk Weighted Assets
BIS Capital Adequacy Ratio 1)

Substandard & Below (NPL)
Amount

983.2

1,217.3

-234.2

-19.2%

Ratio

0.39%

0.52%

-0.13%p

-

Tier 1 Ratio

13.87%

13.90%

0.33%p

-

925.5

1,114.1

-188.6

-16.9%

Tier 2 Ratio

16.11%

16.25%

-0.14%p

-

94.13%

91.52%

2.61%p

-

Credit Loss Reserves
Substandard & Below (NPL) Coverage Ratio 1)

Note 1) Based on Basel III standards

Note 1) Excluding loan loss reserves

At the end of 2019, total credit stood at KRW 249,280.9 billion, up KRW 17,291.7 billion from the previous
year. The increase can be attributed mainly to a rise in normal loans, and thus precautionary & below
loans and NPLs fell KRW 374.6 billion and KRW 234.2 billion, respectively.
Precautionary & below loan and NPL ratios improved 0.24%p and 0.13%p to 1.03% and 0.39%,
respectively, reflecting the continued efforts made of managing distressed loans and risks. NPL coverage
ratio also improved to 94.13%.

Hana Bank continued efforts to expand its capital base, issuing KRW 600.0 billion worth of subordinated
bonds and expanding internal reserves by improving its earning capacity.
Accordingly, despite an increase in risk-weighted assets owing to an equity investment made in BIDV in the
third quarter of 2019, the Bank’s Tier 2 BIS capital adequacy ratio stood at 16.11% at the end of 2019, well
above the regulatory guideline; and common equity Tier 1 ratio remained the same as in the previous year
at 13.79%, reflecting the stable maintenance of financial soundness.
Going forward, Hana Bank will maintain its capital at an adequate level by improving its earning capacity
and thus raising internal reserves, and continue to retain a sound capital adequacy through stable
management of RWAs.
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II. SUMMARY OF BUSINESS PERFORMANCE

HANA FINANCIAL INVESTMENT

TABLE 2. Comprehensive Income Statement (Separated)
(Unit: KRW billion)

I. OVERVIEW

2019

2018

YoY

%

796.8

607.7

189.0

31.1%

Net Interest Income

248.0

218.1

29.9

13.7%

Net Fees and Commission Income

470.9

372.2

98.8

26.5%

Gains on Disposition & Valuation

-5.6

-38.8

33.2

-

Other Operating Income

83.4

56.2

27.2

48.4%

General & Administrative Expenses

416.1

375.9

40.2

10.7%

Pre-Provisioning Operating Profit (PPOP)

380.6

231.8

148.8

64.2%

6.9

5.7

1.2

-

373.8

226.1

147.6

65.3%

6.2

5.0

1.2

23.9%

Income before Income Tax

379.9

231.1

148.8

64.4%

Income Tax Expense

103.4

56.8

46.6

82.0%

Net Income

276.5

174.3

102.3

58.7%

General Operating Income

In 2019, the Korean stock market struggled, performing poorly compared with stock markets overseas,
mainly due to prolonged US-China trade disputes and Japan’s export control.
Facing such and other market challenges, HFI shifted its business model from brokerage to IB and S&Tcentric capital investment. The strategy proved effective, and the company posted a record-high
earnings in 2019 ― operating income increased 31.1% YoY to KRW 796.8 billion, net income soared
58.7% to KRW 276.5 billion, and ROE recorded 8.2%.

Credit Loss Provision
Operating Income

Going forward, HFI will strengthen the supply of products using IB and S&T, bolster wholetail operations
around SMEs and medium corporations, and diversify the retail income structure by offering safer and
more diverse products, including overseas securities.

Non-Operating Income

TABLE 1. Summarized Financial Information (Separated)
(Unit: KRW billion )
2019

2018

YoY

%

25,077.1

22,471.1

2,606.0

11.6%

3,483.0

3,215.9

267.1

8.3%

General Operating Income

796.8

607.7

189.0

31.1%

Operating Income

373.8

226.1

147.6

65.3%

Net Income

276.5

174.3

102.3

58.7%

Return on Assets (ROA)

1.12%

0.84%

0.28%p

-

Return on Equity (ROE)

8.23%

6.94%

1.29%p

-

52.23%

61.86%

-9.63%p

-

1,021.73%

1,176.06%

-154.33%p

-

Business Volume
Total Assets
Shareholders’ Equity
Profitability

Cost to Income Ratio

In 2019, HFI’s net income grew KRW 102.3 billion YoY to KRW 276.5 billion, an outcome of increase in fees
and commission income and in gains on disposition and valuation.
General operating income rose 31.1% to KRW 796.8 billion. To review the income performance in detail,
net fees and commission income increased sharply to reach KRW 470.9 billion, a YoY increase of KRW 98.8
billion, on the back of a rise in IB fees, although stock brokerage fee went down due to the sluggish stock
market.
Net Income

Capital Adequacy
Net Capital Ratio

276.5

(Unit: KRW billion)

174.3

58.7%

2018

2019

INTRODUCTION

Incomes other than fees and commission income grew KRW 90.3 billion YoY to KRW 325.8 billion. The
performance is attributable to the growth of interest income which increased KRW 29.9 billion YoY to KRW
248.0 billion, and an increase of KRW 33.2 billion in gains on disposition and valuation, and a rise of KRW
27.2 billion in other operating income.
General and administrative expenses stood at KRW 416.1 billion, KRW 40.2 billion more than the 2018
figure. The increase can be attributed to performance-linked bonuses and a rise in salaries and employee
benefits following an increase in sales personnel.
Loan loss provision increased by KRW 6.9 billion, and non-operating rose KRW 1.2 billion to KRW 6.2 billion.
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TABLE 4. General and Administrative Expenses (Separated)
(Unit: KRW billion)
2019

2018

YoY

%

416.1

375.9

40.2

10.7%

250.4

225.3

25.1

11.2%

13.1

12.2

0.9

7.7%

100.4

102.5

-2.0

-2.0%

Depreciation and Amortization

38.0

23.3

14.7

63.3%

Taxes and Dues

14.2

12.7

1.5

11.4%

52.23%

61.86%

-9.63%p

-

General & Administrative Expenses
Salaries and Employee Benefits
Severance and Retirement Benefits
Administrative Expenses

Cost to Income Ratio

As a result, net income substantially increased by KRW 102.3 billion or 58.7%, to KRW 276.5 billion.
TABLE 3. Fee & Commission Income (Separated)
(Unit: KRW billion)
2019

2018

YoY

%

470.9

372.2

98.8

26.5%

104.4

144.4

-40.1

-27.7%

78.4

75.0

3.4

4.6%

Underwriting Commission

138.9

70.3

68.6

97.5%

Commission on Mergers & Acquisitions

115.9

72.5

43.4

59.9%

33.4

10.0

23.4

234.8%

Fee & Commission Income
Brokerage Commission
Management Fee on Wrap Account and Asset Management

Others

Fee and commission income grew 26.5% YoY to KRW 470.9 billion. Contributing factors include an
invigoration of sales in connection with IB, a strengthened collaboration with affiliates under the One WM
strategy, an expansion of wholetail operations, and robust sales of financial products including trust.
Brokerage commission amounted to KRW 104.4 billion, a YoY decrease of KRW 40.1 billion, reflecting
unfavorable market conditions. Management fee on wrap account and asset management rose KRW 3.4
billion to KRW 78.4 billion on the back of such collaboration activities with the Group affiliates as expanding
branches-in-branch, despite sluggish market conditions.
IB commission rose KRW 112.0 billion YoY to KRW 254.8 billion, an outcome of overseas big deals, as well
as SOC and other quality assets secured in 2019. The proportion of global IB income significantly increased
as HFI diversified its asset portfolio to include port, terminal, and other quality SOC investments, as well as
investments in office buildings, hotels, shopping centers, and logistics centers. HFI also diversified its target
regions by making inroads into North America, Europe, and the Middle East. In addition, by collaborating
with Hana Bank based on the One IB strategy, HFI successfully arranged large-scale acquisition financing
deals, capital increases, initial public offerings (IPOs), and other big deals, thereby maintaining its steady
growth in all IB areas at home and abroad.

General and administrative expenses went up KRW 40.2 billion YoY to KRW 416.1 billion, reflecting the rise
in general operating income driven largely by IB sales, despite sluggish retail sales subdued by increasing
risks at home and abroad. Cost to income (C/I) ratio, however, improved 9.63%p to 52.2%, a direct result
of cost-cutting measures implemented throughout 2019.
To review general and administrative expenses in detail, salaries and employee benefits went up KRW
25.1 billion YoY to KRW 250.4 billion as a result of a rise in sales personnel and bonus payments following
an expansion of operating incomes from IB and S&T. Reserves for severance and retirement benefits rose
around KRW 0.9 billion owing to an increase in lump-sum severance payments.
Administrative expenses went down KRW 2.0 billion YoY to KRW 100.4 billion despite a rise in general
operating income, a result of a sales-centered select-and-concentrate strategy employed and cost-cutting
efforts implemented. Depreciation and amortization expenses grew KRW 14.7 billion, owing to big datarelated and sales-related systems developed and put in place in preparation for the Fourth Industrial
Revolution. Taxes and dues went up KRW 1.5 billion to KRW 14.2 billion on a rise in education tax and
others resulting from performance improvements.
Cost to Income Ratio

61.86

(Unit: %)

52.23

9.63%p

2018

2019
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III. KEY FIGURES
TABLE 5. AUM Breakdown
(Unit: KRW billion)
2019

2018

YoY

%

89,092.3

81,248.8

7,843.6

9.7%

Beneficiary Certificates

25,274.4

20,452.0

4,822.5

23.6%

Equity (Hybrid) Type

3,022.8

3,410.0

-387.2

-11.4%

Fixed-Income (Hybrid) Type

4,323.5

3,179.2

1,144.3

36.0%

Money Market Fund

3,761.5

3,521.4

240.1

6.8%

14,166.6

10,341.4

3,825.2

37.0%

33,547.6

30,630.2

2,917.4

9.5%

16,110.6

13,502.3

2,608.4

19.3%

2,896.2

2,731.0

165.2

6.0%

12,295.5

11,918.2

377.3

3.2%

2,245.3

2,478.8

-233.5

-9.4%

30,270.3

30,166.6

103.7

0.3%

649,629.0

551,000.1

98,628.9

17.9%

3.89%

3.71%

0.18%p

-

Customer Assets of HFI (AUM)

Others
Financial Products
Trust
Repurchase Agreement (RP)
Fixed-Income/Certificate of Deposit/Commercial Paper
Others
Entrusted Assets
Market
Market Share
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The stock market started the year 2019 with a robust performance, with growing expectations of an
economic recovery. The market however markedly slowed down in the second half as US-China trade
disputes and resultant concerns over a possible economic downturn took an ominous turn in April,
followed by Japan’s export control in July.
Despite the sluggish market and a reduction in stock transaction volume, HFI grew assets under
management (AUM) by KRW 7,843.6 billion YoY to KRW 89,092.3 billion, and improved its beneficiary
certificate market share by 0.18%p to 3.89%. These performances are a direct outcome of new products
developed and active marketing activities conducted, including launching new domestic securities CFD
and promoting overseas securities.
HFI will continue to realize a stable ROI by supplying various investment products and strengthening
portfolio management.
TABLE 6. Acquisition and Issuance
(Unit: KRW billion)

Initial Public Offering & Capital Increase
(Lead-managed)
Equity-Linked Securities/Derivatives-Linked
Securities Issued (Equity-Linked Bonds/
Derivatives-LinkedBonds Included)

2019

2018

YoY

%

217.7

97.6

120.1

123.0%

11,540.2

11,433.2

107.0

0.9%

HFI’s IPO and capital increase results in 2019 grew KRW 120.1 billion YoY to total KRW 217.7 billion by leadmanaging the IPO of seven companies. Accordingly, it went up four positions to be placed at the 6th in the
league table.

Customer Assets of HFI (AUM)
(Unit: KRW billion)

89,092.3
81,248.8

HFI issued over the counter (OTC) products totaling KRW 11,540.2 billion, a YoY increase of 0.9% or KRW
107.0 billion, including KRW 6,652.1 billion worth of equity-linked securities (ELS).
HFI will step up its analysis of customer needs and market conditions in the S&T sector, and thus increase
the stability of derivatives products, in order to provide customers with products in which they can invest
with trust.

9.7%

2018

2019
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IV. ASSET QUALITY

TABLE 7. Brokerage Contracts
(Unit: KRW billion)
2019

2018

YoY

%

133,482.6

188,534.2

-55,052

-29.2%

Off

37,747.1

57,720.4

-19,973

-34.6%

On

95,735.5

130,813.8

-35,078

-26.8%

5,288,748.3

6,371,531.7

-1,082,783

-17.0%

2.52%

2.96%

-0.44%p

-

Brokerage Contracts

Market
Market Share

The domestic stock market showed a poor performance compared with overseas stock markets, mainly
due to the prolonged US-China trade disputes and Japan’s export control combined to hamper the
earnings performance of listed companies. Even when overseas securities markets rallied, domestic indexes
failed to follow suit, further deteriorating investor sentiment.
As a result, HFI’s brokerage contracts totaled at KRW 133,482.6 billion at the end of 2019, a YoY decrease
of 29.2%, and its market share was 2.52%. HFI will do its best to recover performance by focusing on
developing new products, such as overseas securities contract for difference (CFD) for professional
investors, and strengthening non-face-to-face marketing.

TABLE 8. Asset Quality and Loan Loss Provision
(Unit: KRW billion)
2019

2018

YoY

%

6,618.7

4,030.7

2,587.9

64.2%

6,603.9

4,014.2

2,589.7

64.5%

-

-

0.0

0.0%

Substandard

0.5

3.1

-2.7

-85.4%

Doubtful

6.9

4.1

2.8

68.2%

Estimated Loss

7.4

9.3

-1.9

-20.4%

14.7

16.5

-1.8

-10.9%

0.22%

0.41%

-0.19%p

-

14.7

16.5

-1.8

-10.9%

0.22%

0.41%

-0.19%p

-

21.0

15.8

5.2

32.9%

6.8

2.5

4.3

-

Precautionary

-

-

0.0

0.0%

Substandard

-

-

0.0

0.0%

Doubtful

6.8

4.0

2.8

68.9%

Estimated Loss

7.4

9.3

-1.9

-20.4%

14.2

13.3

0.9

6.7%

142.70%

95.75%

46.95%p

-

14.2

13.3

0.9

6.7%

142.70%

95.75%

46.95%p

-

Total Credit
Normal
Precautionary

Precautionary & Below
Amount
Ratio
Substandard & Below (NPL)
Amount
Ratio
Loan Loss Reserve
Normal

Precautionary & Below

Substandard & Below (NPL) Ratio

Substandard & Below (NPL) Coverage Ratio

(Unit: %)

(Unit: %)

0.41

Loan Loss Reserve

142.70

Coverage Ratio
Substandard & Below (NPL)
Loan Loss Reserve

95.75

0.22

0.19%p

2018

2019

Coverage Ratio

46.95%p

Total credit went up KRW 2,587.9 billion from KRW 4,030.7 billion in 2018 to KRW 6,618.7 billion in 2019.
Key contributing factors are a rise of KRW 2,335.9 billion in debt guarantee and a reduction of KRW 15.9
billion in broker’s loans, a decrease of KRW 74.8 billion in private placement corporate bonds , a rise of
KRW 0.1 billion in advances, a decline of KRW 50.7 billion in accounts receivables and accrued revenue , and
a rise of KRW 391.2 billion in loans. Besides key factors, a bad debt expense occurred of around KRW 0.5
billion.
2018

2019
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NPL ratio improved 0.19%p YoY, while loan loss reserve increased by KRW 5.2 billion. This is attributable to
an increase of around KRW 3.9 billion in provision for debt guarantee and an accrued revenue of around
KRW 2.6 billion.

Net capital ratio decreased 154.33%p in 2019, ending the year at 1,021.73%. The ratio satisfies the
regulatory guideline (100%) of the Financial Supervisory Service, in addition to the level set by the
company’s Risk Management Committee (200%).

NPL coverage ratio went up 46.95%p YoY to 142.70%. At the end of 2019, loan loss reserves were set at a
level deemed appropriate enough to recover individual assets without undue losses.

Shareholders’ equity on the 2019 balance sheet amounted to KRW 3,476.9 billion, up KRW 276.9 billion YoY,
while net capital went up KRW 462.3 billion to KRW 3,231.4 billion. The rise in net capital is attributable to
an increase in additional items from the issuance of subordinated debentures.

V. CAPITAL ADEQUACY

Gross risk amount grew KRW 671.5 billion YoY, owing to a rise in assets held for sell-down purpose.

TABLE 9. Net Capital Ratio
(Unit: KRW billion)
2019

2018

YoY

%

3,231.4

2,769.1

462.3

16.7%

3,476.9

3,200.0

276.9

8.7%

361.1

28.2

332.9

1,179.9%

0.0

0.0

0.0

-

(-) Fixed Assets

88.3

60.3

28.0

46.4%

(-) Prepaid Expenses

30.6

5.7

25.0

439.0%

(-) Unsecured Loans (over 3 Months)

269.3

205.1

64.3

31.3%

(-) Others

218.3

188.0

30.3

16.1%

1,860.0

1,188.5

671.5

56.5%

1,095.5

895.1

200.4

22.4%

623.1

192.2

430.8

224.1%

39.5

23.5

16.0

68.4%

101.9

77.7

24.2

31.2%

0.0

0.0

0.0

-

1,021.73%

1,176.06%

-154.33%p

-

Net Capital
(+) Shareholders’ Equity on B/S
(+) Allowances for Currency Assets
(+) Subordinated Debentures

Gross Risk Amount
Market Risk
Counter Party Risk
Credit Concentration Risk
Operational Risk
Indirect Investment Risk
Net Capital Ratio
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II. SUMMARY OF BUSINESS PERFORMANCE

KEB HANA CARD

TABLE 2. Comprehensive Income Statement (Consolidated)
(Unit: KRW billion)

I. OVERVIEW

2019

2018

YoY

%

Profitability
629.0

658.4

-29.4

-4.5%

Operating Income

77.0

136.4

-59.3

-43.5%

Net Income

56.3

106.7

-50.4

-47.2%

Return on Assets (ROA)

0.70%

1.37%

-0.67%p

-

Return on Equity (ROE)

3.50%

7.00%

-3.49%p

-

47.43%

43.67%

3.77%p

-

67,244.8

65,601.9

1,642.9

2.5%

Lump-sum

54,335.3

51,616.4

2,718.9

5.3%

Installment

5,375.7

6,069.2

-693.5

-11.4%

Cash Advance

3,856.2

4,295.0

-438.8

-10.2%

Card Loans

3,677.6

3,621.3

56.3

1.6%

Business Volume 1)

YoY

%

629.0

658.4

-29.4

-4.5%

-123.1

-120.6

-2.4

-

696.1

728.3

-32.2

-4.4%

Gains on Disposition & Valuation

38.5

39.1

-0.7

-1.7%

Other Operating Income 1)

17.5

11.6

5.9

51.0%

General & Administrative Expense

298.3

287.5

10.8

3.8%

Pre-Provisioning Operating Profit (PPOP)

330.6

370.9

-40.3

-10.9%

Credit Loss Provision

253.6

234.5

19.1

8.1%

Operating Income

77.0

136.4

-59.3

-43.5%

Non-Operating Income

-2.7

4.3

-7.0

-

Net Income before Income Tax

74.3

140.7

-0.2

-0.2%

Income Tax Expense

18.1

34.0

-16.0

-46.9%

Net Income

56.3

106.7

-50.4

-47.2%

Net Interest Income
(Unit: KRW billion)

Cost to Income Ratio

2018

General Operating Income

TABLE 1. Summarized Financial Information (Consolidated)

General Operating Income

2019

Note 1) Other credit card assets and installments are included in credit sales.

In 2019, KEB Hana Card generated KRW 67,244.8 billion in transaction volume, KRW 77.0 billion in
operating income, and KRW 56.3 billion in net income. Although transaction volume rose 2.5%, operating
income and net income dropped 43.5% and 47.2%, respectively. The main cause of the decreases is a
regulatory reduction of merchant fee. Net income fell on a reduction in credit card fee income induced
by the cut in merchant fee, a spike in expenses related to card points accumulation following a loss on
“crossmile” card lawsuit, and an incurrence of one-off expenses related to an early retirement program
implemented to improve the personnel structure.

Net Fee & Commission Income

Note 1) Other operating income includes transfer to reserve for unused credit loss provision and provisions for other allowances.

To review the 2019 general operating income performance, fee and commission income fell KRW 32.2
billion due to the merchant fee regulation, and interest income went down KRW 2.4 billion. General and
administrative expenses increased KRW 10.8 billion to KRW 298.3 billion, a result of one-off expenses
totaling KRW 10.9 billion, including early retirement-related expenditures. Credit loss provision rose KRW
19.1 billion as a result of a KRW 184.5 billion increase in card assets. Net income came to KRW 56.3 billion.
Business Volume

67,244.8

(Unit: KRW billion)

65,601.9

The merchant fee regulation will likely continue to affect the industry into 2020. However, KEB Hana Card
plans to reach a maximum KRW 100.0 billion, 20% more than its target of KRW 80.0 billion by focusing
on strengthening overseas and corporate operations.

2.5 %

2018

2019

INTRODUCTION

Fee and commission income went down KRW 32.2 billion, an outcome of the merchant fee reduction,
despite a rise in transaction volume. Gains on disposition and valuation decreased KRW 0.7 billion,
influenced by a reduction in margin rates related to overseas transaction volume. Other operating
income went up KRW 5.9 billion owing to an increase in gains from the sale of NPLs.
TABLE 3. Fee Structure (Consolidated)
(Unit: KRW billion)
2019

2018

YoY

%

1,293.9

1,288.4

5.5

0.4%

450.3

496.1

-45.8

-9.2%

87.8

99.3

-11.5

-11.6%

Card Loan

316.1

293.6

22.4

7.6%

Others

439.7

399.3

40.4

10.1%

Fee Expenses

597.8

560.0

37.8

6.7%

Fee Income

696.1

728.3

-32.2

-4.4%

Fee Revenue
Credit Card Receivables in Won
Cash Advance

Fee revenue reached KRW 1,293.9 billion, up KRW 5.5 billion YoY. Credit card receivables and cash
advance interest income decreased KRW 45.8 billion and KRW 11.5 billion, respectively, while fee revenue
from card loans and overseas card purchases and secondary business income increased KRW 22.4 billion
and KRW 40.4 billion, respectively. Fee expenses went up around KRW 37.8 billion on a rise in service
expenses and overseas expenses influenced by increased card transactions.
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III. KEY FIGURES
TABLE 5. Earning Asset Portfolio
(Unit: KRW billion)
2019

2018

YoY

%

7,674.7

7,490.2

184.5

2.5%

3,644.7

3,688.1

-43.4

-1.2%

470.2

527.2

-57.0

-10.8%

2,432.7

2,219.9

212.8

9.6%

122.0

92.5

29.5

31.9%

Installment Finance

-

-

Lease

-

-

1,127.1

1,055.0

72.1

6.8%

Earning Assets (Managed) 1)
Credit Purchase
Cash Advances
Card Loan
Re-aged Loan

Others

Note 1) Earning assets before deducting credit loss provisions and present value discounts

Earning assets grew KRW 184.5 billion, an outcome of a KRW 212.8 billion rise in card loans, despite a
reduction in cash advances and credit purchase of KRW 57.0 billion and KRW 43.4 billion, respectively.
In 2020, KEB Hana Card will stay focused on increasing card loan assets and increasing non-card assets
through development of new business.

TABLE 4. General and Administrative Expenses (Consolidated)
(Unit: KRW billion)
2019

2018

YoY

%

298.3

287.5

10.8

3.8%

Salaries and Employee Benefits

77.1

70.4

6.7

9.5%

Severance and Retirement Benefits

20.9

9.9

10.9

110.1%

145.7

164.6

-18.8

-11.4%

Depreciation and Amortization

42.4

30.9

11.5

37.2%

Taxes and Dues

12.3

11.7

0.5

4.5%

47.43%

43.67%

3.77%p

-

General & Administrative Expenses

Administrative Expenses

Cost to Income Ratio

Earning Assets (Managed)
(Unit: KRW billion)

7,674.7
7,490.2

General and administrative expenses rose by around KRW 10.8 billion YoY as a result of an early
retirement program. Cost to income (C/I) ratio went up 3.77%p YoY to 47.43%.

2.5 %

2018

2019
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IV. ASSET QUALITY

V. CAPITAL ADEQUACY

TABLE 6. Asset Quality and Loan Loss Provision

TABLE 7. Adjusted Equity Capital Ratio and Leverage Ratio
(Unit: KRW billion)
2019

084

(Unit: KRW billion)

2018

YoY

%

7,808.1

7,671.3

136.8

1.8%

Adjusted Equity Capital

1,555.7

1,506.2

49.5

3.3%

7,402.6

7,284.5

118.0

1.6%

Adjusted Total Asset

7,480.1

7,320.7

159.4

2.2%

267.0

268.3

-1.3

-0.5%

Adjusted Equity Capital Ratio (%)

20.80%

20.58%

0.22%p

-

0.6

0.5

0.1

20.2%

Total Equity Capital

1,628.8

1,576.0

52.8

3.4%

Doubtful

76.5

62.6

13.9

22.2%

Total Assets

8,186.8

7,984.8

202.1

2.5%

Estimated Loss

61.3

55.3

6.0

10.8%

Leverage Ratio (Multiples)

5.03

5.07

-0.04

-0.79%

Substandard & Below (NPL)

138.5

118.5

20.0

16.9%

Substandard & Below (NPL) Ratio 1)

1.77%

1.54%

0.23%p

-

Precautionary & Below

405.5

386.8

18.7

4.8%

Precautionary & Below Ratio

5.19%

5.04%

0.15%p

-

285.9

269.5

16.4

6.1%

115.2

108.8

6.5

6.0%

Precautionary

71.7

73.6

-1.9

-2.5%

Substandard

0.0

0.0

0.0

-

Doubtful

53.7

44.8

8.9

19.9%

Estimated Loss

45.2

42.3

2.9

6.8%

206.51%

227.47%

-20.96%p

-

70.51%

69.67%

0.84%p

-

Total Credit
Normal
Precautionary
Substandard

Loan Loss Reserves
Normal

2019

Coverage Ratio
Substandard & Below (NPL) Coverage
Precautionary & Below
Note 1) NPL ratio inclusive of factoring

Total credit amounted to KRW 7,808.1 billion, a YoY increase of KRW 136.8 billion. NPL ratio deteriorated
23bp from the previous year’s 1.54% to 1.77%. Precautionary and below ratio also deteriorated 15bp
from the previous year’s 5.04% to 5.19% at the end of 2019.

2018

YoY

%

Adjusted equity capital ratio improved 0.22%p from the previous year’s 20.58% to 20.80%, being
managed stably. Leverage ratio decreased from 5.07 at the end of 2018 to 5.03 at the end of 2019,
being managed below the regulatory guideline of 6.0.
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II. SUMMARY OF BUSINESS PERFORMANCE

HANA CAPITAL

TABLE 2. Comprehensive Income Statement (Separated)
(Unit: KRW billion)

I. OVERVIEW

2019

2018

YoY

%

290.0

264.3

25.7

9.7%

242.5

239.6

2.9

1.2%

Net Fee and Commission Income

62.2

48.4

13.8

28.6%

Gains on Disposition & Valuation

0.5

0.9

-0.4

-43.3%

-15.3

-24.5

9.3

-

54.4

56.8

-2.4

-4.2%

235.6

207.5

28.1

13.5%

74.3

65.9

8.5

12.8%

161.3

141.7

19.6

13.8%

-0.7

1.4

-2.1

-

160.6

143.1

17.5

12.3%

52.5

22.6

29.9

132.1%

108.1

120.4

-12.4

-10.3%

General Operating Income

In 2019, the credit financing industry sector had a difficult year owing to the enactment of a variety of
household loan regulations and intensified competition as an increasing number of players from different
industries entered the auto finance market.

Net Interest Income

Other Operating Income

Despite a difficult market environment, Hana Capital focused on improving efficiency at work and
employing digital innovations in sales, including upgrading the RPA system and establishing an 1Q direct
process that enables customers to apply for, and be approved of, a loan via mobile devises. In addition,
the company grew at a steady pace by rebalancing its asset portfolio with new revenue sources it has
discovered and engaging in on-site risk management. Backed by a Group-wide support, Hana Capital
successfully completed a KRW 200.0 billion capital increase, bolstering the foundation for sustainable
growth.
Hana Capital plans to rebuild core products and diversify revenue sources by expanding new business
ventures and increasing overseas revenue in 2020.
TABLE 1. Summarized Financial Information (Consolidated)
(Unit: KRW billion)
2019

2018

YoY

%

General Operating Income

289.6

264.3

25.3

9.6%

Operating Income

160.9

141.7

19.2

13.6%

Net Income

107.8

120.4

-12.7

-10.5%

Return on Assets (ROA)

1.44%

1.87%

-0.43%p

-

Return on Equity (ROE)

10.61%

15.98%

-5.37%p

-

Cost to Income Ratio

18.78%

21.48%

-2.70%p

-

2,616.0

2,238.7

377.3

16.9%

752.7

513.3

239.4

46.6%

Profitability

General & Administrative Expenses
Pre-Provisioning Operating Profit (PPOP)
Credit Loss Provision
Operating Income
Non-Operating Income

Net Income before Income Tax
Income Tax Expense
Net Income

Hana Capital generated net income of KRW 108.1 billion in 2019. General operating income grew KRW
25.7 billion YoY to KRW 290.0 billion as a net increase in assets pushed interest and fee incomes upward.
General and administrative expenses went down KRW 2.4 billion to KRW 54.4 billion as a result of
continued cost reduction efforts. Credit loss provision increased KRW 8.5 billion to KRW 74.3 billion, while
income tax expenses went up KRW 29.9 billion to KRW 52.5 billion.

General Operating Income

290.0

(Unit: KRW billion)

264.3

Financial Assets
Lease
Installment

9.7%

2018

2019
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IV. ASSET QUALITY

TABLE 3. General and Administrative Expenses (Separated)
(Unit: KRW billion)
2019

2018

YoY

%

54.4

56.8

-2.4

-4.2%

27.2

28.6

-1.4

-5.1%

2.1

1.9

0.2

9.3%

16.3

20.0

-3.7

-18.5%

Depreciation and Amortization

5.8

3.7

2.1

55.9%

Taxes and Dues

3.0

2.5

0.5

19.4%

18.76%

21.48%

-2.73%p

-

General & Administrative Expenses
Salaries and Employee Benefits
Severance and Retirement Benefits
Administrative Expenses

Cost to Income Ratio

TABLE 5. Asset Quality and Loan Loss Provision
(Unit: KRW billion)
2019

2018

YoY

%

7,577.5

6,691.5

886.0

13.2%

7,365.6

6,502.8

862.8

13.3%

Precautionary

106.5

116.5

-10.0

-8.6%

Substandard

55.7

31.3

24.4

77.8%

Doubtful

47.5

36.0

11.5

32.0%

2.1

4.8

-2.7

-56.2%

Amount

211.8

188.6

23.2

12.3%

Ratio

2.80%

2.82%

-0.02%p

-

Amount

105.3

72.1

33.2

46.0%

Ratio

1.39%

1.08%

0.31%p

-

93.9

104.7

-10.8

-10.3%

Normal

46.8

47.6

-0.8

-1.6%

Precautionary

14.9

19.3

-4.4

-22.9%

Substandard

22.8

7.5

15.3

202.6%

Doubtful

7.7

25.8

-18.2

-70.3%

Estimated Loss

1.7

4.4

-2.7

-60.6%

47.1

57.1

-10.0

-17.5%

44.33%

55.49%

-11.16%p

-

32.2

37.8

-5.6

-14.8%

89.17%

145.08%

-55.91%p

-

Total Credit
Normal

Estimated Loss

General and administrative expenses fell KRW 2.4 billion YoY to KRW 54.4 billion. Salaries and employee
benefits and administrative expenses dropped KRW 1.4 billion and KRW 3.7 billion, respectively, to KRW
27.2 billion and KRW 16.3 billion. Cost to income (C/I) ratio improved 2.73%p to 18.76% on the back of
continued efforts at increasing efficiency at work through digital transformation.

III. FINANCIAL ASSETS

Precautionary & Below

Substandard & Below (NPL)

Loan Loss Reserve

TABLE 4. Lease/Installment
(Unit: KRW billion)
2019

2018

YoY

%

Lease

2,616.0

2,238.7

377.3

16.9%

Auto

2,391.7

2,051.0

340.7

16.6%

General

224.3

187.7

36.6

19.5%

Loan Loss Reserve

Installment

752.7

513.3

239.4

46.6%

Coverage Ratio

Durable Goods

118.2

106.0

12.2

11.5%

Auto

607.6

385.2

222.4

57.7%

Loan Loss Reserve

26.9

22.0

4.8

21.9%

Coverage Ratio

3,368.7

2,752.0

616.7

22.4%

General
Total

Lease and installment finance assets grew KRW 616.7 billion to KRW 3,368.7 billion. Lease assets grew
KRW 377.3 billion to KRW 2,616.0 billion, driven by growing auto finance assets, such as imported and
rental cars. Installment finance assets grew KRW 222.4 billion YoY to KRW 607.6 billion on the strength
of expanded domestic car installment finance transactions. Auto-related assets accounted for 89.0% of
lease and installment finance assets, a YoY rise of 0.5%p.

Precautionary & Below

Substandard & Below (NPL)

Total credit stood at KRW 7,577.5 billion, a YoY rise of KRW 886.0 billion, at the end of 2019. NPLs went
up KRW 33.2 billion to KRW 105.3 billion, and NPL ratio came to 1.39%, a YoY increase of 0.31%p. Loan
loss reserve fell KRW 10.8 billion to KRW 93.9 billion, while precautionary and below coverage ratio came
to 44.33% at the year-end, a YoY decrease of 11.16%p, and NPL coverage ratio dropped 55.91%p to
89.17%.
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HANA LIFE

TABLE 6. Adjusted Equity Capital Ratio
(Unit: KRW billion)
2019

2018

YoY

1,144.2

873.0

271.3

31.1%

948.1

663.5

284.7

42.9%

948.1

663.5

284.7

42.9%

206.5

216.5

-10.0

-4.6%

Subordinate Debt

149.6

149.6

0.0

0.0%

Loan Loss Reserve

56.9

66.9

-10.0

-15.0%

(-) Deduction

10.4

7.0

3.4

48.8%

8,125.4

6,836.6

1,288.8

18.9%

8,208.6

6,884.2

1,324.4

19.2%

83.2

47.6

35.6

74.7%

14.08%

12.77%

1.31%p

-

Adjusted Equity Capital
Tier 1 Capital
Shareholders’ Equity
Tier 2 Capital

Adjusted Total Assets

Total Assets on Balance Sheet
(-) Deduction
Adjusted Equity Capital Ratio

%

Adjusted equity capital ratio improved by 1.31%p to reach 14.08%, well above the 7% guideline set by
the financial authorities.

I. OVERVIEW
Against the backdrop of low birth, an aging society, and a low-growth environment, the life insurance
industry in Korea has been shifting its sales focus from savings-type to protection-type and variable
insurance in response to such institutional changes as reduction of tax-exempted benefits and new
accounting system.
In order to better respond to these changes, Hana Life is rebalancing product portfolios with protectiontype insurance products, which carry a higher profit margin, and variable insurance products, which is
less of a capital burden. The company is also diversifying investment portfolios to enhance return on
investment, and pursuing profit-focused value management by strengthening risk management. Hana
Life increased protection-type insurance sales mainly through bancassurance channel, leveraging a
business platform linked to synergies of Hana Financial Group, which is considered the greatest strength
of the company. Of late, the company is actively working on developing digital insurance products as
part of its effort to provide quality insurance products that require a more affordable premium.
Hana Life is focusing on strengthening its constitution as a way to cope with changes facing the life
insurance industry. Difficulties are forecast to increase in the insurance and investment sectors, owing
to lowering domestic and overseas interest rates. The company plans to continue value management
practices and improve the business constitution, including improving the profit structure by increasing
protection-type insurance products sales, expanding digital-based insurance operations, and expanding
return on investment through active asset management. It will also expand digital business to enhance
customers’ mobile insurance experience.
As a life-long partner to customers, Hana Life Insurance will fulfill its obligations as a company that places
the highest priority on customers’ dreams, hopes and future value.
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TABLE 2. Comprehensive Income Statement (Separated)
(Unit: KRW billion)

TABLE 1. Main Performance Indicators (Separated)
(Unit: KRW billion)
2019

Monthly Converged Premiums (MCP)

2018

YoY

%

Net Insurance Business Income
Insurance Income

2019

2018

YoY

%

-223.6

39.5

-263.1

-

410.2

440.0

-29.7

-6.8%

400.4

431.1

-30.7

-7.1%

9.9

8.9

1.0

11.0%

633.8

400.5

233.4

58.3%

10.0

6.5

3.5

53.5%

Premium Income

Annuity

1.2

0.8

0.4

48.6%

Reinsurance Income

Saving

0.0

0.2

-0.2

-100.0%

Protection

4.7

3.1

1.6

51.6%

Benefit & Payments

567.1

334.0

233.1

69.8%

Variable

4.1

2.4

1.7

71.2%

Reinsurance Expense

10.6

10.3

0.3

2.8%

Premium Income

400.4

431.1

-30.7

-7.1%

General & Administrative Expense

58.0

54.3

3.7

6.9%

Investment Income

155.1

146.8

8.3

5.7%

Decrease (Increase) of Deferred Acquisition Cost

-2.0

1.9

-3.9

-

3.44%

3.27%

0.16%p

-

0.1

0.0

0.1

832.6%

24.3

20.4

3.9

19.0%

124.9

116.8

8.1

6.9%

Return on Assets (ROA)

0.52%

0.46%

0.06%p

-

Investment Income

155.1

146.8

8.3

5.7%

Return on Equity (ROE)

7.29%

7.54%

-0.25%p

-

Investment Expense

30.2

30.0

0.2

0.7%

54.06%

57.65%

-3.59%p

-

-92.6

234.4

-327.0

-

Operating Income

-6.1

-78.1

72.0

-

Non-Operating Income

37.1

105.1

-68.0

-64.7%

Net Income before Income Tax

31.0

27.0

4.0

14.9%

6.7

6.6

0.1

2.0%

24.3

20.4

3.9

19.0%

Investment Income Ratio
Net Income

Cost to Income Ratio

The company’s monthly coverage premium (MCP), a key index of insurance business, recorded KRW 10.0
billion at the end of 2019 as a result of an operation expansion centered on protection-type insurance
and variable insurance. In the investment sector, ROI improved 16bp on average to KRW 155.1 billion
as a result of a rebalance of asset portfolios including by increasing loans and alternative investments in
proportion.

Insurance Expense

Discount
Net Investment Business Income

Increase of Policy Reserve

Income Tax Expense
Net Income

Hana Life generated a net income of KRW 24.3 billion in 2019, a YoY rise of KRW 3.9 billion. Net insurance
business income reflects expenses associated with digital tech-based business expansions and IT
upgrades carried out in preparation for implementation of IFRS 17. Investment business income rose 6.9%
YoY to KRW 124.9 billion as a result of stable dividend income and commission income expansions.
Monthly Converged Premiums (MCP)

Net Income

(Unit: KRW billion)

(Unit: KRW billion)

10.0

24.3
20.4

6.5

53.5 %

2018

2019

19.0 %

2018

2019
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TABLE 3. General and Administrative Expenses (Separated)
(Unit: KRW billion)
2019

2018

YoY

36.3

34.0

2.3

6.7%

Salaries and Employee Benefits

13.9

13.3

0.6

4.7%

1.8

1.3

0.5

38.8%

15.2

15.3

-0.1

-0.6%

Depreciation and Amortization

4.3

2.2

2.1

94.0%

Taxes and Dues

1.1

1.9

-0.8

-42.6%

54.06%

57.65%

-3.59%p

-

Administrative Expenses

Cost to Income Ratio

General and administrative expenses totaled KRW 36.3 billion, up KRW 2.3 billion YoY. The increase is
attributable mainly to expenses associated with IT upgrades done in preparation for the new accounting
system IFRS 17 and to automate the work process using digital technology, and to a rise in employee
training expenses.

III. CAPITAL ADEQUACY
TABLE 4. Solvency Margin Ratio
(Unit: KRW billion)
2019

2018

346.5

335.0

11.4

3.4%

322.0

291.1

30.9

10.6%

4.3

4.1

0.2

4.2%

Subordinated Debts

30.0

40.0

-10.0

-25.0%

Net Premium Reserve in Excess

34.8

32.7

2.1

6.5%

(-) Deduction

44.6

32.8

11.8

35.8%

172.1

169.8

2.3

1.4%

201.3%

197.3%

4.0%p

-

Solvency Margin

Shareholders’ Equity
Loan Loss Reserve

Standard Amount of Solvency Margin
Solvency Margin Ratio

YoY
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HANA SAVINGS BANK

%

General & Administrative Expenses

Severance and Retirement Benefits

GROUP OVERVIEW

%

The RBC ratio of Hana Life stood at 201.3% at the end of 2019, exceeding the previous year’s by 4.0%p.
Solvency margin rose KRW 11.4 billion to KRW 346.5 billion on the back of a KRW 13.6 billion increase in
retained earnings, a KRW 18.1 billion rise in accumulated other comprehensive income, and a KRW 10.0
billion reduction in subordinated debt recognized as Tier 2 capital. Standard amount of solvency margin
grew KRW 2.3 billion to KRW 172.1 billion owing to a policy change in reserve for variable life insurance
liabilities and a rise in operational exposure following an increase in premium income from variable
insurance products and retirement pension.

I. OVERVIEW
Savings banks are considered as a community financial institution created for the purpose of maintaining
credit order and increasing savings through provision of easy-to-use banking services to the
underprivileged, SMEs, and the financially marginalized. Hana Savings Bank seeks to improve profitability
and asset quality by practicing relationship banking and implementing stable growth strategies as part of
“One Company” of Hana Financial Group. Based on its sufficient capital strength relative to other savings
banks, Hana Savings Bank has earned a degree of trust that large financial institutions usually enjoy. It
enhances profitability by engaging in loan operations linked with the business network of Hana Bank. It is
also strengthening its sales capacity by generating synergies with the Group’s subsidiaries.
Hana Savings Bank was named “Outstanding Family-Friendly Company” and received a commendation
from the Minister of Gender Equality and Family in 2014. It also received the Grand Prize in the trusted
management category at the 2014 Aju Business Daily Finance and Securities Awards, and Korea’s Best
Banker Award of 2016 from the Maeil Business Newspaper. In 2018, it won the Minister of Health
and Welfare Award in the social contribution category of the Greater Happiness Social Contribution
Campaign, and received the Financial Services Commission Chairman’s Award in the sustainable finance
category at the National Sustainability Management Awards. In 2019, the company was awarded in the
socially responsible contribution category of the Greater Happiness Social Contribution Campaign, for
two consecutive years.

Interest Earning Assets
(Unit: KRW billion)

1,235.4
1,091.4

13.2 %

2018

2019
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TABLE 2. General and Administrative Expenses
(Unit: KRW billion)

TABLE 1. Comprehensive Income Statement (Separated)
(Unit: KRW billion)
2019

2018

YoY

%

45.2

45.9

-0.7

-1.6%

45.8

44.8

1.0

2.2%

Net Fee and Commission Income

1.7

1.6

0.2

10.3%

Gains on Disposition & Valuation

0.1

0.0

0.1

1,796.3%

Other Operating Income (Expenses)

-2.5

-0.5

-1.9

-

General & Administrative Expenses

24.7

24.5

0.3

1.1%

Pre-Provisioning Operating Income (PPOP)

20.4

21.4

-1.0

-4.7%

Credit Loss Provision

-0.9

0.3

-1.1

-

Operating Income

21.3

21.2

0.1

0.5%

0.9

0.0

0.9

104,965.1%

22.2

21.2

1.0

4.6%

6.1

5.0

1.0

20.8%

16.1

16.2

-0.1

-0.4%

General Operating Income
Net Interest Income

Non-Operating Income
Net Income before Income Tax
Income Tax Expense
Net Income

Hana Savings Bank was established in February 2012 through the acquisition of Jeil Savings Bank II and Ace
Mutual Savings Bank, and acquired another savings bank – Korea Mutual Savings Bank – on September 5,
2012. It turned a profit of KRW 5.8 billion in 2013, only two years into operation, which was followed by
the net income of KRW 16.2 billion in 2018 and KRW 16.1 billion in 2019. In 2019, general operating income
contracted slightly compared with that in 2018 due to the liquidation (disposal) of non-performing loans,
but the loan portfolio was reconstituted with quality bonds to result in an increase in interest incomes and a
reduction in credit losses. Nine years into operation, the Bank has been making a profit every year, growing
normal loans and building a stable income structure through qualitative growth and value management.

2019

2018

YoY

%

24.7

24.5

0.3

1.06%

10.4

10.8

-0.4

-4.02%

Severance and Retirement Benefits

0.8

0.6

0.2

28.82%

Administrative Expenses

7.4

8.4

-1.0

-12.23%

Depreciation and Amortization

3.9

2.7

1.1

41.68%

Taxes and Dues

2.4

2.0

0.4

21.11%

54.74%

53.29%

1.45%p

-

General & Administrative Expenses
Salaries and Employee Benefits

Cost to Income Ratio

General and administrative expenses increased slightly by around KRW 0.3 billion in 2019. The main cause
was an increase of KRW 0.3 billion in contributions triggered by a rise in Sunshine Loan, a policy loan.
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(Unit: KRW billion)

2019

2018

YoY

%

2019

2018

YoY

%

1,235.4

1,091.4

144.1

13.2%

1,117.7

1,035.6

82.0

7.9%

142.7

94.5

48.2

51.0%

Normal

895.5

813.3

82.2

10.1%

0.0

0.0

0.0

-

Precautionary

191.4

181.1

10.3

5.7%

1,117.6

1,035.5

82.1

7.9%

Substandard

14.0

15.3

-1.3

-8.3%

-24.9

-38.6

13.8

-

5.0

6.0

-1.0

-16.4%

23.4

19.9

3.4

17.3%

11.7

20.0

-8.3

-41.4%

18.5

16.1

2.4

14.6%

Lease

4.9

0.0

4.9

-

Amount

222.2

222.4

-0.2

-0.1%

Trust Account Assets

0.0

0.0

0.0

-

Ratio

19.88%

21.47%

-1.59%p

-

Domestic Exchange Settlement

0.0

3.8

-3.8

-100.0%

74.2

76.2

-2.0

-2.7%

Amount

30.7

41.3

-10.5

-25.5%

Total Assets

1,333.0

1,184.0

149.1

12.6%

Ratio

2.75%

3.98%

-1.23%p

-

Interest Bearing Liabilities

1,074.8

949.1

125.7

13.2%

31.6

42.3

-10.6

-25.2%

1,070.1

949.1

121.0

12.8%

10.7

8.6

2.1

24.8%

Borrowings

0.0

0.0

0.0

-

Precautionary

4.3

6.4

-2.2

-33.4%

Debentures

0.0

0.0

0.0

-

Substandard

3.7

5.7

-2.0

-35.6%

Policy Reserve

0.0

0.0

0.0

-

Doubtful

2.8

3.5

-0.7

-18.8%

Borrowings from Trust Accounts

0.0

0.0

0.0

-

Estimated Loss

10.1

18.1

-7.9

-43.9%

Trust Account Liabilities

0.0

0.0

0.0

-

Domestic Exchange Settlement

4.7

0.0

4.7

-

20.9

33.7

-12.8

-37.9%

Non-Interest Bearing Liabilities

37.5

29.9

7.6

25.4%

14.23%

19.01%

-4.77%p

-

1,112.3

979.0

133.3

13.6%

220.7

204.9

15.8

7.7%

16.6

27.2

-10.6

-39.0%

1,333.0

1,184.0

149.1

12.6%

102.86%

102.41%

0.45%p

-

Interest Earning Assets
Due from Banks
Fixed Income Securities
Loans
Loan Loss Allowance
Other Revenue Earning Assets
Stocks and Others

Non-Revenue Earning Assets

Deposits

Total Liabilities
Shareholders’ Equity
Total Liabilities & Shareholders’ Equity

Hana Savings Bank was launched in February 2012, with the KRW 184.3 billion in capital invested by Hana
Financial Group, through the acquisition of Jeil Savings Bank II and Ace Mutual Savings Bank. It again
acquired Korea Mutual Savings Bank through a purchase and assumption (P&A) method in September of
the same year. At the end of 2019, it operates 3 branches, 3 sub-branches, and Strategic Sales Division
at its headquarters. It has KRW 1,333.0 billion of assets, KRW 1,112.3 billion of liabilities, and KRW 220.7
billion in shareholders’ equity.

Total Credit

Doubtful
Estimated Loss
Precautionary & Below

Substandard & Below (NPL)

Loan Loss Reserve
Normal

Precautionary & Below
Loan Loss Reserve
Coverage Ratio
Substandard & Below (NPL)
Loan Loss Reserve
Coverage Ratio

Total credit, including provisional payments of credit, went up KRW 82.0 billion over the previous year
to KRW 1,117.7 billion. The Bank has been continually liquidating troubled assets to strengthen risk
management. As a result, NPLs went down KRW 10.5 billion to KRW 30.7 billion at the end of 2019. In
addition, NPL ratio improved 1.23%p YoY to 2.75%, mainly attributable to portfolio diversification and
increased quality loans.
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V. CAPITAL ADEQUACY
Table 5. BIS Capital and Ratio
(Unit: KRW billion)
2019

2018

YoY

%

167.7

154.4

13.3

8.6%

167.7

154.4

13.3

8.6%

75.0

75.0

0.0

0.0%

108.5

108.5

0.0

0.0%

22.2

11.9

10.3

86.2%

-38.0

-41.0

3.0

-

0.0

0.0

0.0

0.0%

13.1

12.2

0.9

7.1%

13.0

12.2

0.8

7.0%

Subordinated Bonds

0.0

0.0

0.0

0.0%

Others

0.0

0.0

0.0

65.5%

180.7

166.6

14.2

8.5%

Risk Weighted Assets

1,017.5

943.5

74.0

7.8%

BIS Capital Adequacy Ratio

17.76%

17.65%

0.11%p

-

Tier 1 Ratio

16.48%

16.36%

0.12%p

-

Tier 2 Ratio

1.28%

1.29%

-0.01%p

-

Tier 1 Capital
Common Equity Capital
Capital Stock
Capital Surplus
Retained Earnings
Others
Hybrid Bonds
Tier 2 Capital
Loan Loss Reserve

Total BIS Capital

The BIS capital adequacy ratio of Hana Savings Bank stood at 17.76% at the end of 2019, well above
the regulatory guideline of 8.00% as stipulated in the Savings Bank Act. BIS capital adequacy ratio went
up slightly to 17.76% as loan assets and retained earnings increased over the previous year. Hana
Savings Bank plans to maintain a stable capital structure by increasing Tier 1 capital through continued
improvement of the income structure.
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Corporate Information
Hana Financial Group Inc.
www.hanafn.com

Founded in 2005, Hana Financial Group is growing into a global
financial group, taking full advantage of its global financial network,
the largest in Korea. As the holding company, Hana Financial
Group provides business strategies and management supports to 13
subsidiaries, 22 second-tier subsidiaries, and 1 third-tier subsidiary.
Contact Information

• 66, Eulji-ro, Jung-gu, Seoul, 04538
• Tel. +82-2-2002–1110

Hana Financial Investment
www.hanaw.com

Hana Capital
www.hanacapital.co.kr

Hana Financial Investment (HFI) is an unsurpassed leader in asset
management with many industry firsts, including Korea’s first investment
trust service and investment fund. The company traces its origin to
Korea Investment Corporation, a public corporation established in 1968,
renamed Korea Investment Trust in 1977, and redefined with the current
name in September 2015. It became a mega-size investment bank (IB)
after two paid-in capital increases, in 2018 and 2020, bringing capital up
to KRW 4.0 trillion, performing a leading role in the Group’s IB business.
Unsurpassed in overseas alternative investment in particular, HFI is
growing into Asia’s top IB gaining the attention of global investment
circles through leveraging the Group’s network.

Hana Capital, a member of Hana Financial Group since 2005, is a
financial company specializing in loan products and services tailored
to the capital needs of consumers. Drawing on Hana Financial
Group’s extensive know-how in financial fields and brand power, the
company continues to grow by developing competitive and reliable
financial products in auto, personal and corporate finance, and by
expanding new business overseas using digital finance, including in
Indonesia and Myanmar.

Contact Information

• Tel. +82-2-1800-1110

Contact Information

•	17/F-20/F, Hana Financial Group Gangnam Office, 127,
Teheran-ro, Gangnam-gu, Seoul, 06133

• 82, Uisadang-daero, Yeongdeungpo-gu, Seoul, 07321
• Tel. +82-2-1588-3111/3222

Hana Bank
www.kebhana.com

After merging with Chungcheong Bank in 1998, Boram Bank in 1999,
and Seoul Bank in 2002, Hana Bank merged with Korea Exchange
Bank in 2015. A long undisputed leader in PB with the largest global
network in Korea, Hana Bank is looking beyond being Korea’s best
in corporate banking, foreign exchange, and overseas network to
become a premier global bank.
Contact Information

KEB Hana Card
www.hanacard.co.kr

Hana Life
www.hanalife.co.kr

KEB Hana Card was launched in December 2014 through the
integration between KEB Card (established in 1978) and Hana SK
Card, a joint venture launched in 2010 between SK Telecom and
Hana Bank’s credit card business line (established in 1992). Looking
beyond payment settlement services, the company is improving on
its strengths in digital payment, global payment, and data-based
innovative business, thereby growing into a credit card company
leading the era of smart life as a smart finance innovator.

Hana Life introduced Korea’s first bancassurance in February 2003 and
has since been leading the bancassurance market. By offering a wide
variety of innovative protection insurance products, the company
is contributing to expanding insurance’s social safety net roles. In
its efforts to help more customers experience the convenience of
mobile insurance, the company has digitalized the entire process
ranging from underwriting to claim payment, thereby growing into
a life insurance company specializing in digital bancassurance.

Contact Information

Contact Information

•	66, Eulji-ro, Jung-gu, Seoul, 04538

• 66, Eulji-ro, Jung-gu, Seoul, 04538

• Tel. +82-2-1800-1111

• Tel. +82-80-3488-7000

• 35, Eulji-ro, Jung-gu, Seoul, 04523
• Tel. +82-2-1588-1111/1599-1111

INTRODUCTION

Hana Savings Bank
www.hanasavings.com

Launched in 2012, Hana Savings Bank adds diversity to Hana Financial
Group’s services with a product line-up that meets the diverse
needs and propensities of customers, and by differentiating itself
through deposit/loan interest policies that stand apart. Furthermore,
it stays true to its given role as a savings bank by offering a wide
range of financial services to the financially underprivileged.
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Hana Ventures
www.hanaventures.co.kr

Contact Information

Launched in 2006 as Korea’s first real estate-specializing asset
management company, Hana Alternative Asset Management became
a member of Hana Financial Group in March 2010. After expanding
its business scope to include special asset and private equity
management, the company is establishing itself as an alternative
investment-specializing asset management company. Placing top
priority on customer value, it is developing into a top-level asset
management company on a par with global standards.

Hana Ventures was established in October 2018 as Korea’s first
financial group-affiliated, new technology business-focused,
finance company. As the corporate venture capital (CVC) arm
of Hana Financial Group, the company aims to create jobs by
further establishing the startup ecosystem and to enhance
synergy generation among the Group affiliates through digital
transformation. It serves as a financial partner of start-ups as they
grow into unicorn companies.

•	16/F, Hana Financial Group Gangnam Office, 127, Teheran-ro,
Gangnam-gu, Seoul, 06133

Contact Information

Contact Information

• Tel. +82-2-1899-1122

• 66, Eulji-ro, Jung-gu, Seoul, 04538

• 5/F, 509, Teheran-ro, Gangnam-gu, Seoul, 06169

• Tel. +82-2-2190-6500

• Tel. +82-2-565-3434

Hana F&I

Hana Investors Services

Hana Asset Trust
www.hanatrust.com

Hana Asset Trust launched trust business in 2004 and became a new
member of Hana Financial Group in March 2010. It has since grown
into the industry’s top trust company by improving its income
portfolio, expanding into new business areas, and it is now leading
the domestic real estate finance market through the collaboration
with the Group affiliates.
Contact Information

•	15/F, Hana Financial Group Gangnam Office, 127, Teheran-ro,
Gangnam-gu, Seoul, 06133
• Tel. +82-2-3452-0100

www.hanafni.com

Hana F&I began as a specialized credit finance company in 1989
and transformed into an investment company specializing in the
management of non-performing loans (NPL) in December 2013. It
has been since contributing to improving the asset quality of the
financial services industry and the virtuous cycle of non-performing
assets leading to sound investments by managing various NPL-based
investments. It changed its status of being a subsidiary of Hana Bank
to the Group affiliate in December 2019, and expanded the business
area to include corporate restructuring. Providing various financial
services to companies facing restructuring, it continues to transform
into a leading investment management company in the NPL market.

www.hanais.co.kr

Hana Investors Services traces its origin to a 2003 spin-off from KEB
as an administration company specializing in funds accounting and
management. It became a member of Hana Financial Group when
KEB was absorbed into the Group in 2012. Since its inception, the
company has led the administration management market with a
broad customer base consisting of institutional investors including
asset managers, public and corporate pension services, and special
accounts of insurance companies.
Contact Information

• 66, Eulji-ro, Jung-gu, Seoul, 04538
• Tel. +82-2-6714-4600

Contact Information

• 66, Eulji-ro, Jung-gu, Seoul, 04538
• Tel. +82-2-3708-2114

INTRODUCTION

Hana TI
www.hanati.co.kr

Hana TI was first established as Hana I&S in 1990 and changed
its name to Hana TI in 2017. As a Hana Financial Group’s ITspecializing company, it provides high-quality financial services in
a vast spectrum of financial fields, including banking, securities,
credit card, insurance, and capital. Riding the waves of the Fourth
Industrial Revolution, Hana TI is performing an important role in the
Group’s new technology-based digital transformations and global
advancements.
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Hana Bank (China) Co., Ltd.
www.hanabank.cn

Contact Information

• 7-11F, Building no 8 Daojiayuan, ChaoYang District, Beijing 100025, China
• Tel. +86-10-6658-1111

Contact Information

• 181, Eco-ro, Seo-gu, Inchoen, 22742
• Tel. +82-2-2151-6400

Finnq
www.finnq.com

Finnq is a joint venture formed in October 2016 between Hana
Financial Group and SK Telecom, the Group holding a majority share
of 51%. Combining the financial service know-how of Hana Financial
Group with SK Telecom’s mobile technology expertise, the company
offers mobile-based financial services that are part and parcel of
consumers’ daily lives such as mobile wealth management and
account-based services as well as recommendation on customized
financial services.
Contact Information

• 20/F, 100, Eulji-ro, Jung-gu, Seoul, 04551
• Tel. +82-1566-4949

PT. Bank KEB Hana Indonesia
www.myhana.co.id

Contact Information

•	9/F, Mangkuluhur City, Jalan Jend, Gatot Soebroto Kav. 1-3,
Jakarta 12710, Indonesia
• Tel. +62-21-522-0222

FORWARD LOOKING STATEMENTS
Some of the information in this report constitute “forward looking statements”
which reflect Hana Financial Group’s current intentions, plans, forecasts,
expectations, assumptions and beliefs about future events or results and are
subject to risks, uncertainties and other factors. These statements may be
identified by words such as “aim”, “believe”, “estimate”, “expect”, “plan”,
“seek”, “target”, “will”, or words of similar meaning. These statements are not
guaranteeing future results or performance, and involve certain risks, uncertainties
and assumptions that are difficult to predict and often are beyond the Hana
Financial Group’s control. Actual outcomes and results may differ materially from
those expressed in, or implied by, the Hana Financial Group’s forward-looking
statements.

